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Every  Color  Ad  in  the  Chicago  Tribune 

Shouts  from  Preferred  Position  to  700,000  Families 
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At  this  writing — September  13th — the  following  opportunities  are 
open  to  color  advertisers  in  The  Chicago  Tribune  during  1921: 


Four  at 
$35,100  each 

Four  at 
$15,600  each 


for  13  double  page  spreads  in  4  colors  in  the  ^^Blue 
Ribbon’  Fiction  Section  of  The  Chicago  Tribune 

for  13  inside  back  covers  in  2  colors  in  the  *^Blue 
Ribbon”  Fiction  Section  of  The  Chicago  Tribune 


Here  are  the  four  factors  which  combine  to  make  these  eight  advertising  ‘^buys’’  uniquely  attractive: 


MARKET 


MEDIUM 


POSITION 


COLOR 

MONOPOLY 


The  market  dominated  by  The  Chicago  Tribune  consists  of  Illinois,  Indiana,  Iowa,  Michigan 
and  Wisconsin.  That  this  market  is  worthy  of  the  best  efforts  of  any  manufacturer  is  evi¬ 
denced  by  its  population  of  17,000,000  people — double  that  of  all  Canada— and  its  wealth — 
one-fifth  that  of  the  entire  United  States.  ' 

In  this  rich  market  The  Chicago  Tribune  not  only  reaches  one  family  in  five,  but  is  the 
accepted  buying  guide  of  all  classes — wielding  a  prestige  built  up  by  generations  of  public 
service. 

The  “Blue  Ribbon”  Fiction  Section  of  The  Chicago  Sunday  Tribune  is  distinctive — in  its  use 
of  4-rolor  illustrations — in  size — and  in  reading  matter. 

It  has  long  been  the  practice  for  newspapers  to  print  second-rate  or  second-run  fiction,  but 
The  Chicago  Tribune  has  broken  away  from  this  tradition.  It  buys  the  best  stories  by  the 
leading  authors  of  the  day,  bidding  against  the  magazines  for  literary  prizes  by  Chesterton, 
McCutcheon,  Hergesheimer,  Wodehouse,  Blasco-Ibanez,  Walpole,  etc. 

What  the  people  think  of  thi^s  Fiction  Section  is  evidenced  by  the  fact  that  it  has  been  a 
prime  factor  in  raising  circulation  from  350,000  to  750,000  during  the  past  five  years.  An¬ 
nouncement  of  new  serials  and  short  stories  invariably  brings  new  circulation  gains. 

It  is  obvious  that  an  ad  in  this  section  is  in  preferred  position. 

Not  more  than  three  ads  can  appear  in  any  issue  of  the  “Blue  Ribbon”  Fiction  Section  of 
The  Chicago  Tribune,  and  these  will  be  the  only  color  ads  in  the  entire  newspaper. 


Color  Advertising  in  The  Chicago  Tribune,  therefore,  wins  for  the  advertiser 
distinctive  copy  treatment,  and  exclusive,  dominating  position  in  a  medium 
that  is  powerful  with  able-to-buy  people  in  America’s  most  desirable  market 
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TRIBUNE  BUILDING,  CHICAGO 


£WORi,D*S  GREATEST  NEWSPAPE^/^ 

406  HAAS  BUILDING,  LOS  ANGELES  512  FIFTH  AVENUE,  NEW  YORK 

Write  for  the  Tribune’s  1920  BOOK  OF  FACTS 
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FROM  SOUTHERN  PUBLISHERS 
TO  NORTHERN  MANUFACTURERS 

Mr.  Manufacturer : 

Fifty-two  of  the  leading  daily  newspapers,  located  in  thirty-four  of  the  leading  cities  of  the 
South,  join  in  a  cooperative  effort  to  induce  you  to  take  advantage  of  the  unusual  market  conditions 
prevailing  throughout  Dixie. 

Our  people  are  “long”  on  money  and  “short”  on 
merchandise.  They  need  goods  of  all  kinds,  and  lots  of 
them. 

Business  throughout  Dixie  is  as  business  never  was 
before.  The  war  boom  has  passed  into  history,  but  the 
boom  part  of  it  is  here,  bigger,  stronger  and  more 
insistent  than  ever. 

Our  people  need  machinery.-  They  need  household 
conveniences.  They  need  foods.  They  need  new  and 
better  merchandise  of  all  kinds.  They  need  automo¬ 
biles.  They  need  tractors  and  all  kinds  of  farming 
machinery. 

Notwithstanding  the  increase  in  population,  our  peo¬ 
ple  need  labor  saving  devices  of  all  kinds — not  so  much 
to  save  labor  as  to  increase  output. 

Business  of  every  kind  is  more  than  good.  Agricul¬ 
ture,  which  is  the  big  thing  in  this  great  out-of-doors, 
has  been  speeded  up  so  that  there  must  be  no  let  down, 
rather  an  increase. 

These  newspapers  are  locally  patriotic.  They  realize 
that,  through  the  expansion  of  their  own  communities 
they  increase  their  own  scope,  and  so  they  invite  you  to 
come  South  with  your  goods. 

Cooperating  with  local  merchants  helps  .those  mer¬ 
chants  to  increase  their  usefulness  to  their  communi¬ 
ties,  which  means  money  staying  at  home  and  more 
expansion. 

The  market  is  here,  gentlemen,  the  money  is  here. 
We  are  here  and  you  will  find  a  welcome,  eager  buyers 
and  everything  that  goes  to  make  business  a  pleasure. 

Come  see  us.  It  will  pay  all  of  us  and  we  will  all 
enjoy  it,  too. 
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world:* 


will  cover  the 
series  with 
advance  Art 
and  Stcnies  in 


ri^iilar0sfyie 


C  leveland ,  Ohio. 
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Seal  of  the  City  of 
Philadelphia 


Club  Life  in 

PHILADELPHIA 

The  Corn  Exchange  National  Bank  of  Philadelphia  in  its  monthly  publication  says :  “No  City, 
not  even  London,  the  mother  of  clubs,  surpasses  Philadelphia  in  the  variety  and  excellence  of  its 
Chilis.  and  they  comprise  a  civic  asset  of  real  importance  to  our  well-being. 

“^'hen  business  men  ‘talk  Philadelphia,’  they  often  lay  all  the  stress  upon  two  points — first 
upon  our  incomparable  history  and.  second,  upon  our  immense  industries. 

“But  there  is  a  great  talking  point  in  Philadelphia  clubs.  Our  clubs  make  Philadelphia  a  most 
delightful  domestic  city.  They  promote  what  is  best.  They  are  as  a  rule  wide  awake  and  so  instil  a 
spirit  of  civic  enterprise. 

“From  Benjamin  Franklin’s  day  to  this,  the  club  idea  has  always  been  strong  in  Philadelphia. 
There  is  scarcely  a  field  of  human  activity  which  does  not  possess  its  club  in  Philadelphia. 

“So  we  have  a  great  variety  of  social  clubs,  business  clubs,  and  literary  clubs.  Musical  clubs  to 
promote  music,  art  clubs  to  promote  and  foster  a  knowledge  of  the  arts,  engineering  clubs  to  further 
the  interests  of  practical  men  of  science,  advertising.  Rotary,  Kiwanis,  and  other  Civic  Clubs,  and 
political  and  social  clubs  of  all  kinds  from  the  big  Union  League  down  to  the  College  and  Women’s 
Clubs.” 

Dominate  Philadelphia 

\  ou  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in  the  Philadelphia  terri- 
torv  bv  concentrating  your  advertising  in  the  newspaper  “nearly  everybody  reads” — 

THE  BULLETIN 


reads  the,. 

Bulletin 


iSet  paid  average  circulation 
for  the  six  months  ending  April 
1,  1920,  as  per  U.  S.  Post  Office 
report:  466,732  copies  a  day. 

I\o  prize,  premium,  coupon  or 
other  artificial  methods  of 
stimulating  circulation  have 
ever  been  used  by  The  Bulletin. 


500,000,000 

coins  were  made 
last  year  at  the 
U.  S.  Mint  in 
Philadelphia. 
Five-sevenths  of 
the  Nation’s 
coinag^e. 
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Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the 
date  of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World 
Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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NEWSPAPERS  ARE  THE  ONE  NATIONAL  MEDIUM 

Retailers  Contend  That  They  Form  the  Only  Channel  Through  Which  the  Manufacturer  Advertising 

Nationally  Can  Really  Sell  Merchandise  to  the  Consumer 


SOME  of  these  days  the  fellows  who 
live  ill  the  clouds  of  idealism  where 
advertising  is  concerned  are  coming  back 
to  earth  through  the  simple  process  of 
having  the  clouds  yanked  out  from  under 
them.  And,  depending  upon  how  high 
they  were,  the  bump  is  going  to  be  an 
awful  one. 

The  retail  merchant  is  opening  his 
eyes  to  the  possibilities  of  advertising 
properly  applied  as  force  in  his  business 
and.  since  the  retail  merchant  is  the  ac¬ 
tual  point  of  contact  with  the  ultimate 
consumer  and  the  creator  and  maintainer 
of  consumer  confidence,  the  retail  mer¬ 
chant  is  the  man  who  must  he  considered 
if  advertising  throughout  is  to  become 
wholly  efficient.  • 

There  are  certain  axioms  in  connection 
with  advertising  that  we  must  admit, 
and,  admitting  them,  we  must  leave  be¬ 
hind  the  theories  upon  which  the  great 
bulk  of  money  apiiropriated  for  national 
advertising  has  been  spent  in  the  past. 

The  first  of  these  axioms  is :  So  far 
as  the  manufacturer  who  advertises  na¬ 
tionally  is  concerned,  no  merchandise  is 
sold  until  it  is  in  the  hands  of  the  ulti¬ 
mate  consumer  and  paid  for. 

The  second  is :  The  newspaper  is  the 
only  accepted  medium  today  through 
which  the  manufacturer,  advertising  na¬ 
tionally.  can  really  sell  merchandise  to 
the  consumer  through  the  retail  mer¬ 
chant. 

There  is  another  thought  just  here, 
too,  and  it  is  this:  No  advertising  is 
good  advertising  which  does  not  give 
immediate,  checkable  results,  tangible  re¬ 
sults  which  can  be  figured  in  ratio  to 
the  expense  of  advertising. 

I  know  that  these  thoughts  are  not  go¬ 
ing  to  be  agreed  with,  but  for  the  sake 
of  argument  let’s  admit  them  and  go 
ahead. 

The  Trend  to  Newspaper* 

Years  ago,  eight  years  ago  in  fact,  just 
before  the  Great  War,  the  publications 
of  the  country,  having  nationwide,  or  al¬ 
leged  nationwide  circulation,  saw  the 
writing  on  the  wall  and  prepared  as  best 
they  could  to  meet  it.  The  manufac¬ 
turer,  coming  into  slack  times,  began 
taking  stock  of  his  expenditures  and 
turned  his  eye  to  advertising  in  i>articu- 
lar.  A  trend  toward  the  newspaper  as 
a  national  medium  became  apparent  and 
many  were  the  ways  and  means  used  to 
combat  this  trend  on  the  part  of  the 
manufacturer. 

There  was  the  “Get  What  You  Want 
Campaign’’  of  which  C.  C.  Green,  then 
of  the  Philadelphia  North  .‘\merican, 
was  the  moving  spirit.  This  I  believe 
was  known  as  the  .\nti-Substitution 
League.  There  was  the  “We  Sell  Na¬ 
tionally  Advertised  Me.  chandise”  idea, 
through  which  retail  merchants  were  to 
hook  up  through  window  displays  and 
window  cards  and  newspaper  advertis¬ 


By  H.  S.  BAKER 

Editorial  Xote — Mr.  Baker  is  advertisiii.!^  iiuiiui:.;cr  of  the  Chamberlin- 
.loliusoii-DuBose  Company,  retailers,  of  Atlanta,  Ga. 


ing  with  the  national  campaigns  in  publi¬ 
cations  of  nationwide  circulation. 

And  there  were  others,  too  numerous 
to  mention.  Then  came  the  war  and 
since  the  first  gun  boomed,  there  has 
been  alisolutely  no  basis  upon  which  to 
judge  the  merits  of  national  advertising. 
Increased  demand,  decreased  production, 
tile  old,  old  law  of  supply  and  demand 
stepped  in  and  took  charge  and  manu¬ 
facturers  i)rospered  whether  they  adver¬ 
tised  or  not. 

Today  we  are  approaching  normality 
in  production  and  demand.  The  scales 
of  the  law  are  balancing  and  once  more 
the  manufacturer  is  coming  to  a  com¬ 
petitive  basis  and  the  market  is  begin¬ 
ning  to  be  a  BUYERS’  MARKET. 
This  means  that  profits  will  be  lessened, 
costs  will  go  up  and  there  will  not  he  so 
much  careless  money  to  spend  for  ad¬ 
vertising  as  there  has  been  in  the  past. 

Down  to  Earth 

.\nd  right  here  the  preamble  ceases 
and  we  get  down  to  a  cold  proposition 
of  analysis  which  will  probably  class 
the  writer  as  a  bolshevist  of  advertising 
and  a  radical,  but  which  should  be 
thoughtfully  digested  by  those  concerned 
before  direct  action  of  one  sort  or  an¬ 
other  does  pull  the  clouds  out  from  un¬ 
der  advertising  and  bring  it  to  earth 
with  a  thud. 

Behind  the  manufacturer  who  adver¬ 
tises  nationally  stands  the  advertising 
agency  and  there  is  a  big  question  in  the 
writer’s  mind  as  to  whether  or  not  the 
advertising  agency  is  an  element  for 
good  or  evil  in  the  problem  of  merchan¬ 
dise  distribution  to  the  consumer. 

It  is  the  agency  which  creates  an  idea 
in  the  mind  of  the  manufacturer  that 
the  retail  merchant  is  nothing  more  or 


less  than  an  f)Utlet  for  the  manufacturer’s 
merchandise. 

It  is  the  agency  which  idealizes  the 
propt)sition  of  advertising  and  endeavors 
to  bring  it  into  the  realm  of  the  occult 
by  ai>plying  to  advertising  psychological 
terms,  by  attempts  to  analyze  human  re¬ 
actions  to  the  written  word,  indirectly 
ai)plied.  by  such  terms  as  CONSl’MER 
.\CCEI’T.\Nl'E,  whicli  is  the  last  word 
in  fallacy  and  idealism. 

The  Real  Issue 

It  is  the  agency  which  combats  the 
use  of  the  newspaper  as  a  medium  for 
national  advertising,  thereby  blocking 
the  otily  methofl  the  manufacturer  could 
possibl\  h.'ue  of  telling  the  consumer,  at 
the  same  time  he  tells  of  the  merits  of 
his  merchandi-e.  where  in  the  consumer’s 
own  locality  his  merchandise  may  be 
purchased. 

In  other  words,  the  agency  clouds  the 
real  issue  of  advertising,  which  is  the 
simple  sale  of  merchandise,  by  high- 
sounding.  mouth-filling  phrases  which 
mean  nothing  to  the  layman  and  make 
him  have 'a  sort  of  superstitious  awe  of 
advertising  to  the  extent  that  the  aver¬ 
age  manufacturer  doesn’t  even  know 
where  or  how  or  why  the  money  he  ap¬ 
propriates  for  advertising  is  spent. 

In  the  first  place  t[ie  retail  merchant 
is  not.  never  has  been  and  never  will  be 
merely  the  outlet  of  the  manufacturer. 
The  retail  merchant  is  the  foundation  of 
bus'ness  and  it  is  upon  his  judgment  that 
people  buy.  Dealer  co-operation  does 
not  and  never  did  exist  in  national  cam¬ 
paigns  because  the  dealer  has  always 
been  ignored  until  he  was  needed  to  com- 
I)lete  what  an  agency  ignorant  of  and 
heedless  of  his  problems  had  begun. 

When  yon  imrchase  shoes  the  vital 


THE  MAN  WHO  REFUSED  TO  TELF.! 

YJ^HEN  a  eonimittee  of  the  United  States  Senate,  meeting  in  Chicago  last 
week,  demanded  that  a  newspaper  reporter  disclose  his  source  of  in¬ 
formation  on  a  subject  of  national  importance,  he  refused.  His  reasons  will 
be  found  on  page  10  of  this  issue. 

Was  he  right?  How  far  shouhl  a  newspaper  man  go  in  protecting  con¬ 
fidences? 

This  strikes  at  the  very  heart  of  journalism  as  a  profession. 

Is  it  a  profession  with  the  privileges  of  medicine,  law  and  the  clergy? 
What  have  been  your  personal  experiences?  It  matters  not  whether  they 
have  had  to  do  with  politics,  murder,  cUvorce,  robbery  or  a  runaway  mar¬ 
riage,  EDITOR  &  PUBLISHER  would  like  to  have  your  experiences  and 
your  opinion  of  a  newspaper  man's  responsibilities  to  confidence  given. 

WRITE  TODAY— EDITOR  &  P(  RUSHER 


thing  to  know  i.s  whether  or  not  they 
will  tit  you, ;  you  do  not  buy  them  on 
.ippearance  and  try  to  make  your  feet 
fit  them  after  you  have  purchased. 

The  advertising  agency  planning  a 
camiraign  for  the  m.anufacturer  <loes  just 
this  thing  though.  It  pkans  the  cam¬ 
paign  on  the  basis  of  appearance  and 
at  the  end  it  tries  to  fit  Tlllv  VIT.VL 
ELEMENT  into  the  campaign  instead 
of  iilanning  the  campaign  to  conform  to 
the  problems  of  the  vital  element. 

The  retail  merchant  is  the  contact 
point,  the  actual  dealer  with  the  consu¬ 
mer  to  whom  the  manufacturer  wishes 
to  sell  his  merchandi.se.  The  retail 
merchant  is  interested  in  the  m;mufac- 
turer’s  merchandise  only  as  it  p.ays  him 
to  handle  it.  Pays  him  from  the  stand¬ 
point  of  being  of  the  (ptality  his  cus¬ 
tomers  demand,  so  that  his  judgment, 
which  is  his  stock  in  trade,  is  always 
vindicated  and  his  cu.stoiuers  satisfied, 
and  too,  it  must  pay  him  from  the  stand¬ 
point  of  NET  PROFIT. 

Price  Fixing 

.\nd  yet  there  are  manufacturers  who, 
either  through  their  own  ignorance  of 
retail  conditions  or  through  the  argu¬ 
ments  of  their  advertising  agents,  at¬ 
tempt  to  fix  prices  of  merchandise  in 
such  a  way  that  the  retail  merchant  loses 
money  on  the  transactions  he  carries 
through  with  their  merchandise.  No  re¬ 
tail  merchant  objects  to  a  manufacturer 
putting  a  maximum  itrice  on  his  mer¬ 
chandise,  that  is,  a  maximum  price  at 
which  the  merchandise  should  be  sold 
to  the  consumer.  But  there  isn’t  a  retail 
merchtint  in  the  country  today  who 
d(;esn’t  object  and  object  strenuously  to 
the  manufacturer  trying  to  tell  him  when 
aiul  how  much  he  may  redttce  such  mer¬ 
chandise  when  it  becomes  necessary  to 
clear  a  line  so  that  accumulating  over¬ 
head  will  not  eat  up  NET  PROFIT. 

In  fact,  it  seems  to  the  writer  that  a 
deep  ignorance  of  the  retail  merchant’s 
method  of  doing  business  and  of  figur¬ 
ing  his  costs  exists  in  the  minds  of  both 
advertising  agents  and  manufacturers, 
bi’cause  if  they  really  knew  just  how  .a 
retail  business  was  conducted  they 
wouldn’t  try  to  put  over  so  many  ideas 
to  which  the  retail  merchant  objects. 

There  never  was  an  advertisement  in  a 
national  magazine  that  compelled  a  re¬ 
tail  merchatu  to  stock  a  certain  brand  of 
merchandise.  Here.  too.  is  an  attitude 
and  an  idea  fostered  by  agencies  which 
is  fallacy.  The  merchant  who  holds  the 
esteem  of  the  community  can  sell  to  hi.s 
customers  what  he  deems  best  for  them 
to  have  and  hi.s  customers  will  take  what 
he  sells  and  be  satisfied.  Because  they 
know  the  merchant.  They  have  .grown 
up  with  him.  they  know  his  knowledge 
of  the  value  of  merchandise  i.s  greater 
♦han  theirs  and  they  know,  too,  that  if 
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there  is  anything  wrong  with  the  mer¬ 
chandise  they  purchase  from  the  retail 
merchant  he  will  make  it  right  with  them 
instantly  and  without  any  comment  or 
trouble. 

The  Final  O.  K. 

They  do  not  know  the  manufacturer 
and  the  manufacturer  does  not  know 
their  needs.  If  a  retail  merchant  sells 
the  products  of  a  manufacturer  his  cus¬ 
tomers  accept  that  product  because  the 
retail  merchant  has  placed  his  seal  of 
approval  upon  it. 

Now  if  there  is  such  a  thing  as  CON¬ 
SUMER  ACCEPTANCE  this  is  it. 
The  manufacturer  is  not  particularly  re¬ 
quired  to  advertise  to  the  consuming 
public  at  all,  except  under  exceptional 
circumstances,  but  when  he  does  under¬ 
take  to  advertise  to  the  consumer  then 
he  should  use  the  strongest  argument  in 
his  power,  which  is  “.^nd  my  product  is 
sold  by  John  Jones  in  your  own  city,  a 
merchant  you  know  and  trust  and  whose 
judgment  you  have  relied  on  for  years.” 
Because  this  argument  is  the  only  argu¬ 
ment  which  will  actually  sell  his  mer¬ 
chandise. 

If  it  is  consumer  acceptance  he  is 
looking  for,  then  here  is  real  consumer 
acceptance  to  be  had  for  the  asking,  the 
consumer  accepting  the  judgment  of  his 
or  her  own  retail  merchant,  not  the 
judgment  or  the  promise,  or  the  glowing 
description  of  the  manufacturer.  I  have 
said  before  that  the  great  proportion  of 
national  advertising  today  is  based  on 
VANITY  and  I  make  this  statement 
again  here  to  anticipate  the  man  who 
reads  and  says  to  himself:  “If  all  these 
things  are  true  then  why  does  the  man¬ 
ufacturer  continue  to  ignore  the  retail 
merchant  except  as  a  source  of  outlet 
for  his  product?  Why  doesn’t  he  study 
the  merchant’s  problems  and  when  he 
plans  his  campaign  build  it  from  the  re¬ 
tail  merchant’s  standpoint. 

But  it  has  got  to  stop.  The  time  is 
coming  and  coming  fast  when  the  man¬ 
ufacturer  will  realize  again  that  if  he  is 
really  going  to  sell  his  product  to  the 
consumer  through  the  medium  of  ad¬ 
vertising  he  must  get  the  retail  merchant 
to  stand  sponsor  for  him  to  the  public 
(just  as  he  is  doing  today  without  the 
manufacturer  admitting  it)  and  that  the 
manufacturer  must  use  the  medium 
which  will  permit  him  to  use  his  strong¬ 
est  argument  and  will  al.so  permit  him 
to  tell  the  consumer  where  in  the  con¬ 
sumer’s  own  locality  his  product  may¬ 
be  purchased. 

The  Newspaper’*  Place 

The  newspaper  is.  of  course,  vitally 
interested  in  all  this.  The  diversion  of 
millions  of  lines  of  advertising  from 
publications  of  nationwide  circulation  to 
the  newspaper  means  a  whole  lot.  both 
to  the  newspaper  and  to  the  retail  mer¬ 
chant  it  serves. 

If  this  thing  is  to  be  brought  about 
between  now  and  the  next  generation  it 
is  time  the  newspaper  did  something 
about  it. 

There  is  only  one  pcr.son  the  manu¬ 
facturer  will  listen  to  in  argument 
against  his  advertising  agent  and  that 
person  is  the  retail  merchant. 

When  the  new-spaper  gets  to  the  point 
of  crystallizing  the  sentiment  of  the  re¬ 
tail  merchant  in  the  matter  of  national 
advertising  and  bringing  this  crystallized 
sentiment  to  the  attention  of  the  manu¬ 
facturer,  then  and  then  only  will  the 
millennium  for  the  retail  merchant  ar¬ 
rive,.  the  day  when  manufacturers  cease 
to  worry  him  with  dealer’s  helps  and 
hook  up  plans,  the  day  when  the  sales¬ 
man  ceases  to  talk  as  the  advertising  de¬ 
partment  taught  him  to  talk,  consumer 
demand,  consumer  acceptance,  beauti¬ 
ful  advertisements  in  a  beautifully 
printed  weekly  or  monthly  magazine  and 
talks  to  the  point  about  a  campaign  di- 


Editor  &  Publisher  f 

rect  to  YOUR  CUSTO.MERS  in 
YOUR  LOCAL  PAPERS  with  YOUR 
NA.ME  AT  THE  BOTTOM  OF  IT. 

And  while  the  merchant  has  wood  of 
his  owr  to  saw  and  pile  and  is  perfectly 
competent  to  attend  to  his  own  adver¬ 
tising  affairs  without  the  assistance  of 
campaigns  by  the  manufacturer,  still  he 
will  be  pleased  and  will  say  to  himself: 
“Well,  that  manufacturer  seems  to  be 
getting  a  little  closer  to  the  earth,  he 
didn’t  mention  human  reactions,  or  hand 
me  any  psychological  data  for  use  in 
my  business,  and  he  really  seems  to 
think  that  I  can  help  him  sell  his  pro¬ 
duct  by  sponsoring  it  to  my  customers.” 

.And  after  all  it  is  the  opinion  of  the 
retail  merchant  that  counts  and  his  in¬ 
terests  are  your  interests  if  you  make 
something  he  must  sell 


SELLS  WASTE  TO  SMALL  PAPERS 


Washington  Star  Saves  1%  of  Tonnage 
By  Cutting  Damaged  Rolls 

(Si'rcial  to  Editor  &  Publisher) 

W'ASJtiNGTON,  D.  C. — Publishers  of 
small  newspapers  and  other  business 
men  in  Washington  and  in  Virginia, 
West  Virginia  and  Maryland  towns  are 
saving  over  50  per  cent  on  their  white 
paper  bills  and  the  Evening  Star  is  re¬ 
ducing  both  paper  waste  and  the  cost  of 
its  newsprint  under  an  arrangement  by 
which  the  Star  cuts  its  white  waste  into 
suitable  sizes  and  sells  it  to  less  fortu¬ 
nately  situated  firms. 

Fleming  Ncwbold,  business  manager, 
and  Galt  Burns,  circulation  manager  of 
the  Evening  Star,  are  pleased  with  the 
result  of  their  experiment  in  installing 
a  cutting  machine,  Mr.  Newbold  com¬ 
menting  to  Editor  &  Pi’blishf.r  as  fol¬ 
lows  ; 

“For  the  month  of  .August,  our  per¬ 
cental^  of  white  waste  was  2.82,  two- 
thirds  of  which  was  damaged  in  transit. 
Our  records  show  that  we  recovered 
from  this  waste  20,249  pounds,  which  is 
about  half  of  the  damaged  paper.  The 
paper  was  sold  at  exactly  what  it  cost 
us  and  we  have  so  far  been  able  to 
carry  about  twenty  out-of-tow-n  small 
publishers  through  the  paper  shortage. 
The  rutting  machine  has  conserved  over 
100  tons  of  newsprint,  which  is  over  1 
per  cent  of  our  tonnage,  and  besides 
more  than  paid  its  way.” 

When  the  Star  was  notified  that  after 
July  1  its  tonnage  would  cost  it  6  cents 
a  pound,  it  passed  the  increase  to  its 
customers  and  letters  from  them,  shown 
to  Editor  &•  Publisher  by  Mr.  New- 
bold,  all  expressed  gratitude  toward  the 
Star  and  complete  willingness  to  pay  the 
increased  price,  which  was  100  per  cent 
under  the  spot  price  at  that  time. 


Fined  for  Untruthful  Ad 

Providence.  R.  I. — Bradford  E. 
Pierce  was  fined  $200  and  costs  here 
this  week  on  a  charge  of  placing  in  the 
Evening  Bulletin  an  advertisement  that 
was  “untrue,  deceptive  and  misleading.” 
The  advertisement  read :  “Young  Toa¬ 
dies — .50  or  more  wanted  for  moving 
pictures  and  musical  productions;  ex¬ 
perience  not  necessary:  all  wardrobe 
furnished :  salary  $.50  a  week  to  start.” 
One  of  the  witnesses  claimed  she  went 
to  New  York  after  answering  the  ad¬ 
vertisement  to  find  she  might  get  into 
burlesque,  but  not  into  the  pictures. 


Hammerhill  Co.  Buys  Quebec  Timber 

Qi'F.bec. — 'Purchase  of  133.000  acres 
of  timberland  by  the  Hammermill  Paper 
Company  of  Erie,  Pa.,  was  announced 
this  week.  The  property  with  mill  site 
and  river  improvements,  is  located  on 
the  Matane  and  Cap  Chat  Rivers.  It 
is  said  the  deal  involved  several  mil¬ 
lion  dollars. 
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U.  S.  HELP  NEEDED  feV 
FOREIGN  CHAMBERS 

American  Business  Organizations  in 
Europe  Now  Depend  on  Local 
Membership  for  Income  to 
Maintain  Service 

By  Herbert  C.  Ridout 
London  Editor 

AM  calling  attention  to  a  somewhat 
serious  state  of  affairs  concerning 
those  wonderful  bodies  of  patriotic 
Americans  who  in  the  various  foreign 
centers  of  the  world  have  formed  them¬ 
selves  into  organizations  having  as  their 
object  the  fostering  of  trade  relations 
between  their  native  land  and  the  coun¬ 
try  in  which  they  are  located — the  Amer¬ 
ican  Chambers  of  Commerce  abroad. 

It  is  the  American  Chamber  in  Lon¬ 
don  that  brings  the  matter  to  notice,  and 
I  submit  it  as  a  subject  of  national  con¬ 
cern  that  should  merit  attention  from 
every  newspaper  editor  and  journalist 
as  affecting  the  interest  of  America  in 
other  markets.  Seeing  as  I  have  done 
the  work  of  the  .American  Chamber  in 
London.  I  know  full  well  the  unselfish 
and  whole-hearted  enthusiasm  with 
which  it  carries  on  its  valuable  co-opera¬ 
tion— and  the  same,  I  am  sure,  applies 
to  other  .American  Chambers  in  Europe. 

During  the  recent  meetings  of  the  In¬ 
ternational  Chambers  of  Commerce  in 
Paris,  opportunity  w'as  taken  by  .Ameri¬ 
can  Chambers  of  Commerce  in  Europe 
to  bring  tbeir  position  before  some  of 
the  most  prominent  officials  of  the 
Chamber  of  Commerce  of  the  United 
States. 

The  .American  Chamber  in  London 
points  out  that  these  organizations  in 
foreign  fields  suffer  from  a  common 
handicap.  In  their  monthly  organ, 
Anglo-.American  Trade,  the  Chamber 
points  out  that,  founded  and  maintained 
as  they  are  largely  through  the  unt'ring 
efforts  and  generosity  of  .American  busi¬ 
ness  men  in  foreign  capitals,  these  Cham¬ 
bers  find  themselves  beset  with  many 
trials  and  their  usefulness  sadly  handi¬ 
capped  by  the  failure  of  .American  busi¬ 
ness  at  home  to  support  them.  The  fact 
does  not  seem  to  be  grasped  that  it  is 
not  the  .American  businesses  established 
abroad  which  need  these  Chambers  of 
Commerce.  TheVhave  their  own  organ¬ 
izations.  It  is  .American  business  in 
America  which  has  no  foreign  organiza¬ 
tion  and  yet  wishes  to  expand  its  for¬ 
eign  activities  to  which  these  Chambers 
are  ultimately  of  the  greatest  service. 

There  is  a  limit,  therefore,  to  the  ex¬ 
tent  to  which  the  representatives  of 
-American  businesses  in  foreign  countries 
can  go  in  developing  and  maintaining 
these  organizations.  .After  the  men  on 
the  spot  have  guaranteed  out  of  their 
own  pocket  the  expenses  of  such  a 
Chamber  of  Commerce  until  it  becomes 
an  instrument  of  power  and  influence  in 
tbe  service  of  .American  business  in  that 
country,  it  is  for  the  interests  in  the 
I’nited  States  which  arc  benefiting  to 
decide  whether  they  will  contribute  to 
its  support  and  thereby  keep  its  activity 
and  usefulness  ever  on  the  increase,  or 
whether  they  will  not  do  so  and  force 
the  Chamber  to  cut  down  its  services  to 
the  limits  imposed  by  its  resident  mem¬ 
bership  income.  It  should  be  under¬ 
stood  that  the  local  .American  member¬ 
ship  upon  which  such  a  Chamber  can 
draw  for  support  is  limited  as  to  size. 
•  The  ultimate  support  to  make  it  a 
really  strong  trade  outpost  must  come 
from  the  home  country.  It  has  been  the 
universal  experience  of  these  Chambers 
abroad  that  the  small  business  man  in 
the  United  States — and  incidentally  the 
one  to  whom  they  are  of  the  greatest 
benefit — has  an  alarming  attitude  for 


asking  questions  and  requesting  assist¬ 
ance,  for  saying  “Thank  you,”  but  for 
never  troubling  himself  as  to  how  these 
organizations  are  supported,  whose 
money  paid  for  the  service  he  got,  and 
why,  if  he  and  his  business  have  ben¬ 
efited  through'  an  organization,  it  is  only 
fair  that  he  should  help  it  to  carry  on 
its  good  work  by  becoming  a  member 
and  giving  it  his  financial  support. 

American  Chambers  abroad  do  not 
w'ant  Government  subsidies ;  they  do  not 
ask  for  grants  from  the  big  commercial 
organizations  of  the  United  States. 
What  they  do  want  and  what  they 
should  have  is  a  widespread  membership 
in  the  United  States,  a  membership 
which  not  only  contributes  to  their 
support  but  a  membership  which  uses 
them  and  makes  them  an  instrument  of 
ever  increasing  service,  of  ever  increas¬ 
ing  knowledge  and  value  to  the  over¬ 
seas  trade  of  “business  America”  which 
they  represent. 

Exporters  and  importers  of  all  na¬ 
tions  will  welcome  the  resolution  of  the 
International  Chamber  calling  for  the 
immediate  compilation  of  an  Interna¬ 
tional  Dictionary  of  Shipping  and  Quota¬ 
tion  Terms.  In  America  there  are  no 
less  than  seven  accepted  variations  of 
the  f.o.b.  quotation.  In  Europe  gener¬ 
ally  there  seems  to  be  only  one  f.o.b. 
quotation  of  any  sort:  that  meaning 
free  on  board  vessels. 

The  result,  as  Anglo  American  Trade 
has  already  pointed  out,  is  confusion  aiid 
in  many  cases  ill-feeling  where  monetary 
losses  have  been  suffered  as  a  result  of 
a  m'sunderstood  quotation. 

It  will  thus  be  seen  that  the  matter  is 
one  of  large  import  and  I  am  sure  I 
am  not  underestimating  its  gravity  when 
I  urge  that  the  newspaper  press  of  the 
U.  S.  .A.  take  an  early  and  active  part 
in  drawing  attention  to  the  need  for 
support  of  the  American  fTiambers  of 
Commerce  abroad. 


ALASKAN  PAPER  MILL  GROWS 


Labor  Shortage  Over,  Dock  and  Living 
Quarters  Are  Completed 

iSpectal  to  Editor  &  Publisher) 
Jl'neah,  .Alaska. — Satisfactory  pro¬ 
gress  is  being  made  in  the  construction 
of  the  first  paper  pulp  mill  in  Alaska, 
located  at  Port  Snettisham.  While 
shortage  of  labor  has  threatened  to  re¬ 
tard  operations  somewhat,  the  closing  of 
.several  canneries  in  this  section  has  re¬ 
sulted  in  labor  becoming  more  plentiful. 

With  log-tows  and  boats  plying  in  and 
out,  the  north  arm  of  Port  Snettisham 
is  beginning  to  hum  with  activities.  The 
main  dock  is  driven  and  living  quarters 
and  a  warehouse  set  up.  The  portable 
sawmill  installed  earlier  in  the  .season 
is  cutting  timber  for  the  main  pipe  line, 
which  is  being  installed  on  the  1,000 
foot  level. 


Now  Seymour  Daily  Tribune 

.Seymour,  Ind. — Jay  C.  Smith,  who 
purcha.sed  the  Daily  Democrat  and 
combined  it  with  his  Daily  Republican, 
as  recently  noted  in  Editor  &  Publish¬ 
er,  is  now  publishing  the  consolidated 
paper  as  the  Daily  Trihuno.  The  Sey¬ 
mour  Weekly  Republican  is  continued. 


New  Paper  Plant  in  Michigan 

M.arinette,  Mich.  — The  Northern 
Peshtigo  Pulp  Companv  has  announced 
plans  to  erect  a  $1,000,000  paper  plant 
at  Lakewood.  Mich.,  to  producing  news¬ 
print  and  other  lines  of  paper. 


Paper  Mill  at  High  Falls 

High  F.ai.ls,  Mich.— The  Oconto 
Service  Company  has  purchased  the 
Caulder  estate  near  here  and  will  erect 
a  paper  pulp  and  sulphite  mill. 


Editor  &  Publisher  for  September  18,  1920 


WASTED  FORESTS  AND  NEWSPRINT  SHORTAGE 


War  t^avaged  Czecho-Slovalda  Uses  Well-Kept  Forests  of  Austrian  Empire  to  Stage  Industrial  Come- 
Back  While  America  Leaves  Idle  80,000,000  Acres  of  Waste — First  German  Newsprint  Arrives 


By  BEN  MELLON 


Editorial  Note. — Thi^  is  the  second  of  a  series  of  articles  on  the  relation 
of  the  present  newsprint  shortage  to  forest  depletion  in  the  United  States. 
The  nc.xt  will  appear  in  an  early  number.  Figures  on  forestry  conditions 
in  the  United  States  are  from  the  reports  of  the  United  States  Forestry 
Service. 


The  interest  of  the  American  press  in 
forestry  cannot  under  any  circum¬ 
stance  be  limited  to  newsprint,  even 
though  that  looms  larger  than  any  of 
the  other  problems  that  the  publisher 
faces  today. 

Our  newspapers  are  in  no  sense  na¬ 
tional,  but  are  directly  dependable  upon 
the  prosperity  of  given  communities  or 
district^  for  continued  operation  and 
success,  and  for  this  reason  our  forests 
occupy  a  place  of  importance  in  each 
newspaper’s  life,  according  to  the  de¬ 
mands  that  the  trade  and  industry  of  its 
commuility  or  district  makes  on  the  near¬ 
est  timber  domains.  The  closer  the  for¬ 
est  is  to  the  community  or  district,  the 
greater  will  be  the  prosperity  of  the  com¬ 
munity  as  a  whole,  including  that  of  its 
newspapers. 

The  fact  that  all  sections  of  the  United 
States  east  of  the  Great  Plains  are  now 
importing — either  from  foreign  countries 
or  distant  parts  of  our  own  country — 
forest  products  for  house  building  and 
industry  can  leave  no  doubt  that  the  fu¬ 
ture  of  our  forest  domain  is  of  first  con¬ 
cern  in  considering  our  national  w-elfare. 
It  is  likewise  of  first  importance  to  the 
newspapers  because  the  individual  news¬ 
paper  is  directly  dependent  upon  the  wel¬ 
fare  and  prosperity  of  its  people. 

Price*  Don’t  Indicate  Cost* 

Last  week  we  pointed  out  how  an  extra 
burden  in  the  form  of  annually  increas¬ 
ing  freight  rates  for  imported  forest 
products  was  being  put  on  tlie  various 
industries  of  the  Great  Lakes,  southern 
and  northeastern  states  and  how  thou¬ 
sands  of  these  industries  are  threatened 
with  permanent  suspension  as  going  con¬ 
cerns  of  the  communities  in  which  they 
are  tiovv  loc.ited  as  a  result  of  forest  de¬ 
pletion  in  their  partictilar  communities. 

The  United  States  Forestry  Service 
tells  us  that  lumber  prices  have  risen 
out  of  all  proportion  to  increased  costs 
of  production  and  distribution.  This,  in 
turn,,  has  checked  house  bitilding,  ham¬ 
pered  farm  development  and  increased 
two-fold  the  cost  of  hundreds  of  manu¬ 
factured  articles  that  the  American  peo¬ 
ple  find  necessary  in  everyday  life. 

.\  glance  at  the  present  condition  of 
American  forest  lands  and  the  market 
trend  of  all  forest  product  markets  as 
presented  by  the  United  States  Forestry 
Service  shows  that  the  present  high  prices 
and  scarcity  in  the  newsprint  market  is 
natural  and  inevitable.  There  may  be 
a  hundred  contributing  factors ;  the 
prices  may  be  unfair  -that,  however,  is 
the  natural  reward  demanded  by  private 
monopoly — but  there  is  only  one  final 
reason  and  that  is  forest  depletion.  In 
considering  the  present  high  price  of 
newsprint,  it  is  well  to  consider  in  the 
same  connection  the  increased  costs  of 
the  greatest  of  all  products  of  the  forests 
and  one  that  also  directly  affects  every 
newspaper. 

1  he  reports  of  the  luiitcHl  .States  For¬ 
estry  Service  show  that  prices  on  soft 
woods,  first  quality,  increased  from  $20.91 
per  thousand  in  1840  to  $131.55  per  thou¬ 
sand  in  1920;  in  the  same  period  average 
quality  wood  increased  from  $10.40  per 
thousand  to  $73.26  per  thousand.  Hard 
woods  of  first  quality  increased  from 
$11.03  per  thousand  in  1855  to  $178.82  in 
1920.  In  1910  soft  woods  of  first  quality 
sold  for  $43.50  per  thousand;  in  1911, 
$45.06;  in  1912,  $45.03;  in  1913,  $44.92; 
in  1914,  $42.76;  in  1915,  $41.89;  in  1916, 


.$41.53;  in  1917,  $42.60;  in  1918,  $51.45; 
in  1919,  $61.58. 

The  reports  of  the  government  also 
show  that  .Xmerica’s  privately  held  for¬ 
ests  are  largely  in  the  possession  of  418 
owners.  It  is  at  the  same  time  worthy 
of  note  that  concentration  of  timber  own¬ 
ership  is  most  pronounced  west  of  the 
(ireat  Plains,  or  the  regions  upon  which 
the  entire  nation  is  now  drawing  for  an 
annually  increasing  amount  of  forest 
products  to  meet  its  needs. 

Paper  Indu*try  Overdeveloped 

While  we  have  heard  a  great  deal  of 
talk  within  the  last  year  to  the  effect 
that  the  solution  of  newsprint  shortage 
of  this  country  is  a  matter  of  additional 
paper  mills,  a  recent  rejjort  of  the  United 
States  Forestry  Service  says  plainly  that 
the  paper  industry  is  already  seriously 
overdeveloped. 

Inasmuch  as  America  has  ceased  to  be 
self-supporting,  so  far  as  her  newsprint 
needs  are  concerned,  it  will  be  necessary 
for  us  to  study  thoroughly  the  markets 
of  the  world  until  such  a  time  as  our 
forests  are  replenished. 

.•\s  .stated  in  Editor  &  Punt.isiiER  last 
week,  Germany  plans  to  u.se  her  forests 
as  a  foutidation  on  which  to  rebuild  her 
world  trade.  This  is  of  great  impor- 
tai’.ce  to  American  publishers  in  the  pres¬ 
ent  newsprint  emergency. 

The  first  shipment  of  Germati  news¬ 
print  reached  New  York  yesterday,  and 


it  is  announced  that  shipments  will  con¬ 
tinue  to  arrive  weekly  and  more  often, 
as  permitted  by  shipping  conditions  be¬ 
tween  Bremen,  Hamburg,  Rotterdam  and 
United  States  ports.  There  were  600 
tons  in  yesterday’s  consignment,  which, 
it  is  understood,  sold  for  10  cents  a 
pound  at  the  dock  in  New  York.  Fifteen 
hundred  tons  was  contracted  for  by 
American  newspapers  for  delivery  this 
week,  but  owing  to  the  present  shortage 
of  freight  cars  in  Germany  .some  trouble 
was  experienced  in  making  delivery  to 
the  docks,  an<l  the  balance  of  the  order 
will  be  delivered  by  the  steamship  Rot¬ 
terdam  next  week.  German  newsprint 
will  be  shipped  in  the  following  sizes : 
73,  68,  55,  38,  36,  33  and  16-34,  inch-width 
rolls.  None  is  being  shipi)ed  for  the 
open  market — it  must  be  contracted  for 
in  New  York  before  loading  in  Germany. 

.■\gar-P>crnson,  Inc  ,  who  are  handling 
the  German  nevvsi)rint,  are  also  import¬ 
ing  wood  pulp,  sulphite,  wrapping,  book 
and  other  papers.  \’.  H.  I’olachek,  well- 
known  newspaper  man  who  recently  re¬ 
signed  as  publisher  of  the  Sun  and  New 
York  Herald,  is  iit  charge  of  the  news¬ 
print  importing  departtnetit. 

The  first  shipment  of  this  paper,  it  is 
understood,  is  consigned  to  the  Sun  and 
New  York  Herald,  Cincinnati  Enquirer, 
the  Buffalo  Times  and  the  New  Orleans 
Times- Picayune.  Publishers  throughout 
the  country  will  no  doubt  show  a  deep 
interest  iti  the  first  runs  of  papers  on  it. 


ASININE 

TN  the  news  eoluiiins  of  the  current  issue  of  The  Editor  and 

Publisher  the  following  appears: 

“Organi/ation  in  this  country  of  an  American  adver¬ 
tising  as.soeiation  is  suggested  by  the  Manufacturers’ 
Club  of  Philadelphia  as  a  method  of  inducing  national 
advertisers  to  withdraw  their  support  of  magazines  and 
newspapers  that  lean  toward  ‘sovietism,  socialism  or 
bolshevisiii’  in  their  editorial  departments.” 

The  Manufacturers’  Club  is  quoted  as  asking: 

“Why  should  the  business  men  or  the  banker  or  any 
thoroughgoing  American  who  has  love  for  the  institu¬ 
tions  of  the  United  States  give  advertising  to  publications 
which  are  directly  antagonistic  to  our  institutions,  to 
property  rights  and  to  the  business  man  indeed?” 

There  is  every  reason  in  the  world  why  no  intelligent,  right- 
thinking  American  advertiser  should  go  into  a  combination  or 
association  to  boycott  any  publication  on  the  basis  of  political 
or  social  views. 

In  rebelling  against  the  principle  of  a  free  press  those  who 
propose  such  a  movement  are  revolutionists  of  the  most  dangerous 
sort.  They  are  the  ones  who  provide  “Red”  agitators  with  the 
•langerous  social  dynamite  of  suspicion  of  the  press.  They  make 
plausible  charges  that  would  otherwise  appear  plainly  irre¬ 
sponsible.  The  agitators  make  effective  use  of  just  such  silly 
suggestions  as  this  one. 

Why  is  it  that  intelligent  and  successful  men  so  often  make 
absolutely  asinine  proposals  when  gathered  in  a  group  or  assoi’i- 
ation?  Is  it  collective  egotism?  Is  it  the  mob  spirit?  Or  does 
the  overdevelopment  of  the  acquisitive  faculty  cause  atrophy  of 
coinmon  sense? — ISew  York  Evening  World,  Sept.  16. 


With  her  great  well-kept  forests  Ger¬ 
many  is  in  a  position  to  play  an  impor¬ 
tant  part  in  the  newsprint  markets  of  the 
world.  However,  she  is  not  the  only 
hungry  nation  of  Europe  that  in  her  hour 
of  greatest  need  is  turning  to  her  forests 
as  a  means  of  pulling  out  of  the  financial 
mire  into  which  she  has  fallen. 

All  Northern  Europe  Active 

Czecho-Slovakia  is  likewise  turning  to 
her  forests,  and  the  paper  industry  is 
l)eing  developed  to  the  utmost.  In  fact, 
that  industry  stands  out  above  all  others 
because  of  the  prosperity  that  now  pre¬ 
vails.  The  Czecho-Slovak  Ministry  of 
Commerce  and  Industry  reports  that 
there  are  234  Czecho-Slovak  concerns 
making  paper  and  paper  products. 
Eighty-live  mills  are  n  ;.king  special 
grades  of  i)aper;  54  make  i.irdboard,  and 
76  make  pulp,  nine  of  tiiem  chemical 
pulp. 

It  is  significant  that  in  the  most  pros¬ 
perous  days  before  the  war,  these  same 
mills  employed  17,060  workmen,  while 
today  they  employ  26,000.  Paper  and 
paper  products  are  the  main  exjjorts  of 
tile  new  nation.  Newsprint  is  the  princi¬ 
pal  product  of  the  mills  at  the  present 
time  and  is  selling  for  about  four  cents 
a  pound  at  the  mill. 

Almost  all  of  the  mills  working  on 
forest  products  are  paying  dividends  of 
more  than  15  jier  cent  on  the  common 
stock.  The  country  has  about  2,000  tons 
per  month  for  the  export  trade  at  the- 
present  rate  of  production. 

llie  Scandinavian  countries  are  all 
proliting  by  the  present  shortage  in  tim¬ 
ber  products.  It  must  be  remembered, 
however,  that  in  all  of  those  countries 
newsprint  production  has  reached  its 
peak  under  government  conservation  and 
reforestation  regulations,  and  any  addi¬ 
tional  tonnage  that  may  come  to  America 
from  any  of  those  countries  will  be  as 
a  result  of  changed  trade  channels  be¬ 
cause  of  more  favorable  market  condi¬ 
tions  and  not  through  increased  produc¬ 
tion.  Representatives  of  both  Swedish 
and  Norwegian  manufacturers  have  Ix'en 
in  this  country  some  time  for  the  pur¬ 
pose  of  making  1921  contracts. 

.Atithorities  on  timber  conditions  tell 
us  that  the  great  areas  of  virgin  timber 
suitable  for  the  manufacture  of  pulp- 
wood  are  located  in  Canada  and  Russia. 
I’resent  political  condit  ons  remove  Rus¬ 
sian  timber  from  consideration.  We  are 
already  receiving  a  large  iiercentage  of 
the  wood  and  i-ulp  necessary  to  meet 
our  needs  from  Canada. 

Many  Canadians  fear  the  depletion  of 
her  forests  as  the  .American  forests  have 
been  depleted,  and  they  are  already  put¬ 
ting  into  practice  nniny  forms  of  con¬ 
servation  and  reforestation,  and  it  is 
only  a  (inestiou  of  a  very  short  time  un¬ 
til  new  restrictions  can  be  ex|)ected  that 
may  greatly  hamiier  us  in  securing  a 
supiily  of  pulp  sufficient  to  meet  our 
needs.  'I'he  folly  of  putting  our  de- 
peiiflence  on  Canada  or  any  other  coun¬ 
try  for  our  newsprint  supply  is  self- 
evident. 

.At  the  same  time  we  should  find  a 
lesson  for  the  future  in  the  fact  that 
the  nations  which  are  going  to  reap  the 
greatest  rewards  from  the  sale  of  news- 
(irint  and  all  other  products  of  the  forest 
fluring  the  next  few  years,  are  those  that 
have  nursed  their  timber  domains  for 
the  hist  fifty  years — the  nations  that  have 
Iar\est<d  their  tAnber  croj)  annually  in- 
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stead  of  cutting  it  wholesale  in  a  few 
years. 

There  are  80,000,000  acres  of  land  in 
the  United  States  that  should  be  grow¬ 
ing  timl>er.  Today  that  land  is  an  un¬ 
productive  waste.  Much  more  is  only 
partially  productive  and  forest  fires  lay 
waste  about  8,000,000  acres  annually  as 
a  result  of  a  lack  of  public  interest  in 
the  subject  and  the  failure  of  our  na¬ 
tional,  state,  county  and  city  govern¬ 
ments  to  act  to  save  our  greatest  herit¬ 
age- — one  in  which  every  newspaper  in 
the  land  has  a  vital  interest. 


TRIAL  FOR  SANDERS’  CAPTOR 

Attempt  by  Troops  to  Arrest  Houston 

Editor  Brings  Court  Martial 

(Special  to  Editor  &  Publisher) 

G.xlvestox,  Tex. — The  attempted  ar¬ 
rest  of  G.  V.  Sanders,  editor  of  the 
Houston  Press,  by  three  officers  of  the 
provost  guard  of  the  Texas  National 
Guard  troops  stationed  in  Galveston  on 
charges  of  being  author  of  certain  news¬ 
paper  articles  tending  to  incite  riot  and 
cause  disturbatice  in  Galveston,  has  re¬ 
sulted  in  a  court  martial  trial  of  Col. 
Billie  Mayfield,  provost  marshal.  The 
trial  has  be'en  concluded,  but  the  findings 
of  the  court  will  not  lie  made  known  for 
some  time  pending  its  review  by  Briga¬ 
dier  General  Wolters  and  also  by  Gov¬ 
ernor  Hobby. 

The  questions  raised,  aside  from  the 
fact  that  they  involve  a  test  of  the  au¬ 
thority  of  the  commander  of  Texas  Na¬ 
tional  Guard  troops  occupying  a  town 
under  martial  law  to  order  the  arrest  of 
persons  outside  the  military  district  for 
offenses  alleged  to  have  been  committed 
within  the  military  district  or  to 
have  been  designed  to  produce  a  cer¬ 
tain  effect  within  that  district,  are  also 
interesting  liecause  of  the  fact  that  the 
principals  are  newspaper  men.  Mr. 
Sanders  is  editor  of  the  Houston  Press, 
while  Col.  Mayfield  is  also  well  known 
as  a  newspaper  man.  He  has  been  em¬ 
ployed  on  various  Texas  newspapers 
and  has  been  in  the  employ  of  the  Hous¬ 
ton  Chronicle  for  some  time. 

The  order  for  the  arrest  of  Saunders 
was  issued  by  Col.  Mayfield  during  the 
absence  of  General  Wolters  from  Gal¬ 
veston.  leaving  Col.  Mayfield  in  com¬ 
mand. 

BritUh  Vi»itor»  to  New  York 

.\niong  the  delegates  to  the  Imperial 
Press  Conference  who  spent  the  week¬ 
end  in  New  York  on  their  way  home 
were  Sir  Charles  and  Lady  Starmer,  Mr. 
and  Mrs.  John  Bowes  Morrell,  and 
Valentine  Knapp,  of  England ;  P.  J. 
Hooper,  Dublin;  David  Davies,  South 
Wales,  and  the  Hon.  J.  Kirwan,  of 
Australia. 


Wisconsin  Dailies  Meet  Sept.  28 

Wausau,  Wis. — -The  Wisconsin  Daily 
League  will  meet  at  Kenosha  on  Sep¬ 
tember  28,  to  discuss  organization  mat¬ 
ters  and  to  hear  the  first  report  of  J.  W. 
Martin,  its  Milwaukee  representative. 
Present  officers  of  the  league  are ; 
President,  J.  L.  Sturtevant.  Wausau 
Record-Herald ;  vice-president.  O.  J. 
Hardy,  Oshko.sh  Northwestern ;  secre¬ 
tary-treasurer,  H.  H.  Bliss,  Janesville 
Gazette. 


Detroit  Agency  Changes  Name 

The  Walter  F.  Zimmer  Company,  De¬ 
troit  advertising  agency,  has  been 
changed  in  name  to  Zimmer-Thien,  Inc. 
The  personnel  of  the  agency  remains 
the  same;  Walter  F.  Zimmer,  presi¬ 
dent  and  treasurer;  Robert  R.  Thien, 
vice-president,  and  Kenneth  H.  Mac- 
Queen,  secretary. 


TYPOTHET/E  REJECT  44 
HOUR  WEEK 

New  York  Agreement  of  Last  Year 

Doesn’t  Apply  to  Association,  St. 

Louis  Convention  Says,  Call¬ 
ing  for  48  Hours 

(By  Telegraph  to  Editor  &  Publisher) 

St.  Louis,  Sept.  16. — The  United  Ty- 
pothetae  Association  of  America  closed 
its  thirty-fourth  annual  convention  here 
today  after  having  been  in  session  since 
Monday  at  Hotel  Statler.  The  follow¬ 
ing  members  of  the  Executive  Com¬ 
mittee  were  chosen  today: 

Albert  W.  Finlay,  Boston;  David  L. 
Johnston,  Buffalo;  Robert  N.  Fell,  Phil¬ 
adelphia;  R.  H.  Williams,  Richmond; 
Harry  L.  Brown,  St.  Augustine,  Fla.; 
•William  V.  Parshall,  Detroit ;  Allen  Col¬ 
lier,  Cincinnati ;  William  Pfeff,  New 
Orleans;  Earl  S.  Britt,  St.  Louis;  Fred 
L.  Johnston,  Dallas;  William  A.  Repke, 
St.  Paul;  Frank  S.  Crane,  Topeka;  B. 

F.  Scribner,  Pueblo,  Colo. ;  B.  Howe, 
Tacoma;  Fletcher  Ford,  Los  Angeles; 
J.  C.  Acton,  Toronto;  O.  H.  Pollard, 
Winnipeg;  J.  C.  Nicholson,  Vancouver; 

G.  Frederick  Kalkoff,  New  York  City, 
and  Luther  C.  Rogers,  Chicago. 

At  the  late  session  yesterday  William 
j'.  Eynon  of  Washington  was  elected 
president ;  J.  Linton  Engle,  Philadel¬ 
phia,  vice-president ;  Fred  W.  Gage, 
treasurer,  and  Joseph  Borden,  secre¬ 
tary. 

The  convention  was  attended  by  about 
1,500  delegates  from  all  parts  of  the 
country.  In  order  to  finish  the  long 
program,  the  various  departments  of  the 
association  held  their  sessions  at  the 
same  time  in  the  various  meeting  places 
set  aside  in  the  hotel.  There  was  some¬ 
thing  going  on  all  the  while,  .\bout  100 
various  papers  of  all  sorts  were  read  by 
the  delegates  relating  to  technical  and 
informative  matters. 

Disown  1919  Agreement 

The  one  big  fight  before  the  conven¬ 
tion  was  settled  in  a  resolution  which 
expressed  the  disapproval  of  the  asso¬ 
ciation  to  any  reduction  of  the  48-hour 
law  now  obtaining  in  most  printing 
shops.  The  resolution  as  read  by  T.  E. 
Donnelley  of  Chicago,  was  adopted.  It 
put  the  convention  on  record  as  disap¬ 
proving  any  but  the  48-hour  week  and 
recommended  that  members  resist  any 
attempt  to  enforce  a  reduction,  except 
in  cases  where  shorter  hours  already 
had  been  agreed  to  by  contract. 

.\t  a  meeting  last  fall  in  New  York 
of  the  clo.sed  shop  branch  of  the  asso¬ 
ciation.  which,  it  is  alleged,  only  a  small 
number  of  delegates  attended,  an  agree¬ 
ment  was  made  between  closed  shop 
members  and  officials  of  the  printers’ 
union  whereby  printers  would  work  on 
a  44-hour  basis  beginning  in  May,  1921. 

Donnelley’s  resolution  held  that  those 
who  entered  into  the  contract  may  be 
bound  as  individuals  but  that  the  agree¬ 
ment  should  not  reflect  on  the  associa¬ 
tion  as  a  whole,  which  maintains  that 
it  has  nothing  to  do  with  labor  ques¬ 
tions. 

A  resolution  also  was  introduced  for 
the  elimination  of  the  open  and  closed 
shop  branches  of  the  association.  It 
was  defeated,  hut  the  proposed  Wash¬ 
ington  amendments  to  the  constitution 
of  the  organization  was  adopted.  These 
amendments  do  not  eliminate  the  clo.sed 
and  open  shop  branches  from  the  asso¬ 
ciation  as  a  whole,  but  gives  them  right 
to  act  on  whatever  they  agree  upon,  such 
action  not  to  reflect  on  the  parent  or¬ 
ganization  nor  upon  printers  whether 
they  be  running  open  or  closed  shops, 
unless  such  printers  are  members  of  the 
closed  shop  division. 

The  fight  against  the  establishment  of 


a  44-hour  week  for  printers  was  led  by 
members  of  the  Atlanta  delegation,  who 
were  backed  by  the  St.  Louis  and  other 
delegations. 

It  was  maintained  that  the  44-hour 
week  basis  was  agreed  upon  in  New 
York  because  New  York  master  printers 
were  having  difficulties  with  labor  and 
acted  to  get  the  men  to  work.  The  ma¬ 
jority  of  the  members  of  the  master 
printers’  body  have  since  objected. 

Toronto  and  Vancouver  are  fighting 
for  the  next  convention.  The  place  of 
meeting  will  be  decided  in  .Xpril  by  the 
F-xecutive  Committee. 

AD  COURSES  IN  CLEVELAND 

Agents,  Type  Experts  and  Manufactur¬ 
ing  Executives  on  Program 

(Special  to  Editor  &■  I’i  bi.isher ) 

Cleveland. — National  authorities  on 
advertising,  sales,  merchandising  and 
distribution  w'ill  lecture  during  the  1920- 
21  season  at  the  Western  Reserve  Uni¬ 
versity  e.xtcnsion  course  in  advertising, 
a  night  school  conducted  by  the  Cleve¬ 
land  .\dvertising  Club.  The  first  sem¬ 
ester  liegins  September  29. 

The  only  requirement  for  admission 
is  that  each  man  or  woman  enrolled  be 
engaged  in  business,  so  that  the  teach¬ 
ings  may  be  put  into  practical  applica¬ 
tion  immediately.  limited  number  of 
undergraduates  of  Western  Reserve 
L'niversity  also  hold  scholarships. 

Among  the  30  lecturers  will  be  Ben¬ 
jamin  Sherbow,  James  Wallen  of  East 
Aurora,  N.  Y.,  Frank  Alvah  Parsons  of 
New  York,  H.  H.  Ohlmacher  of  De¬ 
troit,  J.  .A.  Dixon  of  Chicago,  Charles 
W.  Weirs  of  Buffalo  and  Frank 
Black  of  Boston.  Cleveland  men  on  the 
list  are  Dean  Henry  Turner  Bailey.  W. 
\\\  I'awcett.  .Arthur  Judson,  Clyde  E. 
Horton,  Walter  tiraham,  L.  W.  Ellis 
and  O.  G.  Draper. 

PHILADELPHIANS  NOMINATE 

Poor  Richard  Club’s  Next  Chief  Will 
Be  Blooomingdale  or  Paschall 

(S‘'ecial  to  Editor  &•  Publisher) 

Philadelphia.  —  Charles  Blooming- 
dale  and  Irvin  1'.  Paschall  have  been 
designated  as  nominees  for  president  of 
the  Poor  Richard  Club,  by  the  nomi¬ 
nating  committee,  of  which  Richard 
Foley  is  chairman.  Other  nominations 
are : 

Vice-presidents  (vote  for  five)  :  Ed¬ 
win  S.  Stuart.  Cyrus  H.  K.  Curtis, 
Harry  T.  Jordan,  Charles  A.  Stinson, 
A.  A.  Christian ;  secretary  (vote  for 
one):  Harrie  A.  Bell,  j’ohn  A.  Lutz; 
treasurer,  J.  M,  Fogelsanger;  directors 
(vote  for  three)  ;  Henry  L.  Appleton, 
Bartley  J.  Doyle,  Charles  H.  Henkels, 
Gilbert  E.  Gable,  Lee  E.  Hood. 


Death  of  Garrett  P.  Hynson 

Garrett  P.  Hynson,  aged  49,  head  of 
the  advertising  department  of  the  S.  D. 
Warren  Company.  Boston,  died  recently. 
He  had  been  with  the  Warren  Company 
since  1914.  having  previously  served  with 
the  Strathmore  Paper  Company  and  the 
Forbes  Lithograph  Manuafeturing  Com¬ 
pany. 


N.  Y,  Club  to  Honor  Stewart 

The  Advertising  Club  of  New  York 
will  entertain  at  a  luncheon  Thursday, 
October  7,  at  noon  in  honor  of  Rowe 
Stewart,  newly  elected  president  of  the 
Associated  Advertising  Clubs  of  the 
World. 


Maine  Editors  Assemble 

Banco*.  Me. — The  Maine  Press  As¬ 
sociation  is  meeting  here  September  17 
and  18. 


BIG  PAPERS  FAVORED 
SAYS  MISSOURI  CHIEF 

President  Zom  of  State  Pr^ss  Says 
Members  of  Association  Pay  33  ^  % 
More  for  Paper  Than  Large 
Dailies 


(By  '1  clcgrapli  to  Editor  &  I’ublisher) 

St.  Louis,  Sept.  16. — President  William 

H.  Zorn  told  the  members  of  the  Mis¬ 
souri  Press  Association,  which  began  its 
fifty-fourth  annual  convention  at  the 
Hotel  Statler  today,  that  his  attention 
has  been  directed  to  the  fact  that  their 
purchasing  agent  had  been  forced  to  pay 
10  and  11  cents  a  pound  for  print  paper, 
while  the  large  daily-  newspapers  over 
the  country  have  recently  reledSed  sur¬ 
plus  stock  and  none  was  asked  to  pay 
over  7j4  cents  a  pound  for  the  amount 
apportioned  to  each.  He  said  that  this 
was  a  matter  for  investigation. 

In  his  annual  address  Mr.  Zorn  con¬ 
tinued  :  “At  the  Columbia  meeting  of 
the  association  last  May,  a  telegram  was 
sent  to  Senator  James  A.  Reed  asking 
him  as  a  member  of  the  Congressional 
Print  Paper  Investigating  Committee, 
to  take  some  action  that  would  aid  the 
small  publishers.  But  Senator  Reed  be¬ 
came  too  busy  swatting  the  League  of 
Nations  and  investigating  political  con¬ 
tributions  and  slush  funds  to  pay  any 
attention  whatever  to  the  country  pub¬ 
lisher  or  try  and  aid  him  in  getting  re¬ 
lief.” 

The  two  hundred  and  fifty  persons  reg¬ 
istered  were  welcomed  this  morning  by 
Mayor  Henry  W.  Kiel  and  George  S. 
Johns,  editor  of  the  Editorial  Page  of 
the  Post-Dispatch,  with  a  response  by 
Col.  Charles  L.  Woods,  of  Rolla. 

Addresses  were  made  by  W.  C.  Darcy, 
St.  Louis  advertising  agent ;  Imri  Zum- 
walt,  state  printer  of  Kansas;  Miss  Jane 
Winn,  literary  editor  of  the  Globe-Demo¬ 
crat ;  Mrs.  Lily  Herald  Frost,  Vandalia; 
Miss  .-Xdalyn  Paris.  Globe-Democrat, 
and  Charles  F.  Hatfield,  secretary  St. 
Louis  Convention  and  Publicity  Bureau. 
The  convention  will  adjourn  Saturday. 


SOUTHEASTERN  CIRCULATORS 

First  Convention  in  Columbus  Is  Well 
Attended 

(By  Telegraph  to  Editor  &  Publisher) 

Atlanta,  Sept.  16. — The  Southeastern 
Circulation  Managers’  Association  held 
its  first  regular  session  in  Columbus,  Ga., 
September  14,  with  many  leading  news¬ 
papers  of  the  South  represented. 

J.  T.  Toler,  of  the  Atlanta  Constitu¬ 
tion,  president  of  the  association,  pre¬ 
sided.  It  was  an  interesting  and  valuable  j 
meeting  to  the  circulation  managers  pres¬ 
ent  and  the  business  of  the  convention, 
including  the  various  papers  that  were 
read  and  discussed,  was  completed  in 
one  continuous  session. 

Papers  of  practical  phases  of  news¬ 
paper  circulation  were  read  by  J.  O. 
Stuardi,  Mobile  Register ;  Oscar  Ander¬ 
son,  Montgomery  Journal ;  R.  B.  Page, 
Columbus  Ledger;  H.  L.  Harmon,  Co¬ 
lumbus  Enquirer-Sun;  Roy  S.  South, 
Birmingham  News;  J.  H.  Lackey,  Nash¬ 
ville  Banner;  J.  H.  Brittain,  Americus 
Times-Recorder ;  E.  D.  Shields,  .'An¬ 
niston  Star;  L.  Williams.  Memphis 
News-S'eimitar. 

At  1  o’clock  the  circulation  men  were 
guests  at  a  luncheon  at  which  various 
addresses  were  made. 


W.  N.  Hartsborn  Dead 

W.  N.  Hartshorn,  aged  77,  president  of 
the  Priscilla  Company,  publisher  of  the 
Modern  Priscilla,  Boston,  died  in  Dux- 
bury.  Mass.,  last  week  in  his  seventy- 
seventh  year. 
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7th  A.  B.  C.  MEETING  IN 
CHICAGO  OCT.  14-15 


American  Association  of  Advertising 
Agents  in  Joint  Session  at  Hotel  La 
Salle — U.  S.  Merchant  Marine 
Banquet  Topic 


(Special  to  Editor  &  Publisher) 

Chicago,  Sept.  14,  1920. — The  sixth 
anniversary  of  the  foundation  of  the 
.Viidit  Bureau  of  Circulations,  and  the 
seventh  annual  convention,  will  be  held 
in  the  Hotel  La  Salle,  on  October  14  and 
l.i.  The  first  day  will  be  devoted  to 
divisional  meetings,  which  will  be  called 
to  order  at  2  p.  m.,  in  various  rooms 
which  will  be  assigned  in  the  hotel. 
The  convention  will  open  at  10  a.  m. 
October  15  in  the  Red  Room  of  the 
hotel. 

The  annual  convention  of  the 
American  Association  of  .'\dvertising 
Agencies  will  be  held  in  the  Hotel 
La  Salle  during  the  same  week  as 
the  convention  of  the  A.  B.  C.,  and 
on  Friday  night,  October  15,  the 
■Audit  Bureau  of  Circulations  and  the 
American  Association  of  .Advertising 
.Agencies  will  hold  a  joint  reception 
and  banquet.  This  dinner  will  be 
the  occasion  of  the  inauguration  of 
the  movement  for  a  greater  .American 
Merchant  Marine.  .Admiral  Benson 
and  other  famous  speakers  from 
Washington  will  be  in  attendance. 

Election  of  officers  will  take  place 
on  Friday  afternoon  at  2  o’clock. 
The  present  members  of  the  board 
of  directors  whose  terms  expire  at 
this  meeting  are: 

Advertisers — O.  C.  Harn,  National 
Lead  Company,  New  York;  George 
W.  Cushing,  Hudson  Motor  Car 
Company,  Detroit;  L.  L.  King,  Good¬ 
year  Tire  &  Rubber  Co.,  .Akron, 
Ohio;  Henry  W.  Schott,  Montgomery 
Ward  &  Co.,  Chicago;  George  S. 
Fowler,  Colgate  &  Co.,  New  York; 
H.  Strong  Smith,  Bauer  &  Black, 
Chicago. 

Advertising  Agent — P.  V.  Troup, 
Lord  &  Thomas,  Chicago. 

Newspaper  —  A.  G.  Lincoln,  St. 
Louis  Post-Dispatch. 

Magazine — Thomas  H.  Beck,  Crow¬ 
ell  Publishing  Company,  New  York. 

Farm  Papers — Marco  Morrow,  Cap¬ 
per  Publications,  Topeka. 

Business  Publications — Mason  Brit¬ 
ton,  McGraw-Hill  Company,  Inc., 
New  York. 

Stanley  Clague,  managing  director, 
in  calling  the  meeting,  said: 

“We  urge  your  attendance  in  per¬ 
son  at  this  convention;  but  if  this  is 
impossible,  please  designate  on  the 
enclosed  proxy  form  the  person  in 
whose  judgment  you  rely  to  cast  your 
vote  in  determining  the  important 
issues  to  be  presented. 

“Heretofore  it  has  been  the  practice 
to  insert  in  the  proxies  the  names  of 
the  directors  representing  the  various 
divisions. 

“We  have  not  inserted  the  names 
this  year,  but  for  your  information  if 
you  desire  a  director  in  your  division 
to  represent  you,  they  are: 

“Advertisers — L.  B.  Jones,  presi¬ 
dent;  W.  Laughlin,  vice-president. 

“Advertising  Agents — ,A.  W.  Erick¬ 
son,  Paul  V.  Troup. 

“Newspapers — W.  A.  Strong,  A.  G. 
T.incoln. 

“Magazines  —  S.  R.  Latshaw, 
Thomas  H.  Beck. 

“Agricultural  Publications  —  Marco 
Morrow,  W.  .A.  Whitney. 

“Business  Publications-  -E.  R.  Shaw, 
Mason  Britton. 

“In  this  connection  may  we  sug¬ 


gest  that  as  your  membership  in  the 
Bureau  is  becoming  increasingly  val¬ 
uable,  you  give  this  matter  of  repre¬ 
sentation  at  the  convention  most  care¬ 
ful  consideration?” 

No  proxies  will  be  recorded  after 
the  opening  of  the  convention  at  10 
a.  m.  October  15.  These  should  reach 
the  offices  of  the  Bureau  before  Oc¬ 
tober  14. 


GARSTIN  IS  BUSINESS  MANAGER 


BABE  RUTH  LOSES  SUIT 


Court  Permits  Use  of  Picture  In  Neys 
Matter 

Citing  a  decision  by  the  -Supreme 
Court,  Appellate  Division,  in  which  that 
body  ruled  that  the  use  of  a  person’s  pic¬ 
ture  as  a  matter  of  current  news  could 
not  be  restrained.  Supreme  Court  Justice 
Gtij-  this  v\A'ck  denied  the  application  of 
George  H.  Ruth,  or  “Babe”  Ruth,  star 
of  the  New  York  .American  League  base¬ 
ball  team,  for  a  permanent  injunction 
restraining  the  Educational  Film  Cor¬ 
poration  and  others  from  displaying  the 
moving  picture  entitled,  “Babe  Ruth— 
How'  He  Makes  a  Home  Run.” 

In  denying  Ruth’s  application.  Justice 
Guy  referred  to  the  case  of  Mrs.  Grace 
Humiston  versus  the  Universal  Film 
Manufacturing  Company.  Justice  Guy 
does  not  prejudice  the  suit  for  $1,000,000 
which  he  has  brought  against  the  film 
company. 


B.  \.  Tiarstin 


Paper  From  Cotton  Linters 

Commerce,  Texas. — .A  paper  pulp  mill, 
which  will  manufacture  paper  pulp 
from  second  cut  cotton  linters  and  fiber 
from  cotton  seed  hulls,  is  to  be  estab¬ 
lished  at  *  Commerce.  Contracts  have 
already  been  signed  covering  financial 
details  and  work  on  the  plant  is  to  be¬ 
gin  at  once.  The  plant  will  involve  an 
outlay  of  $60,000  as  an  initial  invest¬ 
ment,  and  it  is  planned  to  enlarge  the 
plant  as  business  justifies.  The  plant 
will  employ  a  recently  patented  process 
for  making  paper  pulp  from  cotton  fiber 
and  cotton  seed  hulls.  It  is  also  planned 
to  use  cotton  stalks,  wheat  straw,  corn 
stalks  and  other  vegetable  fiber  which 
can  be  had  in  this  section  in  large  quan¬ 
tities. 


Named  to  Succeed  R.  T.  Hughes  on 

Louisville  Courier-Journal  and  Times 

(Special  to  Editor  &  Publisher) 

Louisvili-e,  Ky. — Bert  N.  Garstin,  for 
the  last  two  years  in  charge  of  national 
advertising  for  the  Courier-Journal  and 
Times,  was  this 
week  appointed 
business  manager 
of  those  impers  by 
Judge  Robert  W. 

Bingham,  publish¬ 
er.  He  succeeds 
Robert  T.  Hughes, 
whose  resignation 
was  recently  an¬ 
nounced. 

Mr.  Garstin  has 
had  long  experi¬ 
ence  in  advertis¬ 
ing,  getting  his 
first  large  city 

training  over  several  years  in  the  Balti¬ 
more  News  advertising  department, 
where  he  handled  national  accounts. 
He  became  known  as  an  able  newspaper 
man  throughout  his  native  state,  and 
in  1915  was  asked  to  take  charge  of  the 
moribund  Cumberland  Press  as  mana¬ 
ger. 

Under  his  direction,  the  paper’s  ad¬ 
vertising  and  news  supremacy  grew  to 
such  a  point  in  six  months  that  it  bought 
out  its  competitor,  and  the  new  paper, 
taking  the  name  of  the  Cumberland 
Times,  was  managed  by  Mr.  Garstin 
until  1918.  Among  his  achievements 
was  the  raising  of  a  $750,000  fund  to 
install  in  Cumberland  the  entire  plant 
of  the  Kelly-Springfield  Tire  Company, 
winning  against  the  spirited  bidding  of 
Louisville,  where  he  took  up  his  abode 
shortly  afterward  as  manager  of  nation¬ 
al  advertising  of  the  Courier-Journal 
and  Times. 

Mr.  Garstin  is  also  active  in  the 
Associated  Advertising  Clubs  of  the 
World,  and  in  the  Newspaper  Depart¬ 
ment  of  that  4organization.  He  is  a 
vice-president  and  member  of  the  exe¬ 
cutive  committee  of  the  .A.  .A.  C.  W. 


CHENNELL  HEADS  OUTDOOR  MEN 


Sing  Sing  Bulletin  Reappears 

The  Sing  Sing  Bulletin,  the  prison 
newspaper  suppres.sed  recently  and  then 
ordered  re-established,  appeared  on 
prison  newsstands  Wednesday.  The 
number  is  a  consolidated  issue  for  .Au¬ 
gust  and  September. 


Artistic  Signs  Displace  Billboards,  Con¬ 
vention  at  Cleveland  Hears 

(Hy  Telegraph  to  Editor  &  Publisher) 

Clevel.\nd,  Sept.  15. — The  eleventh 
annual  convention  of  the  National  Out¬ 
door  Advertising  Association,  which 


JOHN  IMRIE  BUYS  HAMILTON  TIMES 


JOHN  M.  IMRIE,  manager  of 
the  Canadian  Daily  Newspa¬ 
pers'  Association,  has  purchased 
the  Hamilton  (Ont.)  Daily  Times, 
Hamilton  Semi-Weekly  Times, 
the  Times  job  department  and 
the  Canada  Ready  Print  Com¬ 
pany,  and  will  resign  from  his 
present  post  on  October  1.  Mr. 
Imrie,  who  will  be  president  and 
general  manager,  was,  prior  to 
December,  1919,  manager  of  the 
Canadian  Press  Association,  Inc. 


held  a  three-day  session  at  the  Hollen- 
den  Hotel,  beginning  Tuesday,  has  dem¬ 
onstrated  beyond  a  doubt  that  the  old- 
fashioned  unsightly  billboard,  once  an 
eyesore  in  every  city,  has  forever  given 
way  to  the  modern  display  sign  of  artis¬ 
tic  design.  .About  140  delegates  are  at¬ 
tending  the  convention.  The  following 
officers  were  elected:  President,  George 
L.  Chennell,  Columbus,  O.s  vice-presi¬ 
dent,  Harry  C.  Walker,  Detroit;  treas¬ 
urer,  Samuel  Pratt,  New  York;  secre¬ 
tary,  C.  F.  Bryan,  Cleveland.  All  the 
old  officers  except  John  H.  Logeman, 
Chicago,  secretary,  were  re-elected. 

“Service,  Copy  and  Cost”  was  the  sub¬ 
ject  discussed  Tuesday,  “Local  Sales” 
and  “National  Sales”  being  discussed  the 
second  day,  which  closed  with  a  .banquet 
in  the  evening  at  the  Hollenden. 

Richard  L.  Whitman  was  chairman  of 
the  National  Sales  session,  others  at¬ 
tending  and  speaking  including  George 
Plarrison  Phelps,  advertising  manager 
of  Dodge  Brothers;  George  C.  Sherman, 
president  National  Outdoor  Advertising 
Bureau,  and  H.  Prescott  Simpson,  of  the 
Thomas  Cusack  Company,  Cleveland. 

Richard  H.  Lee,  counsel  of  the 
.A.A.C.W.  and  Harry  Dwight  Smith, 
president  of  the  .American  Association 
of  .Advertising  .Agencies,  were  speakers 
the  first  day. 

N.  Y.  Times  to  Increase  Stock 

A  meeting  of  the  stockholders  of  the 
New  A'ork  Times  Company  has  been 
called  at  the  office  of  the  company  on 
September  30,  to  take  formal  action  to 
increase  the  capital  stock  of  the  com¬ 
pany  from  $1,000,000  to  $5,000,000.  The 
new  capitalization  is  to  be  divided  into 
$1,000,000  common  stock  and  $4,000,000 
preferred  stock.  The  increase  of  the 
stock  of  the  company  is  for  the  purpo.se 
of  capitalizing  its  investments  in  real 
estate  and  paper  mill  properties. 


Van  Wie  Receives  Appointment 

Stanton  Van  Wie  has  been  placed  tn 
charge  of  the  advertising  department  of 
the  Beech-Nut  Packing  Company,  Cana- 
joharie,  N.  Y.,  succeeding  C.  .A.  Morris, 
who  recently  resigned.  Mr.  Van  Wie 
has  been  with  the  Beech-Nut  company’s 
sales  department  for  some  time  gather¬ 
ing  statistics  and  making  use  of  them 
in  connection  with  the  distribution  of 
the  company’s  products  through  the  sell¬ 
ing  force. 

New  Agency  in  Denver 

.A.  B.  Condon  &  Company  is  the  name 
of  an  advertising  agency  that  began 
business  in  Denver,  Col.,  September  1. 
Mr.  Condon  has  been  associated  with 
the  Connor  .Advertising  .Agency,  Den¬ 
ver,  for  the  past  year  and  for  the  last 
six  months  served  that  agency  as  vice- 
president. 


Now  Aitidn-Knyett  Company 

.A.  King  .Aitkin  and  H.  H.  Kynett 
have  purchased  the  interest  of  Robert 
H.  Dippy  in  the  Dippy  &  .Aitkin  adver¬ 
tising  agency,  Philadelphia.  The  agency 
business  will  be  continued  at  Philadel¬ 
phia,  and,  with  the  exception  of  Mr. 
Hippy,  the  same  personnel,  under  the 
style  of  the  Aitkin-Kynett  Co. 


Printing  in  Hou*ton  School* 

Houston,  Tex. — Instruction  in  print¬ 
ing  as  part  of  the  high  school  curriculum 
has  been  requested  of  P.  W.  Horn,  su¬ 
perintendent  of  schools,  by  Frank  P. 
McCurdy,  of  the  Typographical  Union, 
and  J.  V.  Dealey,  a  master  printer. 


Fancher  Leave*  Pedlar  Organization 

Louis  Fancher  has  resigned  from  the 
vice-presidency  of  Louis  C.  Pedlar,  Inc., 
New  A’^ork  His  plans  for  the  future 
have  not  been  announced. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board— Richard  L.  Stokes,  S07  Commercial  Buildinsr,  St.  Louis,  Ma,  representing  the  American  Journalists’ 
Associatioo;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts¬ 
burgh  Newswriters’  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri, 
Columbia,  Mo.,  representing  the  schools  of  journalism. 


REPORTER  WONT  TELL  WHO  GAVE  HIM  TIP 
ON  G.  O.  P.  FUND 


member  of  the  Xa- 
think  I  ought  to 


Reed — ^Was  he 
tional  Committee? 

lirainerd — I  don’t 
answer  that  question. 

Reed — Was  he  a  member  of  any  of 
the  political  committees  of  the  Repub¬ 
lican  party? 

Brainerd — I  don’t  think  I  can  answer 
any  questions  which  might  reach  the 


Chicago. — Pressure  upon  a  newspaper  lions  is  about  to  be  raised  by  one  of  the 
correspondent  to  compel  disclosure  of  campaign  committees  and  it  has  been 
a  source  of  news  has  generally  proved  positively  and  unequivocally  denied, 
a  futile  weapon  in  the  hands  of  legis-  Now  a  gentleman,  and  a  very  reputable  ^lentiirof'^lhis 'per'son' bv‘ a  pr'^cTss  "of 
lative  investigating  committees  and  it  newspaper  man,  too,  early  in  January  of  elimination 
failed  this  week  when  applied  to  C.  C.  this  year  said  in  an  authoritative  way 
Brainerd,  Washington  correspondent  of  — and  I  am  sure  from  what  I  know  of 
the  Brooklyn  Eagle,  by  the  Senate  him  that  he  would  not  have  written 


resident  of  the 


committee  engaged  in  investigating  cam¬ 
paign  expenditures  in  Chicago.  Mr. 
Brainerd  steadfastly  refused  to  give  the 
committee  a  clue  as  to  the  source  of  his 
information,  printed  in  the  Eagle  last 
January,  that  the  Republican  party  was 
raising  a  fund  several  millions  larger 
than  any  of  the  party  officials  have  pub¬ 
licly  admitted.  The  committee  insisted 
upon  its  right  to  compel  the  divulgence 
of  the  authority  for  the  story,  but  upon 
Mr.  Brainerd’s  repeated  refusals,  was 
content  with  placing  its  stand  on  the 
record  and  “taking  the  matter  under 
advisement.’’  No  decision  has  been 
rendered  since  the  hearing  on  Septem- 
lier  9  and  it  is  thought  that  this  end 
of  the  investigation  will  be  quietly  al¬ 
lowed  to  drop. 

The  official  text  of  Mr.  Brainerd’s  an¬ 
swers  to  the  committee’s  questioning 
follows : 

Senator  Reed — Where  did  you  get  the 
material  that  you  put  into  this  article? 

Mr.  Brainerd — Senator,  I  am  not  at 
liberty  to  disclose  the  source  of  my 
information. 


that  if  he  did  not  believe  it  to  be  true — 
now  under  these  circumstances  are  we 
simply  to  accept  that  statement  here 
without  going  into  details  and  ascer¬ 
taining  what  his  means  of  knowledge 
were?  Anyone  who  knows  of  the  wit¬ 
ness  would  not  charge  him  with  giving 
to  his  paper  a  lot  of  hot  air.  I  know 
that,  but  I  think  we  ought  to  gi\e  this 
committee  the  benefit  of  your  full  in¬ 
formation. 

Brainerd — I  still  do  not  feel  at  liberty 
to  do  so.  Senator. 

Pomerene — I  know,  and  the  commit¬ 
tee  is  powerless  to  act.  The  only  thing 
it  could  do  would  be  to  refer  this  back 
to  the  Senate  when  it  is  in  session  .and 
present  to  it  the  case  just  as  it  appears 
in  the  record  and  abide  the  judgment 
of  the  Senate. 

Eldge  Defends  Reporter’s  Stand 

Senator  Edge — The  matter,  of  course, 
is  for  the  committee  to  decide,  but  I 
must  say  personally  that  I  feel  Mr. 
Brainerd.  in  view  of  thf  well  known 
ethics  of  the  profession,  is  justified  in 


Reed — Did  you  put  anything  in  here  assuming  the  stand  he  has  assumed.  I 
that  you  did  not  believe  to  be  the  truth?  have  not  read  the  article,  but  I  have 


Brainerd — No,  sir. 

Reed — Did  you  undertake  to  verify 
the  statements  contained  in  this  article 
before  you  put  them  in  and  find  out  as 
to  their  truthfulness? 

Brainerd — No,  sir,  for  the  reason  that 
I  obtained  my  information  from  a  source 
in  which  I  had  great  confidence. 


known  him  for  many  years  and  we  all 
know  that  newspaper  men  receive  in¬ 
formation  of  an  important  character, 
discuss  it.  comment  on  it,  and  it  is  pub¬ 
lished.  and  if  the  reporter  on  the  stand 
is  compelled  to  give  the  source  of  his 
information  it  would  raise  a  very  seri¬ 
ous  question  in  the  profession.  Person- 


Reed — That  is  what  I  meant  by  veri-  ally,  whatever  bearing  it  may  have  on 
fying  it.  You  did  not  make  it  up  out  the  inquiry  here,  I  think  Mr.  Brainerd 
of  your  own  mind,  or  from  wild  rumor?  should  not  be  asked  to  disclose  the  name 
You  got  it  from  a  source  that  you  con-  of  his  informant. 

Reed — Did  you  get  this  information 
from  one  man  or  many  men  that  you 
put  in  this  article? 


sidered  reliable? 

Object*  to  Elimination  Process 
Brainerd — Yes,  sir. 


Reed — Was  that  a  man  who  was  con¬ 
nected  with  either  of  the  political  com¬ 
mittees  ? 

Brainerd — Sir,  I  feel  that  I  don’t  want 
to  get  into  a  process  of  elimination 
which  might  ultimately  disclose  the 
source  of  my  information. 

Chairman  Kenyon — We  have  followed 
that  rule  in  the  past,  although  I  never 
thought  there  was  any  reason  for  it. 

Senator  Pomerene — don’t  think  it  is 
a  privileged  communication  if  we  decide 
to  enforce  the  rule. 

Kenyon— I  don’t  think  it  is,  either. 

Pomerene — We  did  respect  this  so- 
called  privilege  at  Washington  when  we 
had  several  newspaper  men  before  us, 
but  this  is  a  pretty  serious  -matter. 
I  think  we  came  to  the  conclusion,  at 
least  informally,  that  the  priyUege 
should  not  be  recognized.  I  would  not 
want  to  make  a  newspaper  man  violate 
any  of  the  ordinary  privileges,  but  here 
is  a  charge  that  a  fund  of  fifteen  mil- 


Brainerd — I  got  that  information  from 
one  man. 

Reed — You  had  reasons  to  bcheve  that 
he  knew  what  he  was  talking  about. 

Brainerd — Yes,  sir. 

Reed — Was  he  in  a  position  to  know? 

Brainerd — Yes,  sir.  I  believe  he  was. 

Reed — Where  does  he  live? 

Brainerd — I  think  that  question.  Sen¬ 
ator,  would  tend  to  establish  the  identity 
of  the  man  and  I  prefer  not  to  an¬ 
swer  it. 


Reed — Was  he 
United  States? 

Brainerd — Yes,  sir. 

Reed — Of  what  State? 

Brainerd — I  decline  to  answer. 

Privilege  Not  Formally  Granted 

Reed — I  insist  that  the  witness  an¬ 
swer.  We  have  at  least  got  the  right 
to  know,  under  any  rule  that  has  ever 
been  established  or  recognized,  whether 
this  comes  from  an  authentic  source. 

Chairman  Kenyon — I  think  we  will 
take  these  questions  under  considera¬ 
tion  and  will  not  determine  them  now, 
but  will  determine  them  by  morning. 

Pomerene — Have  you  talked  with 
your  informant  since  this  investigation 
has  begun  here  in  Chicago? 

Brainerd — No,  sir. 

Reed — Have  you  received  Jiny  com¬ 
munication  from  the  man  who  gave  you 
this  information? 

Brainerd — No,  sir. 

Reed — Did  he  pledge  you  to  secrecy 
when  he  gave  you  this  information. 

Brainerd — That  was  understood  be¬ 
tween  us. 

Reed — He  asked  you  to  keep  his  name 
secret  ? 

Brainerd — No,  sir. 

Reed — Did  he  ask  you  if  you  would 
keep  the  source  of  the  information  se¬ 
cret? 

Brainerd — No,  sir. 

Reed — 'Did  you  make  any  pledge  or 
promise  or  agreement  that  you  would 
keep  the  source '  of  your  information 
secret  ? 

Brainerd — Not  beyond  an  understand¬ 
ing  that  I - 

Reed  (interrupting) — Did  that  under¬ 
standing  come  from  words  that  you 
spoke  to  him  or  that  he  spoke  to  you 
or  is  that  simply  your  inner  conscious¬ 
ness? 

Brainerd — That  was  an  understand¬ 
ing.  Senator,  that  has  existed  between 
this  rnan  and  myself  for  a  long  time. 

Reed — That  all  information  he  gave 
you  his  name  was  to  be  kept  out  of  it? 

Brainerd — I  don’t  say  all  information. 

Reed — Then  did  you  have  any  specific 
understanding  whatsoever  with  reference 
to  the  information  going  into  this  arti¬ 
cle?  If  so,  what  was  said,  when  was 
it  said  and  where? 

Brainerd — It  was  an  understanding 
that  existed  between  us  at  the  time.  It 
wasn’t  necessary  to  specify  it. 


WHAT  DO  YOU  THINK  ABOUT  IT? 

'T^WO  weeks  ago  E.  D.  Keilman,  of  the  Topeka  State  Journal,  did  some 
plain  talking  about  schools  of  journalism  as  he  views  them  on  this  page. 
We  already  have  a  number  of  replies  which  will  appear  next  week. 

Schools  of  journalism  and  their  work  past  and  present  is  an  interesting 
subject.  The  graduates  of  these  schools  are  playing  an  important  part  in  the 
profession  to-day.  Schools  of  journalism  and  their  work  are  interesting  sub¬ 
jects  that  we  would  like  to  hear  more  about.  What  have  they  done  for  you? 
What  are  they  doing  that  you  think  they  should  not  do? 


ment  with  him  or  understanding?  Did 
you  ever  say  to  him  or  did  he  say  to 
you  in  substance  or  effect,  that  you  were 
to  conceal  the  source  of  your  informa¬ 
tion? 

Brainerd — I  have  at  other  times  on 
other  matters. 

Reed — But  not  with  reference  to  this 
particular  matter. 

Brainerd— Not  specifically  on  that. 

Reed — So  that  this  information  was 
given  to  you,  you  wrote  your  article, 
printed  it,  and  the  only  reason  that  you 
don’t  want  to  give  the  committee  in¬ 
formation  as  to  the  identity  of  your  in¬ 
formant  is  the  general  hesitancy  that 
you  have  to  give  up  sources  of  infor¬ 
mation. 

Brainerd — ^It  is  not  a  general  hesi¬ 
tancy.  It  is  more  than  that. 

A  Matter  of  Preserving  Confidence 

Reed — What  is  it  more  than  that? 

Brainerd — It  goes  to  the  absolute 
foundation  of  my  business,  that  observa¬ 
tion  and  preservation  of  a  man’s  con¬ 
fidence. 

Reed — This  information  we  are  talk¬ 
ing  about  did  not  sustain  to  you  the 
relationship  of  either  attorney  or  client? 

Brainerd — No,  sir. 

Reed — You  are  not,  of  course,  an  at¬ 
torney.  You  are  a  newspaper  man? 

Brainerd — Yes. 

Reed — You  are  not  a  physician  ? 

Brainerd — No. 

Reed— You  are  not  a  minister  of  the 
gospel  or  a  priest  in  any  religion?  I 
ask  that  because  those  are  privileged 
professions. 

Brainerd — No,  sir. 

Reed — What  he  gave  you  he  gave  you 
as  a  newspaper  man. 

Brainerd — As  a  newspaper  man  and, 
I  might  add,  as  a  personal  friend. 

Reed — Does  this  article  accurately 
set  forth  the  Information  you  received 
from  this  man? 

Brainerd — Yes,  sir. 

Reed — Now,  do  you  still  decline  to 
tell  us  his  name? 

Brainerd — Yes,  sir. 

Reed — ^His  place  of  residence,  his  oc¬ 
cupation  ? 

Brainerd — Yes,  sir. 

Reed — Or  his  relationship  or  non- 
rclation.ship  with  any  of  the  political 
committees  of  the  Republican  party? 

Brainerd — Yes,  sir. 

Reed— Or  any  political  committee  of 
any  party? 

Brainerd — Yes,  sir. 

Reed — Then  I  move  that  the  witness 
be  instructed  to  answer  the  question 
which  I  a.sk  in  reference  to  the  identity 
of  this  informant. 

Senator  Spencer — You  don’t  want  to 
tell  us  whether  it  was  either  a  Repub¬ 
lican  or  a  Democrat,  do  you? 

Brainerd — No.  Senator ;  I  prefer  not 
to  tell  you  that. 

Reed — How  would  that  disclose  his 
identity?  There  are  several  millions  ol 
each  party  in  this  country. 

Spencer — By  the  process  of  elimina¬ 
tion. 

Brainerd — It  may  be  the  beginning, 
Senator,  of  a  process  of  elimination  on 
which  I  do  not  want  to  embark. 

Reed — Suppose  vou  go  that  far  witli 
us  and  tell  us  whether  he  was  a  Re- 
iContinued  on  pa^e  27) 
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Who  Sells  Food 
the  Empire  of  Foodstuffs? 
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STAND  beside  a  typical  Northwest  farmer 
on  a  day  like  this,  and  with  him  look  out 
over  fields  that  ripple  with  nodding  grain — 
amber  stretches  of  wheat  and  oats,  rye,  corn 
and  flax,  with  here  and  there  isla'nds  of  roots, 
hay  and  grasses. 

Almost  all  of  it  is  food — food  material  in 
the  raw,  for  the  people  of  all  the  world,  or  for 
the  beasts  of  burden  and  yield. 

Turn  indoors,  to  the  laden  board  and  the 
brimming  larder,  and  think  what  a  great  part 
of  the  buying  power  which  is  raised  in  those 
fields  is  expended  in  the  purchase  of  food — 
foods  that  bring  back  to  the  farm  the  things 
it  grew,  but  in  manufactured  and  processed 
form,  improved  and  blended  to  the  tastes  and 
uses  of  men. 

This  food  demand  that  daily  and  hourly 
arises  from  the  farms,  and  flows  with  in¬ 
creasing  volume  through  the  numberless  chan¬ 
nels  of  country  and  city  stores,  concentrates 
finally  in  the  distributing  houses  of  Minne¬ 
apolis,  and  makes  of  Minneapolis  the  ideal 
try-out  center  for  new  food  products  that  bid 
for  general  favor.  The  field  of  this  trade  is 
immense  and  not  sharply  competitive;  the 
business  system  which  supplies  it  is  prompt, 
far-sighted  and  sound. 

Because  this  section  has  its  owfl  preferences 
in  goods  and  its  own  ideas  as  to  good  distrib¬ 
uting  policy,  it  «  the  better  part  of  good  busi¬ 
ness,  especially  where  the  introduction  of  a 
food  product  is  involved,  to  know  beforehand 
what  has  few  possibilities  and  what  probably 
will  succeed. 

For  years  THE  MINNEAPOLIS  JOUR¬ 
NAL  has  made  a  study  of  jobbing  condi¬ 
tions  and  the  needs  and  preferences  of  the 
people  of  this  great  territory  west  of  us  from 
which  the  jobbers  draw  their  trade.  It  is 
therefore  in  a  position  to  supply  valuable  in¬ 
formation  to  manufacturers  introducing  new 
products  into  this  market. 


Particularly  with  reference  to  the  field  for 
foods.  The  Journal’s  information  is  especially 
complete.  The  Business  Manager  of  this 
newspaper  has  more  or  less  specialized  on  this 
phase  of  business  for  a  quarter  of  a  century, 
and  his  authoritative  analysis  of  conditions  in 
the  trade  is  at  the  command  of  Journal 
advertisers. 

N  the  selling  of  foods,  THE  MINNE¬ 
APOLIS  JOURNAL  occupies  by  force  of 
its  character  and  its  record  of  informed  serv¬ 
ice  to  the  businesses  using  it,  a  unique  posi¬ 
tion  as  an  advertising  medium.  It  carries 
more  advertising  of  food  and  grocery  special¬ 
ties  than  any  other  newspaper  in  America. 
Locally  it  has  built  up  Saturday  as  a  great 
buying  day,  and  on  Friday,  its  readers  find  in 
it  solid  pages  of  price  list  announcements, 
besides  the  general  advertising. 

Thousands  of  families  make  up  their  Satur¬ 
day  buying  lists  from  Friday’s  MINNE¬ 
APOLIS  JOURNAL.  One  grocer  said  these 
pages*  added  600  new  patrons  to  his  custom 
every  Friday.  Another  declared  he  was  com¬ 
pelled  to  stock  every  grocery  article  adver¬ 
tised  in  The  Journal. 

.\  power  like  this  is  not  due  to  circulation 
alone.  It  is  a  product  of  character  and  serv¬ 
ice.  THE  MINNEAPOLIS  JOURNAL  is  a 
veteran  of  the  campaign  for  pure  foods  and 
for  truth  in  advertising  them.  In  its  columns 
advertisers  keep  company  with  the  best  of 
business  in  their  own  and  other  lines.  Every 
year  it  has  sacrificed  from  $50,000  to  $75,000 
in  revenue — $40,0Qp,  so  far  this  year — from  ad¬ 
vertising  accepted  by  other  newspapers  but 
regarded  by  The  Journal  as  doubtful  in  morals, 
taste  or  value.  A  clean  newspaper,  supported 
by  public  confidence,  and  thoroughly  familiar 
with  the  business  and  people  of  its  territory, 
THE  MINNEAPOLIS  JOURNAL  is  for  ad¬ 
vertisers  as  well  as  for  readers,  the  repre¬ 
sentative  newspaper  of  The  American 
Northwest. 


THE  MINNEAPOIJS  JOURNAL 

Since  1878 — yin  America7i  Newspaper 
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PHILADELPHIANS  DINE 
ROWE  STEWART 


New  President  of  A.  A.  C.  W.  It  Guest 

of  Poor  Richard  Club  in  His 
Home  City — Advertising  Nota¬ 
bles  Present 

I’lV  IIakk^'  Na.'O.v 

'Ll’..  to  Ki.noR  \  Publisher) 

PuiLADEi-PHiA,  Septcmtjer  16. — The 
newly  elected  president  of  the  Associ¬ 
ated  Advertising  (  luhs  of  the  World, 
Rowe  Stewart  of  this  city,  was  ten¬ 
dered  an  enthusiastic  tesiimonial  dinner 
by  the  Poor  Richard  Club  at  the  Ritz 
Carlton  Hotel  tonight.  More  than  one 
hundred  members  were  present,  presided 
over  bj'  former  (lovenuir  Kdwin  S. 
Stuart  as  toa>tmaster. 

Mr.  Stewart,  the  new  president, 
served  as  president  of  the  P<x>r  Rich¬ 
ard  Club  for  two  terms  and  is  now  a 
prominent  and  etiicient  director  of  the 
organization.  The  festivities  opened 
with  a  Jiovel  and  intensely  dramatic 
moving  picture  directed  by  Karl  Bloom- 
ingdale,  first  vice-president  of  the  Poor 
Richards. 

The  picture  shows  Mr.  Stewart  dila¬ 
tory  in  attending  his  testimonial  func¬ 
tion.  Wild  e.xcitement  greets  his  ab¬ 
sence  and  he  is  found  asleep  on  his 
porch  in  historic  Germantown. 

Rowe  Awakes 

'lelephone  jangles,  briend  wife  ans- 
wer.i  and  wakes  Rowe,  who  hurries  to 
dress.  He  shaves  with  Dutch  Cleanser 
and  a  fiilletie  razor,  then  loses  his 
Kreineutz  cullar  button  lieneath  a  rad¬ 
iator.  lintire  family  aids  in  search 
which  end-  in  wife  finding  it  on  bureau. 

Tlie  cajitions  were  ajit  and  highly 
amusing  and  evoked  the  greatest  of  ac¬ 
clamation  as  well  as  introducing  many 
nationally  advertised  articles. 

Former  governor  Kdwin  S.  Stuart  in 
presenting  Mr.  Rowe  Stewart,  paid  tri¬ 
bute  111  no  small  manner  as  a  man  who 
not  only  did  a  great  deal  for  the  Poor 
Richard  Club,  but  also  for  every  one 
with  whom  he  came  in  contact.  He 
predicted  a  successful  career  for  him  in 
bis  capacity  of  president  of  the  Associ¬ 
ated  .Advertising  Clubs  of  the  World. 

In  respon.se  the  new  president  “laid 
all  honor  coming  to  him  to  the  gang  in 
the  Poor  Richard  Club,”  and  declared 
the  same  spirit  that  carries  him  along 
was  instilled  liy  the  habit  of  doing 
things  efficiently  by  the  Poor  Richards. 

He  paid  particular  attention  to  the 
efficiency  of  the  Better  Business  Bureaus 
connected  with  various  adverti,sing 
club-  as  safeguards  for  the  legitimate 
advertiser. 

Many  Novel  Feature* 

Prominent  among  the  guests  and 
speakers  who  paid  glowing  tribute  to 
^^r.  Stewart  were ;  Michael  F.  Hanson, 
general  manager  of  the  Philadelphia 
Record;  Jarvis  A.  Wood,  of  N.  W.  .Ayer 
&  Sons;  Richard  Foley,  former  presi¬ 
dent  of  Poor  Richards ;  Harry  T.  Jor- 
d.m,  manager  of  Keith’s  theatre ;  David 
Prevail,  of  Ritz  Carlton ;  E.  T.  Cottell. 
city  statistician ;  David  Kirschhaum. 
Phillip  Staples  and  others. 

Many  new  and  novel  effects  were  in- 
tnxluced  by  an  army  of  very  excellent 
talent  from  the  theatres  and  a  new  na¬ 
tional  song  was  introduced  and  sung 
Standing,  entitled,  “How  Dry  I  .\m.” 

Toasts  to  the  continued  success  of  Mr. 
Stewart  were  drunk  and  many  expres¬ 
sions  of  approval  for  his  efficient  meth¬ 
ods  W're  voiced. 

F.  T  Cottell  proclaimed  him  a  man 
of  such'  force  as  to  win  his  way  with¬ 
out  the  aid  of  red  fire  and  a  brass  hand. 


“BEAT”  BEFORE  MEALS  THIS 
PRINTER’S  CREED 


( )pinioiis  differed  Thursday  night  as 
to  wliich  New  Vork  pajier  was  first  on 
the  street  with  a  fairly  complete  account 
of  the  explosion  which  shattered  several 
buildings  in  the  heart  of  the  financial 
district  and  killed  or  wounded  many 
worker-  in  that  crowded  section.  All 
the  papers  showed  commendable  speed 
and  enterprise  in  their  extras,  but  the 
Evening  World  had  the  first  eye¬ 
witness  account  of  the  tragedy  out  45 
minutes  after  the  explosion’s  first  rum¬ 
ble,  and  Managing  Editor  John  H.  Ten¬ 
nant  and  his  staff  thanked  and  rewarded 
for  the  story,  not  a  reporter,  but  a 
printer  in  the  World's  ad  alley — George 
Jaeger,  of  Rockville  Center,  Long  Island. 

Jaeger  was  eating  lunch  in  the  restau¬ 
rant  in  the  World  tower  when  the  roar 
of  the  explosive  -hook  lower  \ew  York, 
and  he  didn't  stop  to  finish  his  egg  sand¬ 
wich.  He  grabbed  his  hat.  tossed  a  quar¬ 
ter  to  the  cashier  and  caught  the  first 
elevator  for  William  street. 

“I  can  see  a  flollar  as  far  as  the  next 
man,”  Mr.  Jaeger  told  Editor  &  Plb- 
I.ISHKR,  ‘‘and  that  bxiked  like  a  big  story 
if  there  ever  was  one.  I  ran  down  'Will¬ 
iam  street  and  found  a  man  and  a  woman 
pushing  through  the  crowd,  all  covered 
with  dust  and  mortar  and  about  ready 
to  cave  in.  I  hustled  them  along  with 
me  up  to  Mr.  Tennant’-  office  and  he 
put  the  iMiys  to  work  on  them.  The 
explosion  took  ])lace  at  noon  sharp ;  I 
was  back  in  the  office  at  12.15,  and  the 
story  was  on  the  machines  by  12.25.  The 
World  must  have  got  a  beat  on  that  yarn 
and  they  sure  ajipreciated  what  I  did. 
They  gave  me  $25.  which  ain’t  so  bad  for 
10  minutes’  work — just  keeping  your 
eyes  open  and  your  head  about  you.” 


Honor  Chicago  Printer  Heroes 

Chicago. — 1  ypographical  Union  No. 
16  unveiled  a  memorial  tablet  in  Elm¬ 
hurst  Cemeter\.  bearing  the  names  of 
thirteen  members  of  the  organization 
who  died  in  the  world  war.  Lieut.-Col. 
Gordon  Johnston  delivered  the  dedication 
address.  The  following  names  appear  on 
the  tablet :  Roy  J.  Broderson,  Frank 
Devaney.  Emil  Kummer.  F'rancis  B. 
Laramie,  Gerald  D.  Martin,  Felix  W. 
McGlone,  Frank  T.  McNally,  George  F. 
Miller,  Paul  R.  Motzny,  W.  H.  Nieman, 
Robert  S.  Smith.  Thomas  F.  Stanek, 
Joseph  J.  Witzel,  Frank  B.  Swift  and 
William  Zalabak.  The  last  two  were 
apprentices. 


Plan*  200-Page  I**ue 

Ci.EVEL.wn.— Orville  A.  Welsh,  editor, 
and  William  j’.  Miller,  advertising  man¬ 
ager  of  the  Legionnaire,  official  publica¬ 
tion  of  the  Cuyahoga  Council  of  the 
■American  I>egiqfi.  are  preparing  a  special 
edition  of  200  pages  to  be  published  the 
Saturday  preceding  the  opening  of  the 
legion  convention  here,  September  27. 
Mr.  Welsh  was  formerly  with  the  Plain 
Dealer  and  Mr.  Miller  was  until  re¬ 
cently  connected  with  the  advertising  de¬ 
partment  of  the  Bailey  Company,  a  big 
department  store. 


Form  Wichita  Pre**  Club 

Wichita,  Kan. — The  Wichita  Press 
Club  was  recently  organized  with  forty 
members,  and  the  following  officers :  R. 
H.  Richards,  Beacon,  president ;  Kirk 
Meecham.  Price  Current,  vice-president ; 
Joseph  Noble,  Eagle,  secretary-treasur¬ 
er:  David  P,  Ixahy.  historian;  Miss 
Harriet  Stanley.  Miss  Flora  Parsons, 
Lee  McPherson,  Robert  Timmons  and 
W.  V.  Nessly.  directors.  The  next 
meeting  of  the  club  will  be  held  Sep¬ 
tember  21. 


DRIVERS  ACCEPT  N.  Y.  SCALE 


Day  Work,  $36-40,  Night*,  $39-40 — 
Increa*e  from  $6  to  $10 

-Acceptance  of  the  increased  wage  of¬ 
fered  by  the  Publishers’  .Association  of 
New  York  City  was  voted  at  the  meet¬ 
ing  this  week  of  the  Newspaper  and 
Mail  Drivers  Union,  and  the  new  scale 
is  now  in  operation.  Routemen,  win- 
dowmen,  chauffeurs  and  men  in  charge 
of  delivery  on  elevated  and  subway 
trains  will  receive  $40  a  week  for  day 
and  night  work,  the  base  pay  for  day¬ 
work  being  $6.66  a  day,  and  for  night 
work  $6.50,  except  for  Saturday  night, 
when  the  rate  is  $7.50. 

Drivers,  carriers,  relay  and  mail  de¬ 
liverers  receive  $36  a  week  for  day¬ 
work  and  $39  for  nights,  the  Saturday- 
night  wage  being  $7. 

Overtime,  computed  in  half-hour 
periods,  is  paid  for  at  time  and  one-half. 
•All  regular  weekly  employes  are  to  be 
paid  for  a  full  week’s  work,  whether 
papers  are  published  on  a  holiday-  or 
not.  Sunday  work  on  evening  papers  is 
paid  at  double  rates.  Eight  hours  con¬ 
stitute  a  day’s  work,  on  the  day  shift 
between  7  a.  m.  and  8  p.  m.,  with  the 
hours  for  the  night  shift  to  be  deter¬ 
mined  by  a  future  conference. 


Topekan*  Aid  Salvation  Army 

Topeka,  Kan. — Kansas  newspaper  men 
are  backing  the  Missouri-Kansas  drive 
of  the  Salvation  .Army,  by  active  service, 
as  well  as  by  publicity.  Senator  Arthur 
Capper,  of  the  Topeka  Capital.  Charles 
F.  Scott,  editor  of  the  lola  Register, 
Fmierson  Carey,  one  of  the  owners  of 
the  Hutchinson  (Kan.)  Gazette,  Marco 
Morrow,  assistant  publisher  of  the  Cap¬ 
per  publications,  A.  J.  Carruth,  and 
Charles  L.  Mitchell,  active  Topeka  news¬ 
paper  reporters,  are  among  the  directors 
of  the  advisory  board  of  the  two  states. 


Editor*  Head  Ba*ketball  League 

Scranton,  Pa. — Thomas  J.  Brislin, 
sporting  editor  of  the  Republican,  was 
recently-  elected  chairman  and  secretary 
of  the  newly  formed  National  Basket¬ 
ball  Commission,  an  organization  that 
will  regulate  professional  basketball  in 
four  of  the  principal  leagues  in  the  East 
during  the  coming  season.  M.  B.  Mc- 
Donagh.  sporting  editor  of  the  Troy 
(N.  Y.)  Record,  ,who  is  president  of 
the  New  York  state  league,  is  a  member 
of  the  board. 


Aid  Policeman’*  Widow 

Chic.ago. — The  Press  Club  will  stage 
a  ball  game  on  October  2  for  the  benefit 
of  the  widow  of  Frank  McGurk,  a  Chi¬ 
cago  policeman  killed  recently  in  the 
“performance  of  duty.”  Comiskey  Park, 
home  of  the  'White  So.x,  has  been  pro¬ 
cured  for  the  game.  Contestants  will  be 
representatives  of  the  morning  and  even¬ 
ing  newspapers  in  Chicago. 


Charter*  for  Ad  Firm* 

Lansing,  Mich. — Two  new  advertis¬ 
ing  concerns  have  filed  articles  of  in¬ 
corporation.  They  are  the  -American 
Glass  Panel  Co.,  with  a  capital  of  $10,- 
000,  located  at  Grand  Rapids,  and  the 
Kerr  Detroit  Letter  Co.,  282  Longfel¬ 
low  avenue,  Detroit,  a  $30,000  concern. 
Both  will  do  a  general  advertising  busi¬ 
ness. 


New  A.  B.  C.  Report* 

-Audit  Bureau  of  Circulations  reports 
have  been  issued  for  the  following  daily- 
newspapers:  Fort  Worth  (Tex.)  Record, 
Lorain  (Ohio)  Times-Herald,  Moline 
(Til.)  Daily  Dispatch,  New  York  Com¬ 
mercial,  Pottsville  (Pa.)  Daily  Repub¬ 
lican.  Regina  (Sask.)  Post.  Regina 


Leader,  Saskatoon  Star,  Saskatoon 
Pheenix,  Tacoma  Daily  Ledger,  Tacoma 
News-Tribune,  Taunton  (Mass.)  Daily- 
Gazette,  Wilkes-Barre  (Pa.)  Record, 
Wilkes-Barre  Times-Leader. 


New  Weekly  at  Manila 

-A  new-  magazine  which  has  entered 
the  weekly  field  is  the  Spotlight,  pub¬ 
lished  at  Manila,  P.  L,  every  Saturday 
by-  the  Manila  Publishing  Company,  w  ith 
Xorbert  Lyons  as  editor.  The  Spotlight, 
which  was  first  issued  on  July  10,  con 
tains  general,  commercial,  shipping  and 
siwrting  ijews.  It  is  intended  to  be  es¬ 
sentially  a  magazine  of  review  and  crit¬ 
icism,  covering  not  only  local  events  and 
happenings,  but  endeavoring  to  focus 
and  crystallize  public  opinion  as  ex¬ 
pressed  editorially  in  the  daily  and  peri¬ 
odical  press  of  the  Islands.  The  di¬ 
rectors  of  the  Spotlight  are  Norbert 
Lyons,  president  and  treasurer,  .A.  G. 
-Moody,  Carlos  Young,  S.  N.  Schechter 
and  Juan  Sumulong. 


Autobiography  of  Charle*  E.  Chapin 

“Charles  E.  Chapin’s  Story,”  an  auto¬ 
biography,  will  be  brought  out  in  late 
September  by  G.  P.  Putnam’s  Sons. 
Chapin,  who  was  for  years  city  editor 
of  the  New  York  Evening  World,  is 
now  serving  a  life  sentence  at  Sing  Sing 
for  the  murder  of  his  wife,  and  is  con¬ 
tinuing  his  newspaper  work  as  editor  of 
the  Sing  Sing  Bulletin. 


Ro*paw  Buy*  Montezuma  Pre** 

Montezu-ma,  Kan.  — Earl  Fickertt. 
owner  of  the  Montezuma  Press,  has 
sold  his  interests  in  the  paper  to  Frank 
Rospaw,  formerly  of  the  Hutchinson 
-News  and  the  Hutchinson  Gazette.  Mr. 
Rospaw-  has  taken  charge.  Mr.  Fickertt 
will  enter  the  newspaper  business  in  an¬ 
other  town  in  Kansas. 


“Eagle  A”  Increa*e*  Staff 

L.  B.  Springsteen,  who  for  a  number 
of  years  has  been  superintendent  of 
printing  of  the  Strathmore  Paper  Com¬ 
pany,  has  been  in  charge  of  the  printing 
production  of  the  “Eagle  -A”  advertis¬ 
ing  department  of  the  -American  Writing 
Paper  Company,  Holyoke,  Mass. 


Laoaing  Journal  Rai*e*  Price 

Lansing,  Mich. — The  State  Journal 
has  put  into  effect  the  follow-ing  new 
schedule  of  rates :  S'ingle  copies,  3  cents 
by  carrier;  15  cents  a  week  by  mail  in 
Michigan ;  $5  per  year ;  all  papers  mailed 
outside  of  the  State,  $7  per  year. 


Little  Rock  Democrat  Rai*e*  Price 

l-iTTi.E  Rock,  .Ark. — The  subscription 
rates  of  the  .Arkansas  Democrat  were  in¬ 
creased  from  12  cents  a  week  to  15 
cents  and  delivered  by  carrier,  and  from 
$5  to  $6.,50  a  year  by  mail. 


Aaron*  Leave*  Evening  Po*t 

Jacob  B.  -Aarons  has  resigned  as  cir¬ 
culation  manager  of  the  New  York 
Evening  Post,  effective  September  11. 
He  is  undecided  as  to  his  plans  for  the 
future.  .A  successor  has  not  yet  been 
selected. 


’Third  Linotype  for  New* 

Little  Rock,  .Ark. — The  Little  Rock 
News  has  installed  its  fourth’ linotype 
machine  in  celebration  of  its  third  birth¬ 
day. 


Move*  to  Larger  Plant 

Navasota,  Tex. — The  Navasota  Ex¬ 
aminer-Review  has  moved  its  printing 
plant  to  a  new  and  larger  building  on 
Farquhar  Street. 


Editor  &  Publisher  for  September  IS,  1920 


BORDER  CITIES  SUN  IS 
STARTED  BY  HERMAN 


Publuher  of  Windsor  Star  and  Sas¬ 
katchewan  Dailies  Gives  Western 
Ontario  First  Morning  Paper, 
Published  at  Windsor 


(Speiial  to  Editor  &  Publisher) 
Windsor,  Ont. — The  Border  Cities 
Sun,  first  morning  newspaper  ever  pub¬ 
lished  in  Ontario  west  of  London,  made 
its  appearance  September  8.  The  new 
paper  is  the  morning  edition  of  the  suc¬ 
cessful  Border  Cities  Star,  which  has 
shown  remarkable  growth  since  its  birth 
two  years  ago.  W.  F.  Herman,  who 
launched  the  Star  and  who  owns  suc¬ 
cessful  newspapers  in  Saskatoon,  is  the 
proprietor  of  the  new  paper,  and  it  will 
be  published  from  the  Star’s  plant. 

“The  Sun  will  ask  public  support  only 
on  one  ground,’’  said  Mr.  Herman,  “and 
that  is  that  of  being  a  good  newspaper.’’ 
He  will  attempt  to  preserve  the  individ¬ 
uality  of  the  two  papers. 

Tile  Sun  has  practically  no  competi¬ 
tion  in  the  morning  field  for  125  miles. 
With  good  train  service,  its  publishers 
expect  to  make  deliveries  “the  same  day’’ 
as  far  east  as  the  outskirts  of  London. 

Under  Mr.  Herman,  who  will  divide 
his  time  between  W’indsor  and  Saska¬ 
toon,  H.  A.  Graybiel  will  have  direct 
charge  of  the  new  paper,  as  manager, 
j'.  E.  Young  will  be  managing  editor, 
dividing  his  time  between  the  Sun  and 
the  Star,  and  A.  De  Montigny,  formerly 
of  the  Toronto  Star,  has  been  appointed 
telegraph  editor  of  the  Sun. 

.■\dditions  have  been  made  and  are 
being  made  in  all  departments.  -An  en¬ 
tirely  new  mechanical  staff  was  neces¬ 
sary  for  the  morning  paper. 

The  Canadian  Press  and  the  .Asso¬ 
ciated  Press  will  supply  the  npws  ser¬ 
vice  of  the  Sun,  and  the  financial  ser¬ 
vice  of  the  Philadelphia  Public  Ledger 
will  also  be  used. 


FOREIGN  AD  STAFF  IN  CHICAGO 


Houston  Post  Also  Starts  Information 
Bureau  on  Texas  Papers 

(.Special  to  Editor  &  Publisher) 

Houston. — So  many  inquiries  liave 
come  to  Editor  &  Publisher  about  de¬ 
tails  as  to  the  changes  in  the  Houston 
Post’s  method  of  handling  foreign  busi¬ 
ness.  noted  in  a  recent  isue,  that  Roy 
G.  Watson,  president  and  publisher  of 
the  Post,  was  asked  to  explain  the  new 
system  at  greater  length  than  in  the 
original  announcement.  Mr.  Watson’s 
reply  follows : 

T  believe  the  plan  is  somewhat  of  an 
innovation.  We  are  being  represented 
everywhere  outside  of  Texas  by  the  reg¬ 
ular  services  of  the  S.  C.  Beckwith  Spe¬ 
cial  Agency.  VV’e,  of  course,  in  the 
past  have  had  a  clearing  house  through 
which  all  foreign  advertising  passed 
here  in  the  home  office.  This  depart¬ 
ment  has  always  been  the  particular 
work  of  our  vice-president.  L.  J.  Van 
Laeys,  and  it  devolved  upon  him  to 
make  trips  through  the  eastern  and 
western  fields  at  least  twice  a  year. 

“.As  our  foreign  advertising  has 
grown  so  has  the  volume  of  our  cor¬ 
respondence  grown  and  the  length  of 
lime  of  Mr.  Van  I.,aey’s  trips  has  length¬ 
ened.  It,  therefore,  seemed  to  me  that 
in  order  to  get  the  best  results,  it 
would  be  wise  to  move  our  foreign  ad¬ 
vertising  department,  which  is  the  de¬ 
partment  which  comes  into  direct 
contact  with  our  special  representatives, 
intact  to  the  foreign  field. 

“This  in  absolutely  no  particular 


changes  the  functions  of  this  depart¬ 
ment  ;  it  simply  puts  it  two  to  three 
days  nearer  to  its  actual  base  of  opera¬ 
tion.  To  this  office  are  submitted  all 
our  contracts  and  any  tangles  which 
arise  in  rates  as  well  as  the  actual  soli¬ 
citation  of  particularly  hard  accounts. 

“There  is  no  more  connection  between 
this  office  as  it  is  today  located  in  Chi¬ 
cago  and  the  Beckwith  office  than  there 
was  when  it  was  located  here  in  Hous¬ 
ton.  The  personnel  is  the  same ;  the 
dutes  and  the  functions  are  exactly  as 
they  always  have  been.  Mr.  Van  Laey’s 
connection  with  the  Houston  Post  is 
precisely  the  same  as  it  has  been  since 
he  first  became  connected  with  this  or¬ 
ganization  in  1916  and  today  he  is  in 
no  manner  connected  with  the  Beckwith 
-Agency. 

“VVe  also  hope  to  make  our  Chicago 
office  headquarters  for  information  on 
all  Texas  and  on  its  leading  newspapers 
so  that  should  any  of  the  agencies  ever 
want  particularly  quickly  information  on 
any  particular  city  or  paper  we  are 
endeavoring  to  have  our  files  so  ar¬ 
ranged  that  if  they  call  on  us  we  can 
accommodate  them  and  the  particular 
paper  in  question.’’ 


MICHIGAN  PAPERS  RAISE  PRICE 


A.  B.  C.  Directors  in  Toronto 

Toronto.  Ont. — Directors  of  the  .Audit 
Bureau  of  Circulation  are  holding  their 
first  meeting  since  j'une  in  this  city  on 
September  17. 


HUNTER  BUSINESS  HEAD  OF 
INDIANAPOLIS  AD  CLUB 


Edward  w.  hunter,  who  has 

been  a  memlier  of  the  advertising 
staff  of  the  Indiana  Daily  Times  of 
Indianapolis  for 


the  past  five  years, 
takes  office  as  busi¬ 
ness  manager  of 
the  .Advertising 
Club  of  Indian¬ 
apolis  this  week. 

Permanent  offices 
('f  the  .Advertising 
Club  have  been 
established  in  the 
Chamber  of  Com¬ 
merce  Building  in 
Indianapolis.  An 
advertising  exhib-  E.  \V.  Hi  ntek. 
it  constantly  chang¬ 
ing.  will  be  maintained  in  the  club 

The  weekly  dinner  meetings  of  the 
club  were  resumed  September  14.  at 
which  Jesse  H.  Joseph,  of  the  Joseph 
■Advertising  .Agency  of  Cincinnati,  and 
well  known  speaker  on  retail  advertising, 
addressed  the  club. 

The  office  of  the  Newspaper  Depart¬ 
ment  of  the  .Associated  .Advertising 
Clubs  of  the  World  will  be  with  the 
offices  of  the  .Advertising  Club  of  In¬ 
dianapolis. 


^lttwnMniMMIWti:iiini:i .  ..I>  . . . 


Increases  in  Detroit,  Mt.  Clemens,  Bay 
City,  Saginaw  and  Lansing 

(Special  to  Editor  &  Publisher) 

Detroit. — Michigan  newspapers  have 
made  the  following  subscription  in¬ 
creases  during  the  last  week ; 

Mt.  Clemens  Daily  Leader,  from  2  to 
3  cents,  street  sales. 

Detroit  Free  Press,  from  $4  to  $5 
annually  by  mail. 

Bay  City  Times-Trilnine,  Saginaw 
News-Courier  anil  Lansing  State  Jour¬ 
nal,  from  $4  to  $5  by  mail  annually,  15 
cents  per  week  delixered  six  times,  and 
$1.66  per  100  to  newsboys. 


The  Effect 
of 

Increased  Rates 


can  in  [lart  be  minimized  by  selecting 
large  population  units  such  as  Erie,  Pa., 
which  you  can  be  absolutely  certain  of 
covering  with  one  home  newspaper. 


I'.rie  has  a  population  of  102,093,  with 
some  50.000  additional  in  the  suburbs, 
riiere  are  20,418  families  in  Erie  proper. 
I'he  city  paid  circulation  of  the  Erie 
I  imes,  August,  1920,  a  normal  month, 
was  21,122. 


Erie  Daily  Times 


(A.  B.  C.  Member) 


Paid  Circulation  -  29,183 


Average  for  August,  1S20 


Line  Rate  7c  flat.  Eveniogs  except  Sunday 


'I'he  Times  has  about  50%  more  than  the 
combined  paid  circulation  of  its  two 
daily  competitors,  and  about  treble  the 
circulation  of  either. 


(  )ften  the  city  circulation  of  the  Erie 
Times  exceeds  the  number  of  families. 


I'he  selection  of  advertising  lists  made  uj) 
upon  the  basis  of  population  units  large 
enougli  to  be  profitable,  easily  mer¬ 
chandised,  and  really  covered  by  one 
news|)af)er,  will  increase  your  net  profits 
over  territory  where  divided  newspajier 
com|)etition  and  the  high  advertising 
rates  increase  your  selling  costs. 


W  ill  you  place  the  Erie  Times  on  your 
nresent  schedule? 


The  Erie  Daily  Times  for  EVERY  National  Advertiser 


Rejiresentatives 


E.  Katz  Special  Advertising  Agency 


Established  1888 


Chicago 
Kansas  Citv 


New  York 


Atlanta 
San  Francisco 
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IMPERIAL  PRESS  TOUR 
ENDS  AT  QUEBEC 


.Lord  Burnham  Say*  Irish  Events  Have 
Shown  Need  of  Direct  Europe  to 
Canada  Cable  News 
Connection* 


(By  Telegrat'h  to  Editor  &  Publisher) 

Montreal,  Que.,  Sept.  13. — The  Im¬ 
perial  Press  delegates  completed  their 
tour  of  Canada  at  Quebec  city,  where  ' 
they  arrived  by  steamer  from  Montreal 
on  the  morning  of  the  10th  of  the 
*nonth.  The  delegates  were  greeted  on 
arrival  by  representatives  of  the  Pro¬ 
vincial  Government.  During  the  day 
they  were  entertained  by  the  Govern¬ 
ment  and  civic  authorities.  In  the  even¬ 
ing  the  delegates  were  hosts  at  a  din¬ 
ner  tendered  their  Canadian  colleagues 
and  the  officials  of  the  railway  and 
steamship  lines  who  have  been  asso¬ 
ciated  with  the  tour. 

The  party  broke  up  at  Quebec,  the 
larger  part  returning  to  England  by  the 
“Empress  of  Britain”  on  Wednesday. 
Others  will  spend  some  time  at  various 
fishing  resorts  in  the  neighborhood  of 
the  provincial  capital  and  will  leave  in¬ 
dependently  for  home. 

I>ord  and  Lady  Burnham  will  spend 
a  few  days  at  Chicoutimi,  where  the 
nobleman  has  extensive  pulp  interests. 

The  dinner  given  by  the  delegates  on 
Friday  even'ng  was  a  brilliant  affair, 
beginning  with  a  presentation  of  silver 
to  C.  F.  Crandall,  editor  of  the  Mon¬ 
treal  Star  and  honorary  secretary  of  the 
conference. 

I.ady  Burnham  presented  souvenirs  to 
a  ntimber  of  newspaper  men  and  officials 
of  the  transportation  companies  and  be¬ 
stowed  the  warmest  praise  for  their 
work. 

Quebec  Given  Reception 

The  formal  written  thanks  of  the  vis¬ 
itors  to  official  Canada  was  endorsed  with 
acclamation  and  letters  were  ordered  to 
be  despatched  to  His  Excellency,  the 
Governor  General,  and  the  Prime  Min¬ 
ister  of  Canada,  the  lieutenant  governors 
of  the  provinces,  and  hundreds  of  civic 
officials  and  private  citizens  who  have 
contributed  to  the  entertainment  of  the 
visiting  newspaper  men. 

In  reply  to  warm  commendation  from 
I>ord  Burnham,  Mr.  Crandall  spoke  of 
the  work  of  the  conference  and  added : 
“Canada  is  not  concerned  so  much  with 
the  form  and  constitution  of  the  British 
Empire.  The  genius  of  the  British  peo¬ 
ple  is  evolution  rather  than  deliberate 
construction  and  if  we  lay  our  imperial 
foundations  firm  and  strong  in  freedom, 
justice  and  good  fellowship  and  keep  the 
jerrj'  builders  away,  that  genius  will 
build  a  house  worthy  to  be  the  home  of 
our  great  history  and  tradition." 

The  city  of  Queliec  gave  the  delegates 
an  informal  reception  on  Saturday  in 
greeting  and  farewell  in  a  trip  to  Ste. 
.\nne  de  Beatipre‘  where  the  scenery 
and  famous  .shrine  were  a  source  of 
pleasure  and  wonder. 

The  conference  ended  officially  on 
Monday,  when  a  dinner  was  tendered 
by  the  Provincial  Government  at  Que¬ 
bec.  At  the  close  of  the  conference  Lord 
Burnham  gave  out  this  final  message ; 

“We  go  home  convinced  of  the  heart- 
whole  good  will  of  the  people  of  Can¬ 
ada  and  of  their  fixed  determination  to 
remain  within  the  empire  on  equal 
terms.  We  also  see  the  signs  of  grow¬ 
ing  solidarity  of  Canadian  interests  in 
the  face  of  the  world  peril  of  Bolshev¬ 
ism,  which  is  being  carried  out  in  every 
country  bv  the  most  widespread  and  in¬ 
sidious  propaganda.  One  thing  we  hope 
very  much  to  see  accomplished.  The 
Canadian  newspapers  are  admirable. 
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clearly  and  independently  written,  but 
we  want  to  see  a  news  service  which 
gives  a  fairer  representation  of  British 
policy.  I  allude  particularly,  of  course, 
to  the  recent  episodes  in  regard  to  the 
Irish  tragedy. 

“We  believe  that  a  better  understand¬ 
ing  of  our  point  of  view  will  prevail  in 
Canada,  and  we  are  quite  sure  that  in 
the  overseas  dominions,  Canadian  prob¬ 
lems  will  be  better  understood,  and  that 
the  colossal  resources  of  the  Dominion 
will  be  better  appreciated  if  a  direct 
cable  news  service  can  be  established  be¬ 
tween  Canada  and  Great  Britain. 

“We  wish  to  take  leave  of  Canada  in 
the  spirit  of  friendship  and  heart-whole 
gratitude  for  the  universal  hospitality 
which  we  have  received,  in  which  there 
has  been  no  difference  between  province 
and  province  from  coast  to  coast  ” 


All  Delegates  Leave  Canada 

Quebec,  Sept.  15. — With  the  sailing 
tonight  of  the  S.S'.  Empress  of  Britain, 
the  unique  gathering  of  newspapermen 
of  the  British  Empire,  which  comprised 
the  second  Imperial  Press  conference,  is 
completely  broken  up,  and  except  for 
half  a  dozen  of  the  party,  including  Lord 
and  Lady  Burnham,  who  are  booked  to 
sail  for  Europe  a  week  hence,  all  the 
delegates  have  left  Canada. 

VV'ithin  the  last  few  days  a  number 
have  gone  to  New  York  and  Boston  for 
a  visit.  Mr.  and  Mrs.  W.  J.  Penn,  of 
New  Zealand,  Mr.  and  Mrs.  G.  E.  Fair- 
field  of  Australia  and  W.  E.  Brennan 
of  the  Melbourne  Argus,  left  Tuesday 
for  Boston  and  New  York. 

Within  the  past  week  Lord  Apsley  of 
the  I^ndon  Morning  Post;  J.  P.  Collins, 
jiress  gallery  man  from  London;  John 
Sherlock,  another  press  gallery  man, 
who  has  been  the  official  reporter  of  the 
conference;  Pat  Hooper,  editor  of  tbe 
Dublin  Freeman’s  Joumal,  and  a  num¬ 
ber  of  other  visiting  newspapermen,  have 
gone  to  New  York.  Some  of  them  re¬ 
turned  today  to  sail  on  the  Empress  of 
Britain. 

The  New  Zealand  and  .Australian 
delegates  will  travel  through  the  United 
States  to  San  Francisco  via  Los  Angeles, 
sailing  thence  for  home. 

They  go  back  to  their  desks  with  a 
new  conception  of  this  country,  judging 
by  their  expression  of  opinion.  Their 
knowledge  gleaned  on  this  side,  chiefly, 
of  course,  in  Canada,  has  convinced  manv 
of  them  that  the  center  of  the  world  will 
shift  ere  long  to  this  continent. 

One  Australian  willing,  but  not  anx¬ 
ious,  to  concede  the  palm  to  a  sister 
colony,  expressed  the  conviction  that  the 


CALEXICO 

on  the  border  between  Mexicali, 
Mexico,  and  U.  S.  It  is  the  gate¬ 
way  to  150,000  acre*  in  Imperial 
Valley  in  Mexico  as  well  as  hav¬ 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  population  of  Calex¬ 
ico  and  Mexicali  is  over  20,000.  Im¬ 
ports  of  $12,491,000,  greater  than 
all  southern  California  ports  com¬ 
bined.  Leads  entire  Valley  in  bank 
resources  and  volume  of  business. 
Its  only  newspaper  is  the 

CHRONICLE 

evening  daily  with  Associated  Press 
and  N.  E.  A.  service,  is  a  cash-in- 
^vanca  paper  attd  completely  cov¬ 
ers  the  richest  field  in  Imperial 
VaUey. 


capital  of  the  British  Empire  would  be 
located  in  Canada  within  half  a  century. 

Of  the  results  of  the  gathering  of 
world-wide  newspapermen  in  this  coun¬ 
try  the  sum  has  not  been  told.  They 
have  been  welcomed  by  Canadians  in 
every  walk  of  life.  The  governor,  the 
politician,  the  business  man  and  the 
housekeeper  have  all  paid  their  tribute 
of  respect  and  good  will  to  the  journal¬ 
ists. 

The  newspaper  profession  has  been 
accorded  the  greatest  recognition  ever 
given  it  in  Canada.  It  is  perhaps  the 
most  valuable  influence  for  Canadian 
newspapermen  that  ever  was  exercised  in 
the  Dominion. 


COURSE  IN  NEWS  ANALYSIS 

H.  V.  Kaltenbom  Will  Lecture  at 
Brooklyn  for  N.  Y.  City  College 

A  new  feature  in  teaching  journalism 
is  a  course  in  current  events  and  news 
analysis,  given  at  the  College  of  the  City 
of  New  York.  Sessions  in  the  Brooklyn 
Boys’  High  School  by  H.  V.  Kaltenbom, 
assistant  managing  editor  of  the  Brook¬ 
lyn  Eagle. 

The  lectures  will  deal  with  all  phases 
of  current  history  treated  by  the  daily 
uress.  The  leading  events  of  the  week 
will  be  summarized  and  explained,  special 
attention  being  given  to  news  of  national 
and  international  importance.  Refer¬ 
ences  will  be  made  to  the  leading  topics 
of  the  day  in  the  world  of  art,  music, 
drama  and  literature.  The  written  work 


of  the  course  will  include  reports,  criti¬ 
cisms  and  editorials  on  those  topics  in 
which  the  student  is  particularly  inter¬ 
ested.  Some  of  the  best  examples  of 
contemporary  writing,  as  well  as  the 
work  of  the  students  themselves,  will  be 
analyzed  in  the  classroom. 

Mr.  Kaltenbom  for  the  past  six  years 
has  been  the  principal  speaker  at  the 
weekly  current  topics  talks  in  the  Brook¬ 
lyn  auditorium. 

The  Brooklyn  Branch  of  City  College 
started  its  work  in  journalism  last  year, 
attracting  a  registration  of  eighty  stu¬ 
dents.  The  work  is  planned  and  guided 
by  a  special  advisory  committee  which 
includes  Dr.  Herbert  L.  Bridgman,  busi¬ 
ness  manager  of  the  Brooklyn  Standard 
Union,  chairman ;  Dr.  Frederick  B.  Rob¬ 
inson,  director  of  the  evening  session  of 
New  York  City  College,  and  H.  V.  Kal- 
tenborn,  lecturer  and  supervisor  of  the 
courses. 


Journalism  Students  Increase  40% 

Columbia,  Mo. — The  enrollment  of 
students  taking  courses  in  the  school  of 
journalism  of  the  University  of  Missemri 
shows  nearly  40  per  cent  increase  over 
last  year’s  fall  term  enrollment.  Of  the 
students,  152  are  regular  and  special 
students  primarily  in  journalism  as 
compared  to  105  at  the  same  time  last 
year.  Of  these  97  are  men  and  55  are 
women.  From  other  divisions  taking 
courses  in  journalism  are  101  students, 
or  a  total  of  253  as  compared  to  a  total 
of  224  for  the  entire  term  last  year. 
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Baltimore  Buyers  Ask 
cAlerely  for  "Macaroni’.’ 

Why  Not  YOUR  Brand  ? 


ALTIMORE  grocers  tell  us  that  Baltimore  housewives 
when  purchasing  macaroni  ask  merely  for  “a  package  of 
maparoni” — not  even  for  a  “pound”  package! 

Also,  that  the  impression  among  the  trade  is  that  one  brand 
has  no  more  to  recommend  it  than  another.  If  they  have 
ever  heard  of  an  outstanding  characteristic  of  any  particular 
brand,  they  have  forgotten  it. 

Truly  this  is  an  opportunity  for  the  manufacturer  cf  macaroni,  spaghetti 
and  noodles !  If  you’re  that  manufacturer  why  not  take  advantage  of 
such  a  chance  to  make  YOUR  brand  the  one  asked  for,  thus  increas¬ 
ing  your  sales  to  far  above  the  average?  Go  after  Baltimore  consumers 
and  point  out  the  merits  of  YOUR  product!  Reach  them  through 
an  intensified  “reason  why”  campaign  in  Baltimore’s  great  afternoon 
paper.  The  NEWS,  which  is  read  by  the  housewife  at  a  time  when  she 
is  most  receptive  to  suggestions.  In  Baltimore  there  are  120,000  homes ; 
90,000  of  these  are  occupied  by  white  people  who  speak  English,  and 
of  its  total  circulation  of  little  more  than  100,000,  The  NEWS  sells 
87,000  copies  every  aftemoon  in  Baltimore  city. 

Our  report  on  Macaroni,  Spaghetti  and  Noodles  gives  the  number  and  names 
of  brands  on  present  market,  leaders,  percentage  of  sales  and  distribution, 
activity  ratings,  reports  of  'a/Ao/eia/e  firms  and  retail  dealers,  etc.,  etc. 

If  you’re  interested  in  a  copy  request  it  of  us  on  your  business  stationery. 

The  Baltimore  News 


Goes  Home  and  Stays  Home 


DAN  A.  CARROLL 
Eatteni  Representative 
Tribune  Building 
New  York 


-k^ 


I.  E.  LUTZ 
Western  Representative 
First  Natn  Bank  Bldg. 

Chicago 
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NATIONS  CONFER  ON  CABLES 


Powers  at  October  Meeting  Will  Decide 

Ownership  of  German  Lines 
* 

(StccinI  to  Editor  &  ruisiifiiER) 

Washington. — Matters  of  the  most 
vital  concern  to  the  press  not  only  of 
the  United  States  btit  the  entire  world 
will  be  taken  up  when  the  International 
Conference  on  Comunications,  provided 
for  under  the  peace  treaty,  meets  in 
Washington  about  Octclxtr  1.  The  ses¬ 
sions  of  the  conference,  originally 
scheduled  for  September  15,  have  been 
postponed  until  a  later  date,  due  to  the 
inability  of  the  French  government  to 
send  its  delegates  in  time. 

The  five  great  powers.  United  States, 
Gretit  Britain,  Italy,  France  and  Japan, 
will  be  represented  at  the  conference, 
which  first  of  all  will  take  up  the  dis¬ 
position  of  the  German  rabies  turned 
over  to  the  Allies  as  the  result  of  the 
war. 


Low  Water  Hits  Dominion  Mills 

Watertown,  N.  Y. — Water  power  in 
Canada  is  now  so  low  that  mills  are  not 
operating  more  than  25  per  cent  of  nor¬ 
mal,  shortening  the  productioti  of 
ground  wood  to  such  an  extent  that 


mills  relying  on  Canada  for  a  supply 
may  be  shut  down  at  any  time.  Nor¬ 
mal  horsejiower  of  the  rivers  in  Canada 
is  75,000,  ‘while  the  present  power  is 
about  7.000.  A  number  of  mills  on  the 
Ottawa  River  have  already  shut  down. 

Five  Papers  Offer  $1,000  Air  Prize 

Washington. — The  New  York  Even¬ 
ing  Post,  Chicago  Tribune,  Omaha  Bee, 
Salt  Lake  Tribune  and  a  Cleveland  or 
Sacramento  newspaper,  yet  to  be  select¬ 
ed,  have  united  in  offering  a  prize  of 
$1,(XX)  to  the  best  three  mileage  records 
made  on  any  air  mail  division  between 
New  York  and  San  Francisco.  The 
newspapers  offering  the  prize  are  along 
the  route  of  the  transcontinental  air  mail, 
which  opened  September  8.  The  prize 
will  he  divided  into  three  parts — $500 
first,  $3o0  second  and  $200’  third. 


Straw  Votes  in  Buffalo 

Buff.xi.o — Straw  votes  on  national  is¬ 
sues  are  being  taken  by  two  Buffalo 
newspapers,  both  Democratic.  The  Buf¬ 
falo  Kn(|uirer  is  taking  a  vote  on  the 
League  of  Nations  and  modification  of 
the  prohibition  act  issues.  The  Buffalo 
Times  is  taking  ballots  on  these  issues 
and  on  the  presidential  candidates. 


COAL 

CORN 

AND 

PEOPLE 


Make 


An  Interesting  State 


Nearly  sixty  million  tons  of  coal  are  keeping  Illinois  warm 
directly  and  indirectly  through  its  heat  and  power  developing  in 
the  Illinois  factories  and  the  gigantic  sales  beyond  the  borders  of 
the  state. 

Close  to  four  hundred  million  bushels  of  corn  help  to  keep 
Illinois  well  fed  and  spread  to  the  far  corners  of  the  United  States 
the  fame  of  this  Illinois  product.  The  value  of  corn,  oats  and 
wheat  in  the  State  of  Illinois  exceeds  $500,000,000.00. 

Last  but  not  least  are  the  six  million  or  more  people  who  man 
the  mines,  till  the  soil  and  reap  the  benefits  of  Illinois’  tremendous 
wealth. 

This  state  of  coal,  corn  and  people  is  a  mighty  interesting  center 
for  national  advertisers  to  consider. 

Sit  right  down  and  dictate  a  letter  to  any  one  of  the  newspapers 
listed  in  this  advertisement  and  they  will  favor  you  with  facts 
and  figures  which  would  sound  exceedingly  boastful  if  printed  in 
this  announcement. 

These  papers  will  co-operate  with  you  in  every  way,  thus  assur¬ 
ing  a  successful  fall  campaign  in  Illinois. 


Rate  for  Rate  for 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

♦Champaign  Daily  News-Gazette. (E) 

9,207 

.035 

.035 

Chicago  Evening  American... 

. (E) 

398,489 

.60 

.60 

Chicago  Herald-Examiner . 

....(M) 

327,176 

.55 

.55 

Chicago  Herald-Examiner  . . . 

. (S) 

667,926 

.75 

.75 

Chicago  Daily  Journal...... 

. (E) 

117,588 

.26 

.24 

tChicago  Daily  News . 

. (E) 

398,405 

.55 

.55 

Chicago  Evening  Post . 

. (E) 

51,750 

.25 

.12 

Danville  Press . 

. (M) 

10,931 

.035 

.0325 

Moline  Dispatch  . 

. (E) 

9,586 

.04 

.04 

Peoria  Journal-Transcript _ 

..(M&E) 

32,758 

.10 

.09 

Peoria  Star  . 

. (E) 

22,364 

.075 

.06 

♦Rock  Island  Argus-Union.. 

. (E) 

8,651 

.03 

.03 

Sterling  Gazette  . 

. (E) 

5,085 

.03 

.03 

Government  Statements,  April  1st,  1920. 
tPublishers’  Statement. 

•A.  B.  C.  Report,  April  1st,  1920. 
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Newspaper  Mei 


Many  newspapers  would  not 
be  missed  if  consolidated  with 
their  competitors. 


1^^  Why  not  make  your  nt 
ith  a  DISTINCTIVE  press  c 
panded  to  include  the  folio 


SPORTS 


WALTER  CAMP  —  America’s  foremost 
authority  on  football.  He  will  analyze  the 
big  games — east  and  west.  His  article  on 
physical  training  and  amateur  sports  will 
interest  every  high  school  and  college  boy, 
every  member  of  athletic  teams  of  in¬ 
dustrial  and  commercial  establishments — 
articles  Monday  and  Thursday. 


LAW  RENCE  PERRY 


■Expert  on  profei- 

Rsional  sports — baseball,  boxing,  authority 
•  on  golf,  tennis,  polo,  yachting,  track  and 
,  "  field.  He  is  well  known  for  his  stories  on 
college  sports.  He  is  an  all-around  man 
V  with  a  brilliant  pen — Articles  Tuesday, 
li^^'  W  ednesday  and  Friday. 

LAWRENCE  PERRY 

The  Chicago  Daily  News  Foreign  Service  is  recognized  as  the  ba 
twenty-four  special  correspondents  in  all  of  the  important  capi 
world  interest.  They  are  American  in  their  allegiance  and  trainii 
the  background  of  world  politics  impartially  and  graphically. 


WALTER  CAMP 


FOREIGN  CABLE  SERVICE 


JLIVTUS  B.  WOOD  won  his  journalistic 
spurs  on  the  American  battle  front.  He  is 
a  splendid  reporter  and  is  now  in  the  Far 
East  observing  the  shifting  current  of 
events  in  that  important  quarter  of  the 
globe. 


PALL  SCOTT  MAURER  is  a  brilliant 
writer  and  news  gatherer.  He  knows 
France  and  the  continent  and  made  a  dis¬ 
tinguished  record  during  the  great  war  as 
special  correspondent  with  Foch’s  armies. 


JUNIUS  B.  WOOD 
Far  Eastern  Correspondent 


PAUL  SCOTT  MAURER 
Paris  Correspondent 


EDW  ARD  PRICE  BELL,  London  Corre¬ 
spondent,  is  the  dean  of  the  American 
Newspaper  corps  in  Europe.  He  has  re¬ 
ported  every  great  event  in  European  his¬ 
tory  during  the  past  21  years. 


GEORCE  W  ITTE  has  travelled  extensive¬ 
ly  in  Central  Europe.  His  dispatches  from 
W  arsaw  during  the  Polish  crisis  have  been 
notable  for  their  dramatic  interest  and 
graphic  description. 


EDWARD  PRICE  BELL 
London  Correspondent 

AND  Special  Market  Features  such  as  complete  bond  and  curb  tables. 
OF  WHICH  DUPLICATES  any  of  the  other  press  association  service. 


lEORGE  WITTE 


CONSOLIDATED  P 


EQLITABLE 

RATES 


(DAVID  LAW  RKNfl 

.  EXECUTIVE 


ROBERT  B.  McCLEAN,  BUSINESS  MANAGER 


ESS  ASSOCIATION 

^CORPORATED) 

^nCES,  COMMERCIAL  BANK  BUILDING,  WASHINGTON,  D.  C 


FOR  AFTERNOON 
AND  MORNING  PAPERS 


FINANCIAL  NEWS 


NATIONAL  BUSINESS 


rs  Prove  That 

WSPAPER  SURVIVES 


per  DIFFERENT  from  its  rivals?  We  ean  furnish  you 
iation  service.  Our  daily  leased  wire  service  has  heen 
EXCLUSIVE  features: 


t  of  the  news,  of  editorial  comment  in  America  and  abroad — NONE 
100%  supplementary  service  that  will  make  your  paper  DISTINCTIVE. 


STUART  P.  WEST  is  the  Financial 
Editor  of  the  New  York  Globe  and  a  rec¬ 
ognized  authority  since  1897  on  Wall 
Street  and  the  financial  outlook.  He 
covers  the  stock  market,  bond  market,  curb 
and  cotton  market  in  running  stories  daily. 


ITUART  P.  WEST 
h.  Editor.  N.  Y.  Globe 


DAVID  LAWRENCE 
Watliinc^on  Correspondent 


DAVID  LAWRENCE  covers  politics  and 
National  affairs  at  Washington  and  other 
centers  of  news  interest.  His  is  the  most 
widely  read  daily  dispatch. 


SPECIAL  FEATURES 


BUCK’S  COLUMN  includes  a  real  poem 
daily,  some  witty  verse  and  paragraphs. 


Hiiiiior  and  Anecdotes.  Mr.  St.  Clair’s 
“Folks  and  Things  Around  Washington” 
makes  a  bright  Sunday  feature  or  ean  be 
used  in  short  installments  daily. 


H.  R.  BAUKHAGE 


LABERT  ST.  CLAIR 


Harden  COLFAX  presents  the  kind  of  business 
articles  that  the  wholesale  and  retail  business  men 
of  your  community  would  surely  appreciate.  He  will 
specialize  on  business  conditions  as  affected  by  legislation 
or  the  rulings  of  the  various  departments  of  the  government. 


I  FOREIGN  POLITICS 


country — 
centres  of 
y  tell  daily 


NATIONAL  POLITICS 


DR.  WILLIAM  T.  ELLIS — Interpretations 
on  International  Affairs.  He  has  travelled 
widely  and  knows  intimately  most  of  the 
persons  and  scenes  mentioned  in  the 
cables.  He  went  to  nearly  every  corner  of 
the  globe  for  the  old  New  York  Herald. 


DR.  WILLIAM  T.  ELLIS 


is'  • 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  tbe  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


CAN  YOU  OVERSELL  YOURSELF? 

OYALTY  to  one’s  paper  is  a  most 
admirable  quality  and  one  that  is  es¬ 
sential  to  success.  An  enthusiastic  belief 
in  the  power  of  one’s  pajter  is  a  highly 
commendable  and  a  great  factor  in  sales¬ 
manship,  for  a  person  must  be  “sold” 
on  the  merits  of  the  service  he  is  selling. 

Yet  are  not  these  mental  states  some¬ 
times  carried  too  far — carried  to  such 
lengths  that  they  are  detrimental  to  a 
newspaper?  Recently  the ‘writer  talked 
to  the  business  manager  whose  classified 
lineage  ranks  third  or  last  in  his  city.  He 
wants  more  classified  and  asked  why  he 
did  not  get  it.  The  answer  was  “Make 
your  paper  produce  better  results  and 
you  will  get  more  advertising.” 

With  this  remark  the  business  man¬ 
ager  wanted  to  start  an  argument.  He 
knew  his  paper  produced  results — ^he 
could  cite  a  dozen  cases  where  adver¬ 
tisers  had  quickly  filled  wants  through 
his  classified  columns — he  had  heard  of 
cases  where  his  paper  “out-pulled”  either 
of  the  others — he  learned  almost  every 
day  of  some  productive  Want-ad  in  his 
publication.  If  he  is  correct — if  his 
paper  produces  results  equal  to  or 
greater  than  either  of  his  competitors — 
then  most  of  the  thousands  of  advertis¬ 
ers  in  that  city  are  mistaken  and  have 
been  for  years.  The  old  saying  “You 
can  fool  all  of  the  people  some  of  the 
time,  some  of  the  people  all  of  the  time, 
but  not  all  of  the  people  all  the  time” 
does  not  hold  good  in  this  city,  if  the 
business  manager’s  assertions  are  true. 
The  majority  of  Want-ad  users,  some  of 
them  readers  of  this  Business  Manager’s 
paper,  have  bought  most  of  their  classi¬ 
fied  space  in  the  other  papers,  and  there 
is  just  one  reason.  They  do  it  because 


they  believe  that  the  other  papers  are 
better  mediums.  Many  of  them  base 
their  judgment  on  experience. 

They  can’t  all  be  wrong. 

Of  course,  said  Business  Manager’s 
paper  does  produce  results — his  Want- 
ads  are  worth  the  price  he  charges  for 
them.  Yet,  taken  as  a  whole,  his  classi¬ 
fied  columns  cannot  produce  as  well  as 
those  of  the  other  papers  in  the  city. 
There  are,  no  doubt,  isolated  t^ses  where 
his  paper  brings  more  replies  than  the 
other  publications,  but  the  average  num¬ 
ber  of  answers  per  advertisement  must 
be  less  in  the  paper  of  small  lineage. 
Perhaps  the  answers  are  in  about  the 
same  ratio  as  the  lineage. 

Would  it  not  be  better  if  this  Business 
Manager  and  anyone  else  who  is  work¬ 
ing  under  the  same  mistaken  idea  that 
the  general  public  is  being  fooled,  would 
admit  that  the  public  is  correct  and  then 
set  about  to  change  conditions? 

Selling  Want-ads  is  no  problem — in 
fact,  you  should  not  want  to  sell  them. 
You  cannot,  broadly  speaking,  sell  them 
profitably.  They  must  be  bought  to  be 
profitable.  Every  classified  department’s 
aim  should  be  to  get  the  public  to  vol¬ 
untarily  purchase  Want-ads  from  it,  and 
any  effort  that  does  not  tend  toward  such 
a  condition  is  apt  to  be  wasted. 

There  is  some  dispute  as  to  the  author 
of  the  well-known  lines; 

“If  a  man  write  a  better  book, 
preach  a  better  sermon,  or  make  a 
better  mouse-trap  than  his  neigh¬ 
bor,  though  he  build  his  house  in 
the  wilderness,  the  world  will  make 
a  beaten  path  to  his  door.’ 

However,  there  can  be  no  dispute  over 
the  truth  of  the  statement  contained  in 
them  and  it  applies  to  Want-ads. 


gCRIPPS  Newspapers 

offer  real  co-operation  to 
the  advertiser — a  genuine,  legit¬ 
imate,  helpful  service  adapted,  in 
each  case,  to  the  special  needs  of 
the  advertiser. 

NEW  YORK 
OFFICE 

Uarbridge  Bldg. 

CHICAGO 

OFFICE 

First  National  Bank 
Bldg. 

Scripps  Newspapers 

Foreign  Advertising  Department 

LTnion  National  Bank  Bldg.,  Cleveland,  Ohio 

AN  ANSWER  MONGER 

rp  HE  following  letter  was  sent 
A  by  a  Want-ad  reader  in  answer 
to  a  blind  advertisement  in  a  met¬ 
ropolitan  publication.  This  repre¬ 
sents  a  new  type  of  individual  in 
classified  advertising — an  “answer 
monger,”  so  to  speak: 

“You  will  probably  get  more 
than  one  answer  to  your  ad,  so 
I  would  like  to  make  some  ar¬ 
rangement  to  purchase  your  re¬ 
plies  which  might  be  acceptable 
to  me  as  you  can  take  but  one 
of  the  positions  yourself.  Mv 
qualifications  are  very  much  the 
same  as  yours. 

“Please  let  me  hear  from  you 
if  you  are  interested.” 

The  advertisement  answered 
was  regarding  a  situation  wanted. 
The  writer  of  this  letter  feels  that 
for  two  cents  he  can  secure  the 
ultimate  results  that  might  be  ob¬ 
tained  through  the  insertion  of  a 
Want-ad. 


and  why  people  should  buy  their  space. 
In  some  cases  these  second  and  third 
mediums  may  even  be  better  potential 
mediums  than  the  leader. 

In  most  cities  even  the  leading  classi¬ 
fied  medium  would  build  wisely  if  it  de¬ 
voted  considerable  effort  to  make  its 
classified  columns  still  more  productive. 
Because  a  paper  produces  better  results 
than  any  other  paper  in  its  city  is  no 
reason  for  not  making  it  a  still  better 
medium. 

So  the  question  to  consider  is — 'Would 
it  not  be  better  for  classified  men  to 
think  less  how  to  get  the  advertiser’s 
Want-ad  dollar  and  more  about  how  to 
produce  results  to  his  Want-ad. 


This  does  not  mean  that  advertisers 
should  not  use  other  mediums  than  the 
one  with  the  largest  number  of  adver¬ 
tisements.  You  can  secure  many  true 
logical  sales  reasons  why  second  and 
third  mediums  in  a  city  are  profitable 


HIGHER  RATES 

TJIGHER  classified  rates  seem  to  be 
a  subject  that  gets  on  to  this 
page  frequently.  And  why  not?  The 
average  classified  rate  is  too  low  and 
could  be  greatly  increased  without  any 
loss  in  advertising.  Want-ads  render 
a  service  and  a  publisher  is  entitled  to 
make  a  pro'fit  on  the  service  as  well  as 
the  advertiser. 

To  repeat — Jones  wants  to  sell  his 
automobile — he  is  certain  in  his  own 
mind  that  a  Want-ad  will  sell  it  for  him 
— and  he  will  buy  a  four-line  ad  just  as 
quickly  at  a  price  20c  higher  than  your 
present  rate.  What  does  20c  amount  to 
in  the  cost  of  selling  an  automobile? 


^  'M'.-  n'.!/.-. -'j ■'  -W'  ''M'  -''k'  -k'-  ''k  kiM 
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13,206  Savings  Accounts 


lor  a  City  of  18,293  People 
— That  s  Janesville,  Wis. 


Janesville,  Wisconsin,  census  figures  show  a  population  of  18,293, 
an  increase  of  31.6%.  Out  of  that  population  there  are  13,206  sav¬ 
ings  accounts  in  the  five  banks  of  Janesville.  This  is  an  interesting 
statement  because  it  has  a  very  essential  bearing  on  the  purchasing 
power — quality  of  the  citizens — and  the  general  desirability  of 
Janesville  as  a  ground  for  the  introduction  of  goods  or  increasing 
the  sale  of  goods  already  in  the  Janesville  market. 


It  is  claimed  that  Janesville  has  the  highest  per  capita  hank  de¬ 
posits  of  any  city  in  the  state.  The  total  bank  deposits  are  $10,004,- 
821,  which  means  that  for  every  man,  woman  and  child  there  are 
$.547.09  in  the  vaults  of  the  banks.  The  average  savings  deposit  is 
$293.12.  The  same  ratio  of  wealth  is  true  of  the  balance  of  the 
Gazette  territory. 


The  Janesville  Daily  Gazette  is  distributing  over  nine  thousand 
copies  daily;  has  a  Service  Department  ready  to  co-operate  with  its 
advertisers,  working  in  harmony  to  the  end  that  goods  advertised 
may  move  through  the  dealers’  hands  and  out  to  the  public  with 
a  minimum  of  resistance. 


Goods  advertised  in  the  Gazette  are  given  the  use  of  our  prominent 
display  window  at  the  time  the  campaign  is  on.  Dealers  are  as¬ 
sisted  when  desired  .with  window  trims  while  the  campaign  is  on. 
Have  you  included  Janesville,  the  fast  growing  city,  now  twenty 
thousands  estimated  population,  in  your  Fall  campaign? 


Janesville  Daily  Gazette 


JANESVILLE,  WISCONSIN 


M.  C.  WATSON,^ 
286  Fifth  Ave. 
New  York  City 


A.  W.  ALLEN 
1336  Peoples  Gas  Bldg., 
Chicago,  Ill. 
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City  and  Paper  Circulation 

Effective 

Minimum 

Last  Rate 

Last  Min.  Increase 

Alabama — 

Talladega  Home . (cst) 

1,141 

9/9/20 

Ac.  l.i.  R. 
.0214286’ 

Effective 

6/11/17 

Ai?.  Li.  H,  Per  I  ine 
.0107143*  .0107143 

v  and 

California — 

Ixs  Angeles  Examiner . 

92,754 

9/15/20 

.:o’ 

6/1/20 

.18’ 

.02 

t  any 

Red  Bluff  News . 

985 

7/1/20 

.0178572’ 

5/19/19 

.0142858’  .0035715 

Riverside  Press  . 

4,826 

10/1/20 

.025’ 

9/1/19 

.0214286’  .0035715 

ed  to 

Connecticut — 

New  London  The  Day . 

10,467 

9/1/20 

.045 

5/1/20 

.04 

.005 

ell  as 

Waterbury  Democrat . 

6,983 

10/1/20 

.035 

5/1/20 

.03 

.005 

Florida — 

St.  Petersburg  Times . 

4,160 

9/15/20 

.025’ 

10/1/19 

.015’ 

.01 

Tallahassee  Democrat  . 

1,068 

9/6/20 

.0178572’ 

4/1/18 

.0142858’  .0035715 

own 

Georgia — 

Americus  Times-Recorder  ... 

2,168 

10/1/20 

.02’ 

1/1/20 

.0178572’  .0021429 

r  him 

Illinois — 

Shelbwille  Union  . 

1,240 

9/8/20 

.0107143’ 

7/7/19 

.0071429’  .0035715 

ust  as 
your 

Indiana — 

Anderson  Herald  . 

6,504 

9/1/20 

.03* 

6/1/20 

.025’ 

.005 

tSevmcur  Tribune  . 

2,350 

9/1/20 

.0178572’ 

5/1/20 

.015’ 

.0  128572 

unt  to 

Shelby ville  Republican. .  (est) 

1,600 

9/3/20 

.0171429* 

4/20/20 

.0107143*  .0064286 

le? 

Tipton  Times  . 

1,492 

9/6/20 

.0178572’ 

1/1/17 

.0107143 

.0071429 

Vincennes  Commercial  . 

3,880 

10/1/20 

.025’ 

12/1/19 

.02* 

.005 
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FIFTY-TWO  DAILIES  RAISED  AD  RATES 
26.59  PER  CENT  LAST  WEEK 


Los  Angeles  Examiner  Largest  Daily  in  List,  the  Total  Week¬ 
day  Circulation  of  Which 
Is  263,461 


L''OR  the  week  ending  Septc'inber  11,  1920,  Barbour’s  Advertising  Rate  Sheets, 
Inc.,  issued  new  .sheets  covering  rate  increases  and  other  information  of  52 


daily  newspapers.  Of  these,  36  were  changes  in  general  display  rates  and  16  were 
changes  in  other  than  general  rates.  On  the  changes  in  general  rates  of  the  36 
papers :  s 

The  new  mininnuu  agate  line  rate  is  $1.19 
The  old  minimum  agate  line  rate  was  .94 


.25  per  agate 

line  or  26.59  per  cent  of  the  previous  minimum  rate. 

These  changes  affect  a  total  net  paid  weekly  circulation  of  263,461. 

Net  Paid  New  Rate 


lowa- 


t- 

Cedar  Rapid.s  Gazette . 

16,805 

10/1/20 

.055 

2/1/20 

.045  .01 

$ 

Kansas — 

Emporia  Gazette  . 

4,078 

9/1/20 

.025* 

11/1/19 

.02’  .005 

Massachusetts — 

Attleboro  Sun  . 

4,805 

7/15/20 

.0175 

1/1/20 

.015  .0025 

Worcester  Post  . 

24,155 

11/1/20 

.08* 

7/1/20 

.07*  .01 

Minnesota — 

Minneapolis  Minnesota  Daily 

2,500 

9/29/20 

.0285715 

4/20/20 

.0214286  .0071429 

i 

K' 

Missouri — 

Aurora  News  . 

9/7/20 

.0071429 

12/15/19 

.0107143  .003571st 

IL" 

Montana — 

Helena  Independent  . 

5,173 

11/1/20 

.035’ 

1/1/14 

.025  .01 

New  Hampshire — 

Portsmouth  Herald  . 

4,930 

9/1/20 

.025 

9/1/19 

.0142858  .0107143 

t- 

New  York — 

Pieacon  Tuurnal . 

1,238 

9/1/20 

.0314286’ 

1/I/I7 

.0085715’  .0128572 

New  Rochelle  Standard . 

4,909 

9/1/20 

.025* 

9/15/19 

.0142858’  .0107143 

Port  Chester  Item . 

3,753  • 

9/1/20 

.025’ 

1/1/20 

.0214286’  .0035715 

Yonkers  Herald  . 

10,155 

9/1/20 

.07’ 

5/1/20 

.045’  .025 

1  North  Carolina — 

iFavetteville  Observer  . 

2,417 

10/1/20 

.025 

4/1/20 

.02  .005 

New  Kern  Sun-Journal . 

2,750 

10/1/20 

.025 

6/1/20 

.02  .005 

North  Dakota — 

Devils  Lake  Tournal . 

2,197 

9/1/20 

.025’ 

4/12/19 

.0178572*  .0071429 

i 

Ohio — 

Middletown  Journal  . 

4,379 

8/1/20 

.02 

8/1/19 

.0114286  .0085715 

Pennsylvania — 

Kane  Republican  . 

2,366 

8/1/20 

.0178572’ 

7/1/19 

.0128572  .005 

Texas — 

Waco  News-Tribune  . 

11,505 

12/1/20 

.05 

5/1/20 

.04  .01 

West  Virjfinia — 

Elkins  Inter-Mountain  . 

1,475 

9/10/20 

.0178572’ 

9/10/19 

.0142858’  .0035715 

Wisconsin — 

Tanesville  Gazette  . 

8,618 

11/1/20 

.045 

8/1/20 

.04  .005 

Marinette  Eagle-Star  . 

3,635 

11/1/20 

.025 

5/1/20 

.02  .005 

b 

263,461 

(est) — Estimate.  ’Flat.  tLess.  JA 

1.1910720 

short  time  ago  the 

Seymour 

.93928*66  .2553580 

Republican  purchased 

and  consolidated  with  it  the 

Democrat. 

The  name  of  this 

paper  is 

now  changed  to  the 

Tribune. 

NEW  MILLS  IN  NEWFOUNDLAND 


Several  Companies  Planning  Paper 
Works  on  Both  Coasts 

(Sf'fcial  to  Editor  &  Publisher) 
Montreal. — Two  important  pulp  and 
paper  manufacturing  companies  which 
were  granted  timber  concessions  at  the 
last  session  of  the  legislature  in  New¬ 
foundland,  are  about  to  proceed  with 
extensive  development.  One  of  these,  a 
British  company,  will  locate  its  mills 
at  Bonne  Bay,  on  the  west  coast.  This 
locality  is  very  well  wooded  and  has 
numerous  rivers  which  will  afford  ex¬ 
cellent  water  power  as  well  as  facili¬ 
ties  for  floating  logs. 

The  other,  a  Norwegian  company,  will 
locate  at  Bonavista  Bay,  on  the  east 
coast,  where  exist  well  wooded  valleys, 
drained  by  rivers  of  good  size. 

The  large  mills  of  the  Anglo-New- 
foundland  'Develiopn^ent  I^mpany, 
which  supply  most  of  the  Northcliffe 
papers,  are  located  in  the  interior. 

It  is  said  that  a  project  is  also  on 
foot  for  opening  up  some  of  the  ex¬ 
tensive  holdings  of  the  Reid-Newfound- 
land  Company,  which  were  secured  as 


part  compensation  from  the  Govern¬ 
ment  for  opening  up  a  large  portion  of 
the  colony  by  railway  line. 

Another  company  composed  of  Brit¬ 
ish  and  American  capitalists  who  con¬ 
trol  1,500  square  miles  of  timberland  in 
the  vicinity  of  St.  George’s  on  the  west 
coast  are  contemplating  immediate  de¬ 
velopment  for  the  manufacture  of  paper 
as  well  as  lumber  and  veneer  material. 

Some  years  since  the  manager  of  the 
mills  at  Grand  Falls,  Newfoundland, 
testified  at  a  hearing  at  Washington 
that  paper  could  be  manufactured  in 
Newfoundland,  about  $7  a  ton  cheaper 
than  in  the  United  States,  and  it  is 
generally  considered  that  the  margin  at 
the  present  time  is  greater. 


Barcelona  Paper  Suspends 

Barcelona,  Spain. — La  Publicidad  has 
decided  to  suspend  publication  in  con¬ 
sequence  of  the  frequent  syndicali.st  at¬ 
tacks  on  its  employees.  Other  news¬ 
paper  proprietors  have  informed  the 
Government  that  they  are  also  consid¬ 
ering  cessation  of  publication  unless  bet¬ 
ter  protection  for  their  men  is  provided. 
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HIGH  SPOTS 

OF 


West/ Vipginia 

/  P  E  /V  A'  S  Y  ^  a'^  '  ^ 


When  we  say  “high  spots”  we  mean  the  big  centers  of  a  small 
state  where  retailers  and  the  general  public  are  most  anxious  to 
secure  everything  that  is  up  to  date  for  the  home  or  personal  use. 

It  was  only  this  week  that  the  writer  of  this  advertisement  had 
occasion  to  talk  with  a  traveling  salesman  who  had  just  been 
appointed  special  representative  for  an  old-established  house  con¬ 
templating  the  introduction  of  something  entirely  new  in  the 
musical  line.  In  the  course  of  conversation  this  salesman  said: 
“They  want  me  to  cover  the  state  of - ,  but  I  would  rather 


introduce  the  goods  in  West  Virginia.” 

When  the  writer  asked  for  his  reason,  the  reply  was  “I  know 
from  my  past  ten  years’  experience  in  West  Virginia  that  the  mer¬ 
chants  of  that  state  are  the  most  progressive  and  wideawake,  and 
ready  to  consider  any  new  product  of  merit.  I  am  confident  that 
the  new  article  that  I  am  about  to  introduce  to  the  trade  will  sell 
exceedingly  well  in.  West  Virginia  and  I  am  anxious  to  stay  in 
that  territory.” 

The  nine  cities  shown  on  this  map  are  the  most  important  retail 
centers  covered  by  this  salesman  during  the  past  ten  years. 

They  are  the  “high  spots.” 

Can  you  read  between  the  lines,  Mr.  National  Advertiser?  Here 
is  unbiased  opinion  of  what  the  high  spots  of  West  Virginia  will 
do  for  a  new  product. 

If  the  merchants  are  willing  to  show  such  co-operation,  you 
should  back  up  their  effort  by  constructive  advertising  in  the  news¬ 
papers  listed  in  this  announcement — the  newspapers  of  the  “9  high 
spots  of  West  Virginia.” 


Rate 

for 

Circu-  5,000 
lation  lines 


BlueAeld  * 

tTelegraph  . (M)  4,8M  .S2S 

Charleston 

’Gazette  . (M)  I4.«I2  M 

’Gazette  . (S)  15,I8S  .tS 

’Daily  Mail . (E&S)  9,234  J>4 

Clarksburg 

’Exponent  . (M)  7,509  .025 

tTelegram  . (E)  7,206  .035 

tTelegram  . (S)  0,796  .035 

Fairmont 

’West  Virginian  ..(E)  4,634  .03 

tTimes  . (M)  6,216  J3 

Grafton 

tSantfoel  . (E)  1,992  J14 

Huntington 

’Herald-Dispatch  .(M)  16,464  .035 
’Herald-Dtspatcb  ..(S)  164S4  .635 


Rate 

for 

Circu-  5.000 
lation  lines 

Martinaburg 

’Journal  . (E)  3,209  .0129 

Parkersburg 

tNews  . (M)  5,525  .02 

tNews  . (S)  5,525  .02 

’Sentinel  . (E)  5,686  .017 

Wheeling 

’Intelligencer  . (M)  9,336  A45 

’News  . (E)  12,145  .065 

’News  . (S)  15,982  .065 


tGovemment  Statements,  Apr.  1,  1920 
’A.  B.  C.  Reports,  Apr.  1,  1920 
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Editor  &  Publisher  for  September  18,  1 92  Q 


This  pace  U  a  regular 
WeeUy  Feature  of 
Editor  A  Publicher, 
devoted  excluaively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 


VERY  FEW  NEWSPAPERS  PAY  COMMISSIONS  OR 
BONUSES  TO  DISPLAY  SALESMEN 


TN  view  of  the  interesting  discussion 

now  being  conducted  through  other 
colums  of  Editor  &  Publisher  about  the 
bonus  system  of  paying  advertising  sales¬ 
men  the  following  information  gathered 
by  the  Newspaper  Department  will  be 
of  interest  at  this  time. 

One  newspaper  pays  2  per  cent  of  the 
net  increase  of  local  business  to  the  dis¬ 
play  manager  and  5  per  cent  to  the  local 
force.  This  division  is  made  quarterly. 
They  also  pay  2  per  cent  quarterly  to 
the  manager  of  foreign  business  and 
classified  manager.  This  system  has 
been  in  effect  on  this  paper  for  nearly  15 
years. 

Another  very  prominent  i>apcr  restricts 
its  bonuses  to  department  heads  giving 
them  15  per  cent  of  the  net  book  earn¬ 
ings  each  year. 

.•\  third  paper  pays  a  bonus  at  the  end 
of  the  year  to  all  sales  men  receiving 
less  than  $4,000  a  year,  5,  8  and  10  per 
cent,  depending  on  whether  the  employe 
has  Ijeen  with  the  paper  one,  three  or 
live  years.  For  employees  receiving 
more  than  $4,000  per  year  the  per  cent 
is  3,  5  and  7  per  cent. 

-Another  paper  has  a  detailed  system 
as  .follows ;  In  the  display  department  a 
bonus  of  2  per  cent  is  paid  on  ihe  first 
9, (XX)  inches  gained  over  the  previous 
year;  3  per  cent  on  the  next  4,500;  4  per 
cent  on  the  next  2,5(X)  and  2  per  cent  on 
all  extra  gains.  These  percentages  are 


rp  H  EY  grow  gray  in  service  on  the 
Every  Evening  in  Wilmington,  Del., 
but  according  to  William  E.  Metten, 
advertising  manager,  business  manager 
and  president  of 
the  company,  they 
never  grow  old. 

If  you  have  the 
impression  that  the 
Every  Evening  is 
a  medium-size  pub¬ 
lication  iK-cause  the 
Ivg  boss  is  also  the 
the  director  of  the 
firing  line,  grab 
\cur  H.  r.  or 
look  at  the  last 
\  ear’s  lireage  re'- 
f'rds.  The  Every 
Evening  circulates. 

It  also  carries  a  nice  little  volume  of 
business.  Look  it  up  if  you  don't  be¬ 
lieve  us.  (No  charge  u  r  th's  adver¬ 
tising,  Mr.  Metten.) 

You  know  Metten  is  like  Marcellus 
Foster  and  John  Woodward  in  the 
NewspaiK'r  Department.  The  Depart- 
irent  feels  honored  by  their  presence. 
Metten  is  vice-president  of  the  Depart- 
rrent  for  Delavare. 

He  writes.  "1  don’t  know  what  you 
want.  I  don’t  like  to  talk  about  my¬ 
self.  I’ve  lieeu  here  25  years.  Trust 
these  are  sufficient  facts  for  you  to  make 
a  biography.”  That’s  all  he  wrote. 
Deesn’t  that  sound  like  a  plutocrat  from 
Delaware?  _  .  _ 


figured  every  three  months.  The  classi¬ 
fied  bonuses  are  2  cents  for  every  4  time 
advertisement ;  5  cents  for  every  seven 
times  advertisement ;  1  cent  a  line  for 
the  first  day  of  all  white  space  sold ;  25 
cents  for  every  1,(X)0  line  contract ;  $1 
for  every  2  line  daily  contract,  etc. 
These  bonuses  do  not  affect  salaries. 

-A  careful  search  showed  only  14 
newspapers  that  pay  straight  out  bonuses 
or  commission  to  the  salesmen. 

It  is  very  difficult  to  work  out  an 
equitable  system  of  bonuses  on  account 
of  the  varying  conditions  under  which 
business  is  secured.  In  most  newsi>apers 
the  handling  of  copy  is  a  considerable 
factor.  It  is  interesting  to  note  that  the 
selling  cost  for  advertising  decreases 
with  the  size  of  the  city. 

F'ollowing  are  the  selling  costs  for 
local  display  as  found  by  the  Depart¬ 
ment  : 

I^ss  than  .sO.fXX)  population.  10  per 
cent. 

.50.(XX(  to  1(X).000,  10.3  per  cent. 

lOO.fXK)  to  500.000,  9  per  cent. 

Over  5O0.(X)0,  8.16  jier  cent. 

Selling  costs  on  more  than  7(X)  news¬ 
papers  were  found  to  have  the  wide 
range  of  from  1  per  cent  to  75  ‘per  cent. 
The  case  of  75  per  cent  had  some  very 
lieruliar  cir'-umstances  but  there  were 
many  instances  where  the  local  display 
department  costs  were  more  than  20  per 
cent  of  the  gross  business. 


YET  THEY  STILL  PUT  IT  OVER! 

.\E  of  the  most  common  sensed 
utterances  in  the  free  publicity  evil 
was  made  recently  by  W.  C.  D’.Arcy  of 
the  D’.Arcy  .Advertising  Company  of  .St. 
Louis,  and  is  as  follows : 

‘‘Manufactured  ‘news’  can  be  seen 
coming  and  should  be  relegated  to  the 
waste  basket.  Not  alone  is  white  space 
more  valuable  at  this  time  than  ever 
before,  but  what’s  the  use  of  letting 
sometiody  on  the  outside  try  to  camou¬ 
flage  the  reading  mind.  Some  day  we 
will  all  realize  that  the  reading  public 
is  not  a  darn  fool  and  that  they  can 
see  through  make-believe  news  as  quick¬ 
ly  as  we  can.  Working  on  that  hypoth¬ 
esis.  what  in  the  name  of  heaven  is  the 
use  of  giving  up  space  because  we  are 
are  going  to  tickle  some  order.” 

A.  A.  C.  W.  Committee  on  Art 

The  National  Advertising  Commis¬ 
sion  of  the  .Associated  .Advertising  Clubs 
of  the  World  has  appointed  the  follow¬ 
ing  committee  to" take  up  with  the  art¬ 
ists  and  art  organizations  of  the  country 
the  matter  of  lietter  and  more  art  in 
advertising:  Chairman.  Joseph  S.  Pots- 
damer.  Ketterlinus  Lithograph  Com¬ 
pany.  Philadelphia;  H.  H.  Cooke,  Wil¬ 


liam  Green.  Inc.,  New  A’ork ;  G.  D. 
Marcy,  Boston;  Kerwin  H.  Fulton, 
Poster  -Advertising  Co.,  New  A’ork,  and 
Frank  D.  Webb,  Baltimore  News.  Mr. 
Potsdamer  has  announced  a  conference 
of  the  committee  in  connection  with  the 
meeting  of  the  National  .Advertising 
Commission  at  Chicago  September  21. 

EVEN  DOWN  ON  ISLE  OF  PINES 

N  excellent  example  of  the  work 
that  is  being  done  by  the  News¬ 
paper  Department  is  in  the  careful  an¬ 
swering  of  such  inquiries  as  the  one  be¬ 
low  received  from  the  Isle  of  Pines  .Ap- 
Iteal  published  at  Neiiva  Gerona,  Isle  of 
Pines,  West  Indies. 

“We  have  not  changed  our  advertis¬ 
ing  rates  for  the  past  five  years,  but 
are  now  forced  to  on  account  of  high 
cost  of  labor  and  paper.  We  have  been 


South  Dakota  papers  are  “cash¬ 
ing  in”  on  the  state  hunting  sea¬ 
son,  which  opened  September  16. 
On  that  date  several  papers  ran 
digests  of  the  game  laws  and  local 
items  about  hunting  parties  and 
exjtect  to  carry  during  the  season 
considerable  advertising  of  cloth¬ 
ing,  shoes,  firearms  and  ammuni¬ 
tion  and  other  hunting  parapher¬ 
nalia. 


fighting  hard  to  see  if  we  could  avoid 
this  problem  but  will  have  to  come  to 
it. 

“We  pay  $15.  $20  and  $25  per  week 
for  compositors  and  50  cents  an  hour 
for  night  work.  Our  paper  is  costing 
us  16  cents  a  pound  laid  down  and  is 
very  poor  Marino. 

“Won’t  you  tell  us  what  would  be  a 
fair  rate  for  our  advertising  in  line  with 
what  the  papers  in  the  L’ltited  States 
are  getting.” 


SHOULD  SUPPORT  VIGILANCE 

^XE  of  the  criticisms  passed  on  news- 
papers  in  general  by  those  interested 
in  better  business  work  is  that  as  a  body 
they  are  rather  lukewarm  toward  clean 
advertising. 

-Although  there  are  scores  of  news¬ 
papers  over  the  country  who  are  ag¬ 
gressive  exponents  of  clean  advertising, 
there  are  still  many  newspapers  that 
have  not  yet  realized  the  value  of  build¬ 
ing  reader  confidence,  which  can  be  a 
most  invaluable  asset  to  a  publication. 

Newspaper  advertising  managers  over 
the  country  are  urged  to  give  complete 
support  to  Itetter  business  bureaus  if 
established  in  their  towns,  and  if  not  to 
take  the  initiative  in  getting  such  or- 
.ganizations  started.  -A  better  business 
bureau  soon  changes  the  mental  attitude 
of  the  average  reader  of  a  paper  to¬ 
ward  the  btisiness  announcements  in  the 


I  AST  CALL  FOR  DEALER  PUBLICATIONS 

I^EWSP.APERS  wishing  to  enter  publications  issued  by  them  and  sent  to 
retailers  as  part  of  their  promotion  of  dealer  influence  in  the  contest 
instituted  by  the  Newspaper  Department  must  send  three  copies  at  once  to 
ihe  office  of  the  Newspaper  Department.  Entries  will  be  accepted  until 
September  30. 


THE  PERSONAL  CORNER 


paper.  They  quit  thinking  and  saying, 
“Oh,  that’s  just  an  advertisement.”  They 
begin  to  take  the  advertising  at  its  face 
value.  It  pays  the  advertiser  and  con¬ 
sequently  he  uses  more  of  it. 


CHICAGO  TRIB  ENTERS  CONTEST 

■j^EWSP.APERS  doing  merchandising 
work  can  study  with  profit  The  Co- 
operator,  the  monthly  publication  of  The 
Chicago  Tribune,  which  is  mailed  to  all 
Chicago  retailers. 

The  September  issue  of  The  Co-oper¬ 
ator  is  a  very  creditable  publication  of 
eight  pages,  printed  on  enameled  stock 
with  two  colored  cartoon  illustrations 
and  full  of  newsy  educational  matter. 
That  a  great  deal  of  time  and  thought 
is  given  to  the  publication  is  evidenced 
at  once  in  its  editorial  excellence. 

-A  particular  feature  on  the  first  page 
of  thf  current  issue  is  a  two  column 
article  in  which  The  Co-operator  takes 
up  cudgels  with  retailers  who  resent 
the  charge  of  profiteering.  .A  series  of 
articles  now  running  is  describing  a 
bookkeeping  system  for  retailers. 

.Advertising  space  is  sold  to  advertis¬ 
ers  who  arc  running  campaigns  in  The 
Tribune.  One  page  advertisement  in 
The  Co-operator  not  only  tells  of  the 
advertising  to  run  in  The  Tribune  but 
tells  of  schedules  in  the  Herald  and 
Examiner,  News  and  -American.  Evi¬ 
dently  The  Tribune  knows  that  al* 
newspaper  advertising  is  good. 

-Another  noticeable  thing  about  The 
Co-operator  is  the  entire  absence  of 
Tribune  puffery  and  the  brass-tack  in¬ 
teresting  way  in  which  it  is  edited- 

Harry  \V.  Palmgren,  manager  of  the 
promotion  department  of  The  Cleve¬ 
land  News  writes  as  follows  about  The 
News,  Jr.,  the  attractive  pony  size  re¬ 
tailer  publication  of  the  News : 

“We  hashed  over  the  matter  of  a 
house  organ  for  more  than  a  year  be¬ 
fore  deciding  to  go  into  it.  Now  that 
we  are  in,  we  are  glad  of  it.  .Are  hav¬ 
ing  far  better  results  than  we  antici¬ 
pated. 

“The  retailers  are  showing  a  great 
deal  of  interest  and  a  number  of  them 
save  every  issue.  It  also  helps  in  lin¬ 
ing  up  retail  organizations  and  jobbers, 
and  has  almost  done  away  with  letters 
and  broadsides  to  dealers. 

“We  feel  well  repaid  for  the  effort 
and  expense.” 

Other  newspapers  publishing  retailer 
papers  of  one  kind  or  another  are 
urged  to  mail  them  at  once  to  the  office 
of  the  Newspaper  Department.  The 
Department  through  a  secret  committee 
will  judge  entered  papers  and  rank  them 
according  to  their  editorial  excellence. 
Entries  should  be  made  at  once. 


DID  YOU  GET  YOUR  DIGEST? 

T  N  two  cases  telegrams  have  been  re- 
-*•  ceived  from  newspapers  not  receiving 
their  copies  of  the  Confidential  Digest 
of  the  Newspaper  Department. 

The  mailing  this  year  was  done  very 
carefully,  yet  there  are  bound  to  be  cases 
where  the  Digests  do  not  arrive  to  the 
proper  hands  in  the  newspaper  organi¬ 
zation. 

If  you  didn’t  receive  your  Digest  write 
at  once  and  another  copy  will  be  Bur- 
lesonized  your  way.  , 
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TWO  UFE  SENTENCES  HERE 


Buffalo  Reporter  Meet*  “Fate”  While 
Covering  Murder  Trial 

(Sfecial  to  Editor  &  Publisher) 
liUFFALo. — Roy  Albertson  went  to 
Corning,  X.  Y.,  to  cover  a  murder  trial 
(or  the  Buffalo  Evening  News.  At  the 
completion  of  the  trial  the  accused  wa.s 
given  a  life  sentence.  Now  Albertson 
has  just  received  the  second  “life  sen¬ 
tence”  for  which  the  trial  was  respon¬ 
sible.  While  in  Corning  he  met  Miss 
Helen  Ryan,  daughter  of  Police  Captain 
Thomas  D.  Ryan  of  that  city.  They 
were  married  on  September  1.  Before 
coming  to  Buffalo,  where  he  was  with 
the  Times,  the  Courier  and  the  News, 
the  groom  was  with  the  St.  Louis  Re¬ 
publican  and  the  St.  Louis  Post-Dispatch 
for  seven  years.  He  has  just  been  ap¬ 
pointed  Beaver  Board  representative  at 
Dallas.  Tex. 


McDowell  Return*  to  Jule*burg 

Fort  Collins,  Colo. — P.  R.  Mc¬ 
Dowell,  secretary  of  the  Express- 
Courier  Publishing  Company,  has  sold 
out  part  of  his  interest  in  the  company 
and  has  returned  to  Julesburg,  Colo., 
where  he  will  look  after  interests  in 
the  newspaper  business.  He  was  for¬ 
merly  proprietor  of  the  Julesburg  Grit- 
.\dvocate.  Harry  Roe  has  bought  out 
Mr.  McDowell’s  interest  in  the  Express 
and  Courier  and  is  now  secretary  of 
the  company. 


New  Cour*e  at  Iowa  State 

.\mes.  la. — A  four-year  course  in 
agricultural  journalism,  leading  to  a 
collegiate  degree  of  bachelor  of  science, 
will  be  offered  by  the  .Agricultural 
Journalism  Department  at  Iowa  State 
College  this  fall.  Up  to  the  present 


the  classes  in  journalism  have  been  sup¬ 
plementary  to  other  courses  in  agricul¬ 
ture.  The  new  arrangement  will  enable 
students  to  do  their  chief  work  in 
agricultural  pournalism.  A  graduate 
scholarship  in  agricultural  journalism 
will  be  offered  this  fall,  derived  from 
a  fund  given  to  the  department  annually 
by  John  Clay,  prominent  livestock  man 
and  writer  of  Chicago. 


Free  Cour*e*  in  Advertising 

Free  evening  courses  in  advertising 
and  selling  are  offered  at  the  Washing¬ 
ton  Irving  High  School,  N’ew  York,  for 
the  coming  winter  season.  Theory  and 
practice  of  advertising,  advertising  ty¬ 
pography,  and  the  theory  and  practice  of 
selling  are  included  in  the  course,  which 
is  open  to  men  and  women  engaged  in 
advertising,  publishing,  editorial  w'ork. 
printing,  selling  and  allied  fields. 


Arbitrate  Pressmen’*  Scale 

Hutchinson,  Kan.  —  The  Printing 
Pressmen’s  and  Assistants’  Union  of 
Hutchinson  and  the  publishers  here  will 
arbitrate  a  new  wage  scale  this  week. 
The  union  pressmen  presented  a  scale 
with  a  top  of  $42.50  per  week.  Later 
they  made  it  $40.  and  the  publishers  of¬ 
fered  $38.  Tenable  to  agree  they  decided 
to  arbitrate.  Will  Harris  and  Loren 
Wallace  represent  the  union,  and  Roscoe 
C.  Ballard  and  George  Hausem  the  pub¬ 
lishers.  They  will  select  the  fifth  man. 


Union  Withdraws  from  Council 

Buff.vlo. — The  typographical  union  of 
St.  Catherines.  Ont.,  has  withdrawn  from 
the  District  Trades  and  Labor  Council. 
The  printers  claim  the  council  gave  con¬ 
tracts  for  Labor  Day  printing  to  small 
shops  and  failed  to  patronize  the  large 
union  shops  of  the  city. 


G.  K.  CHESTERTON 

WILL  CONTRIBUTE 

A 

WEEKLY  COLUMN 

TO 

CROSS-ATLANTIC 
SERVICE  PAPERS 

First  Release  October  3 


EXCLUSIVE  IN  YOUR  CITY 


Write  or  wire  for  exclusive  rights  for  your  city. 

Cross-Atlantic  Newspaper  Service 

134  West  36th  Street,  New  York,  N.  Y. 
TELEPHONE,  FITZ  ROY  832  OFF  HERALD  SQUARE 

LONDON:  Cross-Atlantic  House,  1S4  Fleet  St.,  London,  E.  C.  4 
MONTREAL:  Dominion  News  Bureau,  171  St.  James  Street 
PARIS:  **Daily  Mail  Office,’*  36  Rue  du  Sentieh 

BERLIN  VIENNA  COPENHAGEN 


FOR 


Good  Luck 

In  this  announcement  there  are  listed  thirteen  publica¬ 
tions  scattered  throughout  Wisconsin. 

For  the  national  advertiser  planning  his  fall  and  winter 
campaign,  they  are  the  “13  for  Good  Luck,” 

Taking  into  consideration  the  fact  that  several  of  these 
publications  issue  both  morning  and  evening  editions,  and 
others  morning,  evening  and  Sunday  editions,  these  news¬ 
papers  give  more  than  “your  money’s  worth”  at  the  very 
start. 

Therefore  national  advertisers  and  space  buyers  should 
give  serious  consideration  to  the  wonderful  state  of  Wis¬ 
consin — and  her  wonderful  papers. 

Crops  have  been  exceedingly  fine — this  means  money  in 
the  banks. 

Factories  are  working  at  full  capacity — this  means  more 
money  in  the  banks. 

All  of  the  “Lucky  13”  of  Wisconsin  have  increased  their 
circulation. 

This  means  more  people  are  in  a  position  to  become  ac¬ 
quainted  with  your  product — and  you  will  get  some  of  the 
money  that  has  been  placed  in  the  banks. 

You  don’t  need  to  do  much  deep  thinking  to  fully  realize 
that  Wisconsin  is  A  RICH  STATE. 

If  your  product  is  one  of  merit  there  are  thousands  ready 
to  buy  if  properly  approached.  Some  of  Wisconsin  riches 
are  within  your  reach. 

The  proper  approach  is  through  the  pages  of  these  thir¬ 
teen  Wisconsin  publications  which  are  listed  by  many 
space  buyers  as  the  “13  FOR  GOOD  LUCK.” 


Circula- 

Rate  for 

tion 

5,000  lines 

"“Appleton  Post-Crescent  . 

. (E) 

7,912 

.03 

Beloit  News  . . 

. (E) 

7,630 

.045 

Eau  Claire  Leader-Telegram . 

(ME&S) 

8,083 

.035 

tFond  du  Lac  Reporter . 

. (E) 

5,262 

.03 

"“Green  Bay  Press-Gazette . 

. (E) 

10,005 

.035 

Kenosha  Herald  . . 

. (E) 

2,498 

.025 

"Kenosha  News  . 

. (E) 

5,548 

.025 

La  Crosse  Tribune  &  Leader-Press 

..(E&S) 

12,335 

.05 

"“Madison  (Wis.)  State  Journal.... 

..(E&S) 

13,719 

.05 

Milwaukee  Journal . 

104,659 

.20 

Milwaukee  Journal . 

. (S) 

95,375 

.20 

Milwaukee  Sentinel . . . . 

.(M&E) 

79,303 

.14 

Milwaukee  Sentinel  . 

. (S) 

70,780 

.14 

Racine  Journal-News  .* . 

. (E) 

7,839 

.045 

"“Superior  Telegram  . 

. (E) 

18,526 

.05 

Superior  (Wis.)  Sunday  Times _ 

. (S) 

10,000 

.055 

Government  Statements,  April  Ist,  1920. 
•A.B.C.  Report,  April  1st,  1920. 
tPublishers’  Statement,  July  1st,  1920. 
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PRINTING  IN  POLITICS 

LOUIS  H.  PIXK,  of  the  6th  Kings  district,  New 
York,  has  piloted  himself  to  a  Congressional 
nomination  over  a  sea  of  printers’  ink.  He  had 
$1,000  to  spend  in  the  primaries  and  $568.70  went 
for  printing,  $368  for  postage  and  $7.50  for  lists  and 
maps.  “A  real  fight  can  be  made  with  little  money,” 
said  the  triumphant  candidate.  ‘‘Many  candidates 
waste  money  on  froth.  I  spent  mine  where  it  counts 
most — in  the  printed  word  which  stands.” 

Here  is  the  right  idea,  and  it  has  the  added  merit 
of  having  won  out.  The  loosely  spoken  utterances 
of  the  stump  speech  are  fleeting  and  ineffective. 
Pledges  and  policies  proclaimed  on  the  spur  of  the 
moment  to  fit  conditions  and  meet  the  demands  of 
classes  have  little  staying  power.  It  is  the  word 
fixed  in  print  that  stands.  Print  gives  it  dignity, 
force  and  permanency.  The  word  in  print  has  been 
carefully  considered  and  so  it  commands  careful 
consideration.  It  is  a  pledge  that  cannot  be  broken, 
a  policy  that  cannot  be  changed.  Print  cannot  say 
one  thing  to  one  audience  and  another  thing  to 
another.  The  printed  word  is  not  two-faced.  It 
cannot  be  a  turn-coat.  It  does  not  halt  or  stumble, 
nor  can  it  run  wild  with  enthusiasm  of  the  moment. 
It  is  stable,  unalterable  and  dependable. 

“I  did  not  waste  a  cent  on  any  press  agent,”  said 
Pink.  His  campaign  matter  was  honestly  prepared, 
honestly  printed,  honestly  paid  for  and  honestly  dis¬ 
tributed.  .\nd  he  was  honestly  a  winner. 


DECUNING  A  $375,000  SUBSIDY 

The  LONDON  HERALD,  having  appealed  to  its 
readers  to  say  whether  it  should  accept  a  $375,000 
Bolshevist  subsidy  or  double  its  subscription 
price,  has  been  forced  to  decline  the  subsidy,  which 
it  already  had  in  hand  in  gold.  This  might  indicate 
that  even  English  Bolshevists  revolt  against  the  sub¬ 
sidizing  of  their  organ  even  in  their  own  cause. 
There  is  a  keen  significance  in  this  for  other  editors, 
some  of  them  nearer  home,  who  seemed  inclined 
toward  subsidized  opinions,  Bolshevist  and  other¬ 
wise.  It  is  difficult  to  conceive  of  a  constitutency 
low  enough  morally  to  tolerate  knowingly  the  sub¬ 
sidization  of  their  paper,  in  any  cause. 

The  London  Herald’s  appeal  to  its  readers  for  such 
decision  was  one  either  of  amazing  frankness  or 
amazing  callousness.  The  Herald  must  have  en¬ 
tertained  a  low  estimate  indeed  of  the  sense  of  honor 
or  its  readers  or  been  devoid  of  such  sense  itself. 

The  defense  offered  by  the  Herald  that,  being  al¬ 
ready  Bolshevist,  its  policy  was  not  to  be  in  any 
way  altered  through  acceptance  of  the  subsidy,  but 
that  the  $375,000  of  Bolshevist  funds  would  merely 
enable  the  Herald  to  continue  publication  at  a  price 
within  reach  of  its  public,  might  have  served  at  one 
time  but  will  not  serve  today,  even  in  the  Bol¬ 
shevist  mind. 

The  public  has  had  a  surfeit  of  “kept”  organs  of 
propaganda  and  has  sickened  of  them.  The  reading 
public  of  all  classes,  even  Bolshevists,  it  appears,  are 
wearying  of  papers  that  have  any  other  motive  or 
mission  that  that  of  serving  the  best  interests  of 
their  reading  and  advertising  constituencies. 


COMPARA’nVE  PRICE  ADVERTISING 


;;rpHE  $200  dress  adverti.sed  on  sale  at  $75 
may  have  actually  sold  at  the  higher  price 
at  the  beginning  of  the  season.  The  mer¬ 
chant  is  probably  taking  a  considerable  loss  at 
the  lower  price,  but  it  is  hard  to  make  the  public 
believe  that  he  is  selling  goods  at  an  actual  loss. 
We  know  it  is  often  done  and  that  it  is  good 
merchandising  to  close  out  broken  and  unseason¬ 
able  lines,  but  the  general  public  does  not.  The 
women  who  paid  the  higher  price  earlier  in  the 
season  believe  the  merchant  profiteered;  and  the 
merchant  suffers  through  loss  of  confidence  and 
prestige.” 


The  Indianapolis  Better  Business  Bureau  of  the 
A.  A.  C.  W.  thus  appeals  to  merchants  who  feel  that 
they  must  use  comparative  prices  to  use  them  with 
care,  that  their  use  may  seem  sincere  and  be  more 
effective. 

Comparative  price  advertising,  suggests  the  In¬ 
dianapolis  Bureau  in  a  report  to  its  members,  is  on 
the  increase  and  merchants  who  seldom  use  com¬ 
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paratives  have  been  using  them  recently,  while  others 
who  habitually  use  them  have  been  even  more  ex¬ 
travagant  in  their  statements.  These  are  said  to 
range  from  supposed  savings  of  one-half  or  more  in 
clothing  advertising  to  $2(X)  dresses  for  $75,  $175 
tailored  suits  for  $50,  $150  coats  for  $70,  $22.50 
dresses  for  $9.50,  $15  shoes  for  $4.49,  etc. 

The  Bureau  dees  not  hold  that  the  mere  use  of 
comparative  prices  is  unethical  or  wrong.  It  does 
maintain,  however,  that  it  is  subject  to  great  abuse 
and  tends  to  undermine  confidence  in  advertising,  as 
it  “tends  to  educate  the  public  to  the  belief  that  a 
regular  price  on  merchandise  carries  an  exceptionally 
large  profit  for  the  merchant  and  that  it  is  not 
prudent  to  buy  until  goods  are  advertised  at  a  re¬ 
duction.  It  tends  to  educate  the  public  to  become 
bargain-hunters.” 

The  natural  effect  upon  the  department  buyer  is  to 
do  exactly  what  the  public  suspects,  place  a  high 
mark-up  on  his  goods  that  he  may  advertise  them  at 
a  reduced  price  and  still  make  a  reasonable  profit. 
The  shopper  instinctively  learns  to  look  and  wait  for 
a  reduced  price  before  buying  and  even  then  doubts 
that  she  is  getting  a  real  bargain. 

Comparative  prices  are  to  be  treated  with  extreme 
caution  if  there  is  to  be  no  loss  of  confidence. 


PREACHING  IN  PAID  SPACE 

EX’.^NGELIZ.ATION  through  advertising  is  the 
latest  experiment,  and  it  is  working  success¬ 
fully.  In  connection  with  the  missionary  work 
of  the  Reformed  Church  in  America  in  its  large  field 
at  Oita.  Japan,  space  in  the  Japanese  papers  is  paid 
for  and  matter  distinctly  and  unequivocally  Christian 
is  displayed  in  the  native  language. 

Such  subjects  as  the  existence  of  God,  the  creation 
of  man,  the  life  of  Christ  are  supplemented  by  dis¬ 
cussion  of  Buddhist  and  Shinto  doctrines  and  prac¬ 
tices.  There  is  added  an  offer  to  send  free  Christian 
tracts  to  any  who  ask  for  them. 

The  follow-up  plan  includes  the  employment  of 
evangelists  who  visit  all  who  respond  to  the  news¬ 
paper  advertisements.  More  than  100  converts  have 
been  brought  into  the  Christian  churches  in  the  Oita 
mission  field  by  the  advertising  process  alone. 

It  is  now  proposed  to  make  this  an  interdenomi¬ 
national  undertaking  which  shall  cover  the  empire. 

Newspaper  advertising  has  been  satisfactorily 
demonstrated  as  not  only  the  least  expensive  but  the 
most  effective  method  of  evangelization  in  Japan. 


rpHE  war  on  the  “hand-out”  has  reached  Wash- 
ington,  where  the  correspondents  of  metropolitan 
dailies  are  beginning  to  realize  that  essential  facts  of 
public  importance  are  being  withheld  from  them 
through  a  species  of  secret  diplomacy. 


PRESS  AND  PROPAGANDA 

COMMENT  of  the  newspapers  throughout  the 
country  denunciatory  of  propaganda  and  pub¬ 
licity  is  steadily  increasing  in  volume  and  vigor. 
Protests  against  the  iniquity  are  swelling  into  a 
storm.  From  all  sections  and  from  all  classes  of 
dailies  come  declarations  against  the  practices  that 
are  as  unbusinesslike  as  they  are  unjournalistic. 

“When  the  need  for  war  propaganda  no  longer  ex¬ 
isted,”  says  the  New  York  Evening  Post,  “it  was 
widely  assumed  that  the  thing  itself  had  gone  the 
way  of  so  many  other  temporary  measures.  But 
war  propaganda  had  merely  made  way  for  peace 
propaganda.  The  lately  belligerent  powers,  having 
discovered  an  instrument  for  directing  public  opinion, 
show  little  inclination  to  surrender  it.” 

“The  press  agent,”  says  the  Oklahoma  Oklahoman, 
“is  the  bane  of  the  newspaper  man’s  existance.  No 
one  hates  a  press  agent  worse  than  the  regular  news¬ 
papers  workers  of  a  newspaper,  but  a  lot  of  editors 
fall  for  the  stuff  because  the  press  agents  are  so 
clever  that  they  often  make  real  news.” 

The  unreliability  of  news  of  the  critical  conditions 
in  Europe  is  frankly  discussed  by  the  New  York 
Globe  as  follows :  “The  news  from  Europe  was  ac¬ 
cepted  as  the  truth,  and  usually  was  before  1914. 
The  reason  why  men  have  lost  faith  in  the  accuracy 
of  many  of  our  correspondents  and  journals  is  the 
simple  one  that  the  United  States  now  has  much  at 
stake  in  Europe.  For  the  first  time  in  our  history 
w'c  have  violently  and  emotionally  taken  sides.  More¬ 
over,  on  most  questions  we  are  divided  against  our¬ 
selves.  Before  one  believes  what  is  told  him  about 
Ireland,  about  France,  or  about  Russia,  he  naturally 
wants  to  know  the  predilections  of  the  fallible  intelli¬ 
gence  that  is  pronouncing  judgment.” 

The  Superior  (Wis.)  Telegram,  referring  to  the 
Editor  &  Publisher  series  on  pernicious  publicity, 
says :  “No  thoughtful  newspaperman  will  deny  that 
Mr.  Miller  has  sounded  the  warning  note  against  a 
real  danger  to  the  press  of  America.  .And  his  warn¬ 
ing  is  not  meant  for  the  press  alone.  The  deteriora¬ 
tion  of  the  press  carries  with  it  reaction  in  public 
thought  and  public  opinion  that  cannot  but  spell 
grief  to  the  cause  of  democracy  and  free  institutions." 

With  the  vigor  of  the  west  the  Sheridan  (Wyo.) 
Post  declares :  “Never  is  there  a  mail  opened  in  the 
office  of  the  Post  but  that  there  are  a  number  of 
letters  containing  free  publicity  matteV  with  some 
urgent  reason  why  it  should  be  used,  or  a  patriotic 
appeal  from  some  institution  which  has  never  paid 
one  penny  to  advertise  its  wares  or  opportunities, 
even  though  it  reaps  a  big  harvest  through  free  ad¬ 
vertising  given  it  by  the  press.  The  publisher  who 
has  space  to  give  free  for  such  purposes  can  rest 
assured  that  he  has  not  much  to  give  away,  and 
the  people  generally  appreciate  that  fact.  The  in¬ 
stitution  which  has  to  beg  its  advertising  has  little 
of  good  to  offer  anyone.” 

The  campaign  Jias  extended  to  England,  where  the 
London  Financial  News  makes  this  comment:  “At 
this  time  of  day  one  would  regard  the  necessity  for 
the  independence  of  journalism  as  fully  recognized 
as  the  fundamental  postulates  of  geometry.  Let  it 
be  said,  however,  that  never  at  any  age  of  the  world 
was  it  so  essential  as  today  that  the  press  .should 
maintain  its  complete  independence  of  every  influence 
save  its  devotion  to  the  public  interest  as  honestly 
discerned  by  its  own  searching  eyes.” 

The  comments  here  presented,  strong  and  repre¬ 
sentative  as  they  are,  necessarily  brief  excepts  from 
a  few  out  of  many  editorials — are  straws  definitely 
showing  the  way  of  the  wind  that  is  rapidly  rising. 


VVT  EEKLY  shipments  of  German  newsprint  to  the 
”  United  States,  already  under  way,  which  may 
run  as  high  as  50,000  tons  the  first  year,  will  have 
little  effect  in  relieving  the  market.  It  is,  perhaps, 
but  the  beginning  of  steadily  increasing  supply  from 
the  inexhaustible  forests  which  Germany  has  built 
up  over  many  years.  In  this  particular,  Germany 
presents  to  the  United  States  an  example  which  it  is 
not  too  late  to  follow.  Where  we  have  ruthless  wast¬ 
ed,  Germany  has  carefully  conserved,  and  now  in  her 
extremity  she  has  an  abundant  natural  resource  that 
will  compel  the  world  to  open  its  doors  to  her  prod¬ 
uct.  The  timber  of  her  forests  is  as  good  as  gold 
anywhere  on  the  marts  of  the  world. 
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PERSONAL 


Boston  Post,  Boston  American,  Phila¬ 
delphia  Telegraph,  Philadelphia  Public 
Ledger,  New  York  Sun  and  St.  jbhn 

H.  BAKER,  president  of  the  u  wn-  t  ^  ( 

n  I  ui-  u-  Windsor  B.  Williams,  formerly  of 

■ft  M  Hartford  (Conn.)  Courant  staff  and 

tnnanv  with  \lrc  KalrAr  hoe  \  / 


tin  American  as  foreman  of  the  press 
room,  having  come  from  the  Nashville 
Banner. 

_  Ernest  Howell,  for  the  past  two  years 

foreman  of  the  Great  Bend  (Kan.) 
W'^ASHiNGTON,  D.  C. — William  E.  Tribune,  will  become  business  manager 


YELVERTON  SALES  CHIEF 
OF  CONSOLIDATED 


E _ _ 

Company,  with  Mrs.  Baker,  has  re-  Yelverton,  since  1916  manager  of  the  of  the  St.  jbhn  (Kan.)  Capital 

turned-  from  a  three  months’  vacation.  ^ _ _  *  V'  _  H^r.-;c.T7,vinrr  Pin^tnorranViir'  Mews  Ser-  i>  /-'.ui.  i —  — ; - 1 

Mr.  and  Mrs.  Baker  spent  much  of  the 
time  in  their  yacht  on  the  Pacific  Coast. 

They  made  a  3,500  mile  cruise  up  the 
coast  to  Alaska,  nosing  in  and  out  of 
the  bays  and  other  inlets. 


will  start  in  a  few  days  on  the  U.  S.  S. 
Minnesota  for  a  year’s  stay  in  Turkey. 
Miss  Edna  Cohen,  for  several  years 
Se7a"tor“‘c.  Z^Hemenway,  who  re-  on  the  staff  of  the  Montgomery  (Ala.) 
signed  last  month  as  managing  editor  Advertiser  has  joined  the  advertising 


from  a  three  months’  cruise  with  the  Harris-Ewing  Photographic  News  Ser-  Rgiph  B.  Goble  has  resigned  as  man- 
j  1-  •  •  f  A.1  *•  fl  *  M  Vice,  will  on  October  4,  become  sales  ager  of  the  Middletown  (N  Y  )  Times- 

second  division  of  the  Atlantic  fleet._  He  manager  of  the  rII  °  ^ 


of  the  Hartford  Post,  has  joined  the 
Times  staff  as  editorial  and  political 
writer. 


force  of  that  paper  and  will  do  feature 
work  along  advertising  lines. 

John  G.  Neihardt,  literary  reviewer 


Glenn  F.  Williamson,  mechanical  su-  Minneapolis  (Minn.)  Journal 

perintendent  of  the  New  York  World  awarded  the  first  prize  of  the 

treated  the  staff  to  cigars  this  week  Poetry  Society  of  America  for  the  best 
It’s  a  boy  and  Mr.  Williamson  says  its  Published  in  America  in 


William  K.  Elutchinson  has  been  ap¬ 
pointed  manager  of  the  International 


lungs  are  in  excellent  shape. 

Mrs.  William  Y.  Morgan,  wife  of  the 
publisher  of  the  Hutchinson  (Kan.) 

News,  and  herself  a  newspaper  editor,  bl^ys  Service^  I^nsas  City  bureau, 
has  been  made  vice-chairman  of  the 
Seventh  Kansas  District  Republican 
Committee. 

Elmer  T.  Peterson,  editorial  writer  of 


Wm.  E.  Yelverton 


manager  of  tne  Press  to  become  associated  with  the 
C  o  nsolidated  King  Feature  Syndicate.  Mr.  Goble, 
Press  Association  formerly  business  manager  of 

here.  He  is  a  the  Lockport  Union-Sun  and  Journal, 
graduate  of  the  continue  to  reside  in  Lockport. 
University  of  Roy  L.  Rubel,  who  has  been  connect- 
North  Carolina,  ej  the  foreign  advertising  depart- 

served  as  a  re-  pient  of  the  Chicago  Daily  News  for 
porter  and  state  several  years,  has  joined  the  New  York 
news  editor  on  tiie  office  of  John  B.  Woodward.  He  will 
Macon  (Ga.)  Tel-  sjjecialize  in  the  development  of  finan- 
egraph  after  ^  a  cial  advertising. 

short  apprentice-  _ 

ship  on  the  Wins¬ 
ton-Salem  jour¬ 
nal.  Later  he  was 


THE  ADVERTISING  FOLKS 


r  ,  ,,  ^  X  R.  G.  Yost,  for  twelve  years  with  the 

TZt  A  Tif  r  -ff  t,  A  ♦  the  Montgomery  (Ala.)  Gardner  Advertising  Company,  of  which 

Floyd  MacGnff  has  returned  to  the  Advertiser  and  in  1912  became  managing  ^e  was  a  vice-president,  and  more  re- 

New  York  office  of  the  International  editor  of  the  Raleigh  (N.  C.)  News  and  ,ently  advertising  manager  of  the  Blue- 

News  Service  from  Its  London  bureau  Observer,  leaving  there  to  join  the  Bird  Appliance  Company,  has  been  made 

Elhs  H.  Martin,  former  International  Washington  Post  as  observer  and  copy  ntanager  of  the  production  department 

the  Wichita  Beacon;  Hugh  MeVey,  of  News  Service  bureau  manager  at  Cleve-  reader.  For  three  years  following  Mr.  the  Western  Advertising  Company 

the  MeVey  Advertising  Agency,  and  land,  has  been  appointed  Pacific  Coast  Yelverton  was  Washington  correspond-  gj  Louis  and  C  G  Schelly  also  for-^ 

William  Y.  Morgan,  of  the  Hutchinson  manager  of  the  International  News  ent  for  the  Raleigh  News  &  Observer  j^^^ly  with  Blue-Bird,  is  now  in  the 

Gazette,  were  among  the  prominent  Service.  and  Savannah  Morning  News. 

Kansas  newspaper  men  who  were  on  John  Oscar  Simmons,  of  the  Provi- 


the  booster  trip  of  the  Great  Southwest  dence  Journal  staff,  and  Miss  Mildred 
.Association  on  a  four-day  trip  through  Sherman  Starrett,  head  of  the  music 
Kansas,  Oklahoma  and  Colorado  this  department  of  the  Rhode  Island  College 


THE  BUSINESS  OFFICE 


copy  department  of  the  Western. 

M.  C.  Kuntz,  for  the  past  two  years 
local  manager  of  the  Waco  Advertising 
Company,  has  resigned  and  gone  to  the 


W.  E.  Willis,  formerly  eastern  man-  Stoner-McCrary  system  of  Des  Moines. 


Eduction,  were  married  a  few  days  ager' of  the  national  advertising  depart-  B.  R.  Salmons,  of  Kansas  City,  succeeds 
Mrs.  Myra  Williams  Jarrell,  who  was  ago  at  Stoneham,  Mass.  Philadelphia  North  Ameri-  Mr.  Kuntz. 

acting  society  editor  of  the  Topeka  Alfred  G.  Hill,  of  the  United  Press  New  York  American,  and  Chicago  A.  B.  Zerby,  who  has  been  with  the 

State  Journal  this  summer  following  feature  service,  has  been  made  secretary  Herald,  is  now  with  the  national  adver-  publicity  department  of  the  Westing- 
the  resignation  of  Miss  Gracia  Pope  of  the  University  of  Kansas  -Alumni  Bsing  department  of  the  Sun  and  New  house  Electric  &  Manufacturing  Corn- 
Wood,  has  been  succeeded  by  Miss  -Association,  with  headquarters  at  Law-  York  Herald  and  Evening  Sun.  pany,  has  been  promoted  to  assistant 

Frances  Jones.  r  .  r-  rence.  Mr.  Hill  graduated  frorn  K.  U.  k.  W.  Doorly,  for  the  past  two  years  manager  of  the  department. 

Will  L.^  Townsley,  editor  of  the  Great  in  1917.  He  was  with  the  Topeka  Cap-  advertising  manager  of  Men’s  Wear  A.  C.  Maie  has  been  appointed  sales 

Bend  Daily  Tribune,  and  Mrs.  Towns-  ital  and  Philadelphia  Ledger  prior  to  Chicago  Apparel  Gazette,  has  manager  of  the  National  Biscuit  Com- 

ley  have  returned  from  Colorado,  where  his  U.  P.  service.  ^  been  appointed  advertising  manager  of  pany,  New  York.  Mr.  Mace  still  re- 

they  spent  the  summer.  The  youngest  George  E.  Firstbrook  has  resigned  as  New  York  Daily  News  Record,  an-  mains  as  manager  of  the  advertising 
son,  Russell,  was  left  in  a  hospital  at  sports  editor  of  the  Hartford  Evening  other  Fairchild  publication.  Mr.  Door-  department,  which  position  he  had  held 
Denver  and  expects  to  be  home  in  Oc-  Post  to  become  sports  editor  of  the  jy  ^j|]  future  manage  the  advertising  for  many  years. 

tober.  tt  -1  f  j-  Cl.  'Tinies.  Mr.  Firstbrook  came  to  Hart-  q£  gjj  three  publications.  L.  L.  Shen-  H.  D.  Frazee,  formerly  assistant  sales 

W.  M  Hadey,  former  editor  of  the  ford  from  the  Newark  Evening  News  figj^j  been  appointed  as  assistant  manager  of  the  Reliance  Rubber  Prod- 

Barry  (Ill.)  Record,  has  so'd  his  inter-  and  had  previously  worked  in  the  sports  manager  of  all  three  publications.  nets  Company,  Keyport,  N.  J.,  has  be- 

est  in  the  paper  and  bought  a  hardware  department  of  the  New  York  Evening  James  D.  Gabler  has  been  appointed  come  assistant  advertising  manager  of 
store  in  Barry.  r  u  m.  Mail.  instructor  in  typography  at  Columbia  the  Schoenhofen  Company,  Chicago, 

G.  F.  Milton,  editor  of  me  ^atta-  Robert  S.  Hulbert  has  been  appoint-  University,  Extension  Teaching,  evening  manufacturer  of  “Green  River,’’  a  soft 
nooga  News,  and  Lapsley  G.^  Walker,  gj  treasurer,  general  manager  and  man-  classes.  Mr.  Gabler  also  will  conduct  drink. 

editor  of  the^  Chattanooga  Times,  ad-  aging  editor  of  the  Winsted  (Conn.)  jbe  class  in  advertising  for  the  school  William  G.  Mohr  has  been  appointed 

dressed  the  Civitas  Club,  which  was  or-  Evening  Citizen.  __  of  the  New  York  Employing  Printers’  advertising  manager  of  the  Pacific  Coast 


ganized  a  few  days  ago  in  that  city. 


H.  B.  Hale,  editor  of  the  East  Hart-  Association. 


Tom  Webster,  cartoonist  of  the  ford  (Conn.)  Weekly  Gazette,  will  leave  William  Bartlett  has  joined  the  -Aus 

don  Daily  Mail,  is  visiting  the  United  October  1  for  an  extended  vacation  in 
States,  having  been  sent  by  Lord  North-  California.  He  has  thirty  years  of  con- 
cliffe  to  depict  the  humorous  side  of  Bnuous  activity  at  the  desk.  g 

American  sports  and  the  actors  theretn_  Arthur  B.  McGinley  has  left  the  % 

He  was  a  spectator  at  the  amateur  golf  Hertford  Post  t5  join  the  Times  city  1 

championship  match  at  Roslyn,  N.  Y.,  A.  H.  Allison,  formerly  of  the  M 


Biscuit  Company,  with  headquarters  at 
Seattle. 


last  week. 


IN  THE  EDITORIAL  ROOMS 

Harold  F.  Wheeler,  of  the  Boston 
Post  editorial  staff,  and  William  Hardy, 
a  Washington  (D.  C.)  newspaperman, 
have  been  spending  several  weeks  camp¬ 
ing  at  Amesbury,  Mass. 

M.  Kenneth  Forward,  who  has  been 


Post,  is  doing  the  police  beat  for  the  g 
Courant.  Lester  Klimm  has  left  the  g 
Post  to  enter  Dartmouth  College  at  g 
Hanover,  N.  H.  g 

George  Bradley,  formerly  of  the  g 
Washington  Herald,  has  joined  the  J 
Hartford  Post  staff  as  news  editor.  W.  g 
J.  Crawford  is  city  editor.  g 

Gregory  T.  Dillon,  reporter  of  the 


iiiiiiiiiiiiiiiiiiiuiiiiiiniiiiiiiiiiimiiiiiiiiiiiiiiiiiiiii'iiiniiiiiiiuiuiiiniiiiiiiiiiiiiiiiiiuiiiiiiiiiii'J: 


,  .  ,  • ,  Chicago  Daily  News,  will  be  married  on  g. 

engaged  in  newspaper  work  in  Boston  „  .  u  oX  -  tit  ^  tit  P 

t  1  il-  tV.-  T’r.;  September  30  to  Margaret  Moore  Rus- 

for  .several  years,  has  left  for  the  Lni-  f  ^ 

.  f  XT  u  to-  -  sell,  until  recently  a  Chicago  newspaper  g 

versity  of  Nebraska  as  a  teacher  ot  ’  ,  ■  c  r-  ut  -  ^ 

P  woman  and  niece  of  George  H.  Lorimer,  g 

Tames  E.  Gheen  has  been  appointed  the  Saturday  Evening  Post  | 

secretary  of  the  Niagara  Falls  Chamber  several  years  with  g 

of  Commerce,  succeeding  W.  T.  Me-  ‘^e  City  News  Bureau  and  in  1919  she  p 

Donald,  resigned.  He  was  formerly  was  on  the  staff  of  the  Chicago  Evening  ^ 

connected  with  the  West  Chester  (Pa.)  = 


Daily  News  and  w'th  the  Chester  (Pa.) 
Aforning  Republican. 


Miss  Anna  Carlson,  editorial  writer  g 
and  city  editor  of  the  Newton  (Kan.)  J 
Roger  O^Wniiams  has  been  appointed  Kansan-Republican  for  the  past  two  | 
news  editor  of  the  Austin  (Tex.)  years,  has  resigned  to  join  a  Parties-  | 
American  and  has  just  arrived  in  Austin  ville  (Okla.)  paper.  j 

from  Syracuse  N  Y.,  where  he  has  William  C  Clarke  and  Fred  E.  Beane  g 
been  on  the  Syracuse  Herald.  He  has  have  recently  rejoined  the  staff  of  the  g 


I  TKe  newspaper  information  i 
I  . .  bureau  conducted  bj)  | 

J  FREDERIC  J.  HASKIN  | 

■|  is  a  great  free  university  that  I 
I  reaches  and  enlightens  far  more  | 
j  people  than  any  other  institu-  | 
I  tion  in  existence.  I 


also  been  on  the  Hartford  Telegram.  Manchester  (N.  H.)  Leader. 
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I 

TIPS  FOR  ADVERTISING 
MANAGERS 


X.  \\.  Aver  &  Sox,  300  Chestnut 
street,  Philadelphia.  Placing  orders 
with  some  Southern  newspapers  for 
Ballard  &  Ballard,  flour  mills,  Louis¬ 
ville,  Ky. 

H.\rtox,  Ulrstine  &  Osborn,  25  West 
45th  street,  X’ew  Vork.  Placing  orders 
with  newspapers  generally  for  W.  H. 
McElwain  Company,  shoes,  Boston. 

BosT(jn  X'ews  Bcre.vu,  30  Kilby  street, 
Boston,  Mass.  Placing  special  copy  with 
newspapers  generally  for  American 
Woolen  Mills  Company,  Boston. 

(iEORGE  B.^tten  Comi'.vny,  Fourth 
.\venue  Building,  New  York.  Placing 
orders  with  newspapers  for  E.  A.  Mal¬ 
lory  &  Son,  "Mallory  Hats,"  Danbury, 
Conn. 

Critcii FIELD  &  Co.,  Brooks  Building, 
Chicago.  Reported  will  make  up  list 
of  newspapers  within  the  near  future 
for  J.  \V.  Miller  Company,  incubators, 
710  Race  street,  Rockford,  Ill.  Placing 
orders  with  some  new.spapers  for  Buick 
-Motor  Company,  Flint,  Mich. 

De.vtel  .\dvertising  Service,  10-20  St. 
Paul  street,  Baltimore.  Handing  ad¬ 
vertising  for  Bowers  &  Ottenheimer 
Comiiany,  “Royal  Bard  Cigars,”  Balti¬ 
more. 

Ceorge  S.  De  Rocville,  Savings  Bank 
Building,  Albany,  X.  V.  Placing  or¬ 
ders  with  some  Xew  York  State  news¬ 
papers  for  Walrath  Drug  Company, 
Gloversville,  X.  Y. 

(iE;()RGE  L.  Dyer  Company,  42  Broad¬ 
way,  Xew  York.  Reported  will  make 
up  their  newspaper  list  during  October 
for  the  Simmons  Company,  beds,  Keno¬ 
sha,  Wis. 

Gardner  .Advertising  Company,  1627 
Locust  street,  St.  Ixjuis.  Placing  fall 
copy  with  newspapers  in  various  sec¬ 
tions  for  Fownes  Bros.  &  Co.,  “Fownes 
Gloves,”  119  W.  40th  street,  Xew  York. 

M.  P.  Got’i.D  Company,  60  W.  3Sth 
street.  New  York.  Placing  5,000-line 
one-time  orders  with  some  Southern 
newspapers  for  VV'ags  Chemical  Com¬ 
pany,  salve,  Knoxville,  Tenn. 

Thomas  F.  I^.an,  Inc.,  680  Fifth 
avenue.  New  York.  Reported  will  han¬ 
dle  advertising  for  Steatite  Electric 
Products  Company,  “Stahot”  electric 
household  iron. 

H.  K.  McCann  Company,  61  Broad¬ 
way,  Xew  York.  .Again  placing  copy 
with  newspapers  for  Royal  Typewriter 
Company,  364  Broadway,  Xew  York. 
Handling  advertising  for  Beechnut 
Packing  Company,  Canajoharie,  N.  Y. 

Homer  McKee  Company,  Kahn  Build¬ 
ing,  Indianapolis.  Reported  to  be  han¬ 
dling  advertising  for  .Americavi  Metals 
Corp.,  “.Amco”  shutter  for  Ford  auto, 
Indianapolis. 

Manternach  Company,  74  Union 
place.  Hartford.  Conn.  Handling  ad¬ 
vertising  for  the  Hunter  .Arms  Com¬ 
pany.  shotguns,  Fulton,  X.  Y. 

H.vrry  D.  Phillips,  76  W.  3Sth  street. 
Xew  York.  Placing  orders  with  news¬ 


Anderson,  South  Carolina 

THE  ELEQRIC  CITY 

TIk"  city  of  Andetwm  hu  t  populotion  of  10. .535 
(IS20  cereal)  and  the  county  35.000. 

Value  of  1919  cotton  crop  of  county  more  than 
flfle^  millions. 

Banner  farming  section  of  the  state. 

Fourteen  hanks;  fifteen  large  cotton  mills  and  rarled 
other  industries. 

Abundant,  cheap,  electric  power. 

THE  ANDER.<50N  DAILY  M.AIL  —  CIRCULATION 
t.OOO—Net  Paid  Dally  A  lire  paper  In  a  pro¬ 
gressive  city. 

Represented  bj 

FROST,  LANDIS  &  KOHN 

New  York  ChicjLg'O  Atlanta 


papers  for  Xulife  Company,  “Prof. 
Munter  Xulife  Belt,”  122  Fifth  avenue, 
Xew  York. 

Frank  Presbrey  Co.mpany,  456 
Fourth  avenue,  Xew  Vork.  Placing  or¬ 
ders  with  some  Xew  Vork  City  news¬ 
papers  for  Enders  Sales  Company. 
“Enders”  safety  razor,  17  Battery  place, 
Xew  York. 

Russel  M.  Seeds  Co.mpany,  330  Uni¬ 
versity  square,  Indianapolis.  .Again  plac¬ 
ing  copy  with  newspapers  for  Milks 
Emulsion  Company,  Terre  Haute,  Ind. 

F.  P.  Shumway  Company,  453  Wash¬ 
ington  street,  Boston.  Reported  will 
make  up  their  newspaper  list  during 
next  month  for  W.  A.  Wilde  Company, 
books,  120  Boylston  street,  Boston. 

Snodgrass  &  Gayness,  489  Fifth  ave¬ 
nue,  X"ew  York.  Reported  will  shortly 
make  up  their  newspaper  list  for  Wm. 
Demuth  &  Co.,  pipes,  230  Fifth  avenue. 
Xew  York.  Reported  will  handle  ad¬ 
vertising  for  the  Fageol  Motor  Com¬ 
pany,  Oakland,  Cal.,  and  Osgood  Lens 
&  Supply  Company,  Chicago. 

Sweet,  Thomp.son  &  Phelps,  608  S. 
l)earl>orn  street.  Chicago.  Reported  will 
handle  advertising  for  Seeley  Chemical 
Company,  “Exito”  germ  killer,  Eau 
Claire,  Wis. 

Thomas  .Advertising  Service,  Gra¬ 
ham  Building,  Jacksonville.  Reported 
will  make  up  newspaper  list  during  next 
thirty  days  for  C.  M.  Griffing  &  Co., 
trees  and  plants,  Jacksonville,  Fla. 

j'.  Walter  Thompson,  242  Madison 
avenue,  Xew  York.  Placing  fall  sched¬ 
ule  with  newspapers  generally  for  .Auto 
Strop  Safety  Razor  Company,  345  Fifth 
avenue.  New  York. 

Dippy  &  .Aitkin,  1328  Walnut  street. 
Philadelphia.  Placing  copy  in  the  news¬ 
papers  of  Philadelphia  and  surrounding 
tow’iis  for  the  J'niversity  of  Pennsyl¬ 
vania. 

Tracy-Parrv  OotPANY,  Inc.,  Phila¬ 
delphia.  Handling  advertising  for  the 
Esmond  Mills,  Esmond.  R.  I.,  manu¬ 
facturers  of  blankets. 

Robei.  &  Bryant,  Inc.,  608  S.  Dear¬ 
born  street,  Chicago.  Planning  adver¬ 
tising  campaign,  using  trade  papers, 
newspapers,  women’s  magazines  and  na¬ 
tional  magazines  for  the  P.  -A.  Geier 
Company,  Cleveland.  Ohio,  manufactur¬ 
er  of  Royal  Vacuum  Sweeper.  Plan¬ 
ning  advertising  campaign  for  Ward 
Love  Pump  Corporation,  Rockford.  Ill., 
manufacturer  of  “Warlo”  orchard  and 
agricultural  sprayers  and  pumps.  Plac¬ 
ing  copy  in  newspapers  for  Julius  L. 
•Andrae  &  Sons  Company,  Milwaukee, 
Wis. 

Philip  Kobbe  Company,  Inc.,  208 
ih'ifth  avenue,  Xew  A’ork.  Placing  ad¬ 
vertising  for  the  White  Tar  Company, 
featuring  White  Tar  Moth  Bags  for 


New  Home  at  the  Hartford  Times 


Hartford 

A  Great  Buying 
Community! 

where  any  article  of  merit  will 
find  a  ready  market  if  properly 
advertised  in 

SJic  (Jitmsi 

“Connecticut’s  Greatest  Newspaper” 


clothes  protection.  Newspaper  and  ro¬ 
togravure  space  is  being  used. 

Scott  &  Scott,  Inc.,  220  W.  42nd 
street,  Xew  Vork.  Placing  advertising 
in  national  magazines  and  rotogravure 
sections  of  newspaper^  for  Doctors’  Es¬ 
sential  Foods  Company,  Orange,  N.  J. 

Alfred  J.  Silber.stein,  18  W.  34th 
street.  New  A’ork.  Has  secured  ac¬ 
counts  of  Epstein-Chas.  Doughs  Com¬ 
pany,  clothing  manufacturers,  Roches¬ 
ter  and  Xew  Vork;  Master  Shirt  & 
Blouse  Company,  Philadelphia ;  Pekett 
Headwear  Company,  Xew  York. 


NEWS  OF  THE  AD  AGENCIES 


Wright-Adamars  Company,  St.  Louis, 
have  made  the  following  additions  to 
their  staff :  Malcolm  M.  Mitchell,  for¬ 
merly  at  St.  Louis  for  the  Magill-Wein- 
sheimer  Company ;  L.  H.  Goldman,  for¬ 
merly  with  the  Schiele  Advertising 
Company,  and  C.  Ray  Jolley,  formerly 
with  the  Mercantile  Trust  Company,  St. 
Ixiuis. 

Frank  W.  Kingston  and  George  j”. 
Callahan  are  new  additions  to  the  ex¬ 
ecutive  staff  of  W.  W.  Sharpe  &  Co., 
advertising  agents.  Xew  York.  Both 
were  formerly  with  the  Xew  York  Her¬ 
ald  and  the  Xew  A'ork  .American. 

Lloyd  Mansfield  has  resigned  as  ad¬ 
vertising  manager  of  the  Buffalo  Spe¬ 
cialty  Company,  manufacturer  of  Liquid 
V’eneer  and  other  products,  and  is  now 
with  the  Moss-Cha.se  Company,  adver¬ 
tising  agency,  Buffalo,  X.  Y.  Air.  Mans¬ 
field  was  advertising  manager  of  the 
Buffalo  Specialty  Company  for  six 
years. 

Oliver  H.  Clarke,  formerly  with  Mur¬ 
ray  Howe  &  Co.,  Inc.,  New  York,  has 
become  associated  with  Samson  Clark 
&  Co.,  Ltd.,  advertising  agency,  London. 

Philip  Burbank,  formerly  with  the 
Thomas  Dreier  Service,  Boston,  and 
Fred  J.  Bonnet,  formerly  with  the  Btit- 
terick  Publishing  Company.  New  York, 
have  joined  the  sales  promotion  depart¬ 
ment  of  the  Wood,  Putnam  &  Wood 
Company,  Boston,  Mass. 

Claude  H.  Miller,  formerly  special 
writer  for  Doubleday,  Page  &  Co.  on 
Country  Life  and  World’s  Work,  and, 
more  recently  editor-in-chief  of  Edison 
house  organs  and  publicity,  has  joined 
the  staff  of  Hojyt’s  Service,  Inc.,  adver¬ 
tising  agency,  as  a  member  of  the  copy 
department. 


Circulation  sells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


One  man  in  Montecilo  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  How  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


Ernest  Cohn,  secretary  of  the  Homer 
McKee  Company,  Inc.,  Indianapolis,  is 
in  charge  of  the  night  classes  in  adver¬ 
tising  and  marketing  in  the  new  In¬ 
diana  University  School  of  Commerce 
and  Finance  at  Indianapolis.  He  will 
continue  his  connection  with  the  McKee 
.Agency. 

-Alfred  J.  Silberstein,  advertising 
agency,  has  moved  to  larger  quarters  on 
the  second  floor  of  the  Astor  Court 
Building,  Xew  York. 

Edward  A.  Arkle,  a  newspaperman 
in  Wheeling,  W.  Va.,  for  twenty-five 
years,  has  organized  the  Wheeling  News 
and  Advertising  Bureau,  which  will  siie- 
cialize  in  advertising  for  West  Virginia, 
Eastern  Ohio  and  Western  Pennsyl¬ 
vania  newspapers.  Besides  handling  ad¬ 
vertising  the  bureau  will  operate  a 
newspaiier  clipping  department,  and  a 
news  department  covering  the  same  ter¬ 
ritory  for  both  trade  papers  and  news¬ 
papers. 

Stanley  E.  Gunnison,  Inc.,  temporarily 
at  26  West  44th  street,  Xew  York,  is 
now  permanently  located  in  the  Hudson 
Terminal  Building  at  30  Church  street. 


The  Personal  Contact 

Few  Advertising  mediums  where  read¬ 
ers  take  a  personal  interest  in  all  the 
news  and  advertising  excel. 

Pitts burQ  Biepatrtf 

Pittsburg’s  Best  Advertising  Medium. 

Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  Ill. 


Few  Papers— (if  any)— surpass  the 


TRENTON 
NEW  JERSEY 


TIMES 


AS 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C. 

kelly-smith  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


The  Dominating  Force 

In  a  manufacturing  territory  famous 
for  its  hustle,  thrift  and  prosperity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
and  Telegram 

Not  only  dominate  this  field,  but  they 
offer  advertisers  the  lowest  rate  ob¬ 
tainable  in  New  England.  Keep  them 
on  your  list. 

FOREIGN  REPRESENTATIVES 
I.  A.  Klein, 

Metropolitan  Bldg.,  New  York. 
John  Glass, 

Peoples’  Gas  Bldg.,  Chicago,  III. 


NEW  HAVEN  REGISTER 

NEW  HAVEN.  CONN. 

28,334  Average 
Paid  CircalatioD  SUN^Y 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 
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WHAT  OUR  READERS  SAY 


^  Favors  12-em  Column 

■  Eldoiudo,  Ill.,  Sept.  6,  1920. 

To  Editor  &  Publisher:  Today  I  chanced 
to  read  an  article  in  your  number  of  July  31 
by  Editor  Odell,  of  Tarrytown,  N.  Y.,  advo- 
catiiifi  12-ems  pica  as  a  standard  width  for 
newspaper  columns.  I  heartily  agree  with  him 
in  this  important  matter,  and  sincerely  wish 
that  the  change  be  made.  It  would  most  ma¬ 
terially  aid  in  conservation  of  paper,  and  from 
a  point  of  sensible  measurement  for  newspaper 
column  width  it  would  be  more  easily  under¬ 
stood  by  the  average  advertiser  to  say  to  him 
that  two  inches  was  column  width.  It  would 
easily  make  all  multiples  in  inches.  I  endorse 
the  change  and  am  willing  to  co-operate  in 
any  manner  necessary  to  bring  about  what  I 
consider  a  most  satisfactory  change.  The  sug¬ 
gested  change  to  \2'/i  is  absurd. and  idle  talk. 
Cut  out  the  needless  and  annoying  fractions 
and  do  something  practical  and  really  bene¬ 
ficial.  Thirteen  ems  is  bad  enough,  but  IZ'A 
is  decidedly  worse  and  does  not  help  in  the 
conservation  of  paper.  1  would  appreciate  a 
further  discussion  of  this  subject. 

L.  O.  TRIGG, 
Editor  Eldorado  Journal. 


British  Admirer  of  America 

I.ONDON,  Enc,..  August  31.  1920. 

To  Editor  &  Publishfr:  We  will  always 
retain  very  happy  memories  of  our  first  visit  to 
the  I'nited  States  of  .\merica.  You  all  treated 
us  so  generously  and  with  such  a  fine  spirit. 

We  place  high  value  on  the  quickness  of 
your  fine  .\inerican  impulses.  1  wish  we 
Rritishers  could  catch  some  of  the  quick  gen¬ 
erous  hospitality  and  kindness  of  America. 
There's  no  question  in  niy  mind  that  more 
frequent  contact  with  your  best  brains  and 
ideals  will  do  much  to  solve  many  of  the  prob¬ 
lems  of  the  world. 

Hut  let’s  take  our  mission  .seriously.  Let’s 
believe  in  ourselves  and  have  faith  in  one 
another. 

Everyone  here  desires  to  know  my  im¬ 
pressions  of  .Ameriea.  Everyone  is  seeking 
information  and  knowledge  of  your  country, 
and  I  hope  to  bring  with  me  next  Spring  quite 
a  number  of  men  who  will  come  to  your 
land  to  learn  the  developments  of  journalism 
and  advertising  business  in  the  last  five  years. 

\V.  S.  Crawford, 

W.  S.  Crawford,  Ltd.,  Advertising  Agents 
and  Consultants. 


Rates  for  Public  Notices 

Flushing,  N.  Y.,  Sept.  12,  1920. 

To  Editor  &  Publisher:  Can  you  inform  us 
as  to  the  customary  method  of  measuring  and 
charging  for  the  publication  of  “public”  and 
“legal”  notices  in  townships  and  counties  in 
New  York  State,  outside  of  New  York  City? 
My  earliest  experience  was  on  a  weekly  up¬ 
state  and  my  recollection  is  that  we  charged 
so  much  per  hundred  words,  actual  count,  for 
the  first  tnsertion  and  a  somewhat  reduced  rate 
for  subsequent  insertions.  That  seems  an 
eminently  fair  method. 

lleing  associated  now  with  a  weekly  news- 
tiaper  just  outside  of  New  York  City,  there 
seems  to  be  no  definite  regulation.  The  pub¬ 
lishers  and  town  officers  are  in  continual 
wrangle.  Some  of  the  publishers  set  public 
notices  in  8  point  and  some  in  10  point,  meas¬ 
ure  as  agate  and  charge  12  cents  per  line. 

What  is  your  opinion  of  such  procedure? 

Some  publishers  contend  there  is  one  rate 
for  so-called  “legal”  notices,  and  another  rate 
for  “public”  notices.  By  legal  notices  is 
meant  those  advertisements  received  from  law¬ 
yers  and  bv  public  notices  those  received  from 
Boards  of  Education,  municipalities,  county  and 
state  governments. 

Any  and  all  information  on  this  subject  you 
can  furnish  us  will  be  much  appreciated.  If 
there  is  a  law  covering  this  matter,  we  would 
be  particularly  glad  to  know  what  it  is. 

L.  S.  CASE 

North  Side  Tribune,  Pushing,  N.  Y. 


Checking  Copie*  Once  a  Month 

New  York,  Sept.  13,  1920. 

To  Editor  It  Publisher:  Since  I  returned 
from  my  vacation  I  have  been  trying  to  catch 
up  with  the  reading  of  Editor  &  Publisher. 
In  your  issue  of  August  28,  under  the  col¬ 
umn  “What  Our  Readers  Say,’’  I  have  read 
a  letter  bv  Will  Ramsell,  of  the  Sioux  Falls 
(S  D.l  Press,  t(  itching  on  that  lovely  little 
ballad  “Missing  Papers”  or  “What  Happens 
to  Checking  Copies,”  sung  quite  frequently 
by  advertisers  and  advertising  agencies  to 
the  dismay  of  many  publishers. 

Somewhere  between  the  two,  someone  will 
find  the  nigger  in  the  wood  pile,  but  Mr. 
Ramsell  states  that  he  is  “Seriously  consid¬ 


ering  waiting  until  the  end  of  each  month 
and  then  sending  the  papers  by  special  de¬ 
livery,  and  call  for  a  receipt.’’  This  idea 
seems  to  have  taken  some  of  the  publishers  by 
storm,  for  we  have  several  post  cards  this 
morning  stating  that  the  publishers  have 

started  the  tear  page  system,  and  that  they 
will  be  sent  at  the  end  of  each  month. 

Just  imagine  on  or  about  the  second  or 
third  of  each  month,  our  receiving  approxi¬ 

mately  4,000  bills  with  anywhere  from  4  to 
30  tear  sheets  attached.  In  the  meantime 
our  checking  department  and  bookkeeping  de¬ 
partment  have  been  sitting  in  their  respec¬ 

tive  offices  with  folded  hands  awaiting  the 
terrific  onslaught  by  the  Post  Office  Depart¬ 
ment,  with  its  carriers  and  special  delivery 
boys.  The  whole  office  force  hungry  to  dive 
into  the  bills.  Check  over  each  of  the  ad¬ 

vertisements  as  to  position,  rate,  etc.  Then 
passing  it  on  to  the  bookkeeping  dejiartment 
to  approve,  and  finally  issue  voucher  check, 
and  do  all  this  in  about  36  to  48  hours,  for 
these  publishers  all  deserve  their  money  and 
we  want  them  to  have  it  within  the  fen  days’ 
cash  discount  period,  and  we  have  a  pretty 
good  reputation  on  that  point. 

Then,  of  course,  the  advertiser  never  cares 
to  see  any  checking  copies  and  no  one  is  in¬ 
terested  as  to  how  the  service  has  been  run¬ 
ning  through  the  month.  Instead  of  running 
a  price  of  25  cents  an  article  it  may  be  $25, 
but  w!io  cares  in  these  days  of  high  prices,  fir 
it  is  iust  as  hable  for  some  guy  to  want  to  helji 
the  11.  C.  L.  and  slashing  prices  from  $1.50 
to  IS  cents,  and  we  wouldn’t  blame  him, 
but  nevertheless  things  have  got  to  he  some¬ 
where  near  to  Hoyle  when  the  advertiser  foots 
the  bill. 

The  plan  might  be  all  right  for  some  of 
these  agencies  that  ib  n’t  care  much  for  the 
handling  of  newspaper  accounts,  and  only  do 
it  because  the  advertiser  knows  what’s  best 
for  results.  It  seems  to  me  that  the  news¬ 
papers  ought  to  recognize  that  some  of  the 
fellows  are  spending  a  hull  of  a  lot  of  money 
a  id  thiy  ought  to  be  considered  heft  re  some 
of  these  plans  are  put  into  operation. 

There  is  one  salvation  about  this  plan,  and 
that  is  that  possibly  a  gool  many  jmblishers 
would  wake  up  to  the  fact  that  they  can  save 
a  lot  of  white  paper  by  not  sending  their  pub¬ 
lication  when  the  advertiser  or  agency  is  not 
using  it.  VVe  got  tired  of  paying  postage 
asking  publications  to  take  us  off  their  list 
when  we  are  not  using  the  publication,  and 
decided  that  the  revenue  of  $1.50  a  hundred 
for  old  newspapers  was  better  than  trying  to 
show  publishers  how  to  save  white  pajier  at 
our  expense. 

Seriously,  you  can  see  the  folly  of  publish¬ 
ers  adopting  the  plan  of  waiting  till  the  end 
of  the  month  to  send  checking  copies.  There 
is  danger  of  wrong  service  during  the  long 
period,  and  all  big  agencies  having  a  large 
portion  of  their  force  practically  idle  for  three 
weeks  out  of  the  month,  and  that  it  would 
be  physically  imiiossible  to  jiass  the  bills  of 
a  large  newspaper  list  in  time  to  enable  agen¬ 
cies  to  take  the  cash  discounts,  without  add¬ 
ing  to  their  checking  and  bookkeeping  depart¬ 
ment  expense,  for  probably  a  week  or  ten 
days,  some  help  which  would  be  useless  the 
balance  of  the  month. 

It  is  much  easier  to  handle  the  same 
amount  of  money  in  a  big  advertising  cam¬ 
paign  in  one  or  two  magazines  which  requires 
no  checking  department  or  a  large  bookkeep¬ 
ing  department,  and  which  produces  more 
revenue  to  an  advertising  agency;  therefore, 
I  should  think  that  the  newspaper  publishers 
would  aim  to  adopt  plans  that  are  practical 
with  agencies  that  handle  large  newspaper 
campaigns. 

C.  C.  GREEN, 

President  James  .Advertising  -Agency,  Inc. 


Drop  It  in  the  Basket 

Sterling.  Ili...  Aug.  31,  1920. 

To  Editor  &  Publisher:  For  years  I  have 
read  the  numerous  discussii  ns  in  Editor  & 
Publisher  and  other  newsjiaiier  journals  in 
regard  to  free  propaganda  and  free  publicity 
and  have  wondered  many  times  why  the  pub¬ 
lishers  of  tiie  United  States  do  not  adopt  the 
policy  I  have  adopted  and  many  Cfthers  have 
adopted  long  years  ago— just  simply  drop  the 
propaganda  in  the  waste  basket  and  forget 
d.  All  the  discussion  imaginable  will  never 
find  a  better  remedy  or  in  fact  any  other 
remedy.  When  I  purchased  the  two  papers  in 
this  city  five  ^ears  ago  and  consolidated  them 
one  of  the  dailies  was  running  pages  of  propa¬ 
ganda  and  free  publicity.  I  cut  it  out  and  was 
the  mo.st  unpopular  citizen  in  town  for  the  first 
year  and  then  business  men  recognized  the  rea¬ 
sonableness  and  justice  of  our  policy  and  the 
Gazette  is  carrying  three  times  the  advertising 
.at  twice  the  rate  and  we  believe  is  regarded 
by  business  men  with  greater  favor  than  ever 
in  its  history. 
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The  crop  of  hop*  for  the  1920  season 

1  grown  near  Marysville  will  return  a 

1  H  revenue  to  growers  of  over 

U  1  0  $3,500,000 

*  And  they  say  the  country  u  dry! 

EST. 

1884 

C ALI FO  R  N 1 A 

To  completely  get  rid  of  free  publicity  all 
a:i  editor  needs  to  do  is  simjily  drop  it  in  the 
waste  basket  and  forget  it.  That  seems  to  be 
:he  best  use  for  which  a  waste  basket  was 
created. 

1).  W.  GRANDON, 

Manager,  The  Daily  Gazette. 

Who  Is  Paying  for  This? 

I.rDiM'.KdN,  Mich.,  Sept.  13,  1920. 

To  Editok  vV  1*i  plisiier:  Attempts  to  camoii- 
propa^iaiifla  in  s<  me  cases  have  reached 
such  a  fine  point  that  some  busy  publishers 
may  unwittingly  become  victims  of  press 
agents.  IW  current  mail  the  News  is  in  re¬ 
ceipt  of  a  “set  of  mats  and  proofs,  samples 
‘  f  our  weekly  service.”  from  the  “.\ssociated 
Publishers’  Syndicate,”  uhose  letterhead  gives 
ofiicc  addresses  in  New  York,  Washington. 

I  Detroit  and  C'hicago.  The  letter  we  received 
was  flated  at  Detn  it. 

The  copy  submitted  was  samples  of  “Tom 
May’s  Cartoon  Sermons.”  One  cart(,oii  is 
labeled,  “The  Product  of  I'alse  Ideals.”  The 
se.hject  of  the  “'Sermon”  is  “Our  First  Duty.” 
It  C(  ntains  this  paragraidi: 

“Dare  we  risk  the  obligations  we  have  con¬ 
fronting  us  at  home  today  and  pledge  the 
future  of  these  same  hoys  to  create  and  pre- 
'Serve  disptited  boundary  lines  of  Europe?” 

Propaganda.  I  take  it,  against  the  l.eaguc  of 
Nations. 

.\  se'ond  is  a  covert  “slam”  at  the  “trade 
commission,”  and  the  third  demands  “of  Mr. 
Pox  proof  of  his  statements.” 

Why  this  seeming  gencrositv  on  the  part  of 
tlie  “Associated  Publishers'  Svndicate?”  Who 
is  paying  Tom  May  for  drawing  cartoons, 
nreaching  republican  doctrine  in  “sermons,” 
and  supplying  mats,  ‘•‘an’  everythin*  ”  free  of 
cost  to  the  publisher? 

A  fev.  ye.irs  Jigo,  before  we  heard  anything 
of  the  Tl.  C.  I..,  a  country  publisher  asked 
Tom  May  to  draw  a  cartoon  for  his  paper 
and  May’s  charge  was  $25.  Now  May  offers 
tr.  dra*\v  a  round  dozen  cart<  ons  and  preach 
a  floz.en  sermons  t  ut  of  the  generosity  of  his 
heart! 

Put  really,  isn’t  there  joke  enough  in  the 
whole  affair  to  cause  publishers  to  smile.  What 
a  lot  of  bother  Tom  May  and  his  associates 
went  to.  til  try  to  fool  the  “ruhes”  who  print 
the  country  lailies!  Ami  how  ahrmt  the  poli¬ 
ticians?  Who  is  the  r<’al  •mucker? 

R es|  ec  tfullv, 

Ci.  if.  D.  STTUERl-AND. 

Manager.  Daily  News. 


Pays  to  Pay  Own  Way 

I.AUKEI.,  Mis.<.,  -August  31,  1920 
To  Editor  &  I’lBi.ifiiER :  I  am  encltsing 
herewith  pledge  suggested  in  your  issue  of 
.August  28.  A'ou  will  note  that  I  have  copied 
the  pledge,  as  1  do  not  eare  to  mutilate  a  ropy 
of  Editor  &  I’i  bi.isiier.  Tt  is  my  custum  to 
file  each  copy  carefully  for  future  reference. 

I'or  your  information.  I  will  state  that,  the 
Daily  Leader,  which  is  the  only  newspaper  in 
l  aurel,  eut  '  ut  all  free  reading  notices  a  long 
time  ago.  .All  press  agent  proiiaganda  goes 
into  the  waste  basket.  Since  the  first  of  the 
I'resent  year,  wc  have  refused  all  tickets  and 
passes,  with  the  polite  statement  that  wc  pre¬ 
fer  to  pay  our  own  way.  This  policy  is  paying 
good  dividends. 

EDGAR  G.  HARRIS. 

Publisher,  I-aurel  Ucader. 


Don’t  Need  to  Sign 

AVausau,  AA'is.,  Scjit.  2,  1920. 

To  Editor  vA;  Publisher:  I  very  much  regret 
that  I  cannot  ,sign  the  “Declaration  of  Irdc- 
jiendencc’’  winch  apjiears  in  your  issue  of 
.August  29. 

.So  doing  wMiitd  be  acknowledging  that  I  had 
heretofore  been  running  free  imblicity.  It  has 
been  oiir  policy  for  the  last  twelve  years  not  to 
run  any  free  publicity  in  consideration  for  ad- 
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vertising  or  anything  else,  and  I  am  very  glad 
to  pledge  mvself  to  continue  this  iKilicy. 

J.  L.  STURTEVANT, 

President  and  Manager.  AA'ansau  Record-Herald. 

Kind  Words  for  Miller 

Superior.  AATs.,  Sept.  9.  1920. 

To  Editor  Publisher:  Your  articles  by 
(  barlcs  (irant  Miller  are  mighty  good  in  my 
opMiion.  I  believe  that  .Aliller’s  philosophy  is 
the  only  thing  that  can  build  up  and  maintain 
the  newspapers  of  tile  country  as  a  permanent 
force.  I'urthcrinore.  if  tins  advice  is  not 
hieiled  the  day  is  coming  when  something  is 
bound  to  hapi'cn  in  this  C(  nntry  which  will 
p.-rhaps  be  a  sad  blow  to  newsjiaper  people. 

SUPERIOR  TELEGRAM. 

By  GI.OUGH  G  ATES. 


Press  Course  at  Canisius  College 

BuffaU). — -Announcument  was  made 
here  by  Very  Rev.  M.  J.  .Ahern  that  a 
portion  of  the  [iroposed  $1,000,000  fund 
for  Canisius  College  of  Buffalo  will  be 
used  to  establish  a  course  iu  journalism. 


Remember  Perth  Amboy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Representative 

303  Fifth  Ave.,  New  York  City 


FOR  IMMEDIATE  WEEKLY  RELEASE 

White  Shadows  A  South  M’os 

BY  FREDERICK  O’BRIEN 

A  vivid  series  of  adventures  with  all  the 
dramatic  intensity  of  a  novel.  In  eighteen 
instalments,  illustrated.  Not  one  dull 
paragraph  or  drab  moment.  Romance — 
Color— Human  Interest. 

Territories  are  Closing  Rapidly 
Wire  Today  for  Samples  and  Price 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York 


Buffalo  Evening  News 

The  Market  of  Buffalo  is  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  ir  the  United 
States  have  representative  factories  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Eveidng  News  Covers  Buffalo 

£.  H.  BUTLER,  PublUher 

Kelly-Smith  Co.,  Repi-esentativee 
Marbridgo  Bldg.,  Now  York 
Lytton  Bldg.,  Chicago 
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Editor  &  Publisher  jor  September  18,  1920 


SHOE  MEN  END  BOYCOTT 
OF  BOSTON  TRANSCRIPT 

Advertisers  Back  After  Seven  Weeks’ 
Absence,  Due  to  Displeasure  at 
Facts  Printed  in  News 
Columns 


(Stecial  to  iiDiiUR  &  I’cblisuer) 

Boston. — According  to  W.  F.  Rogers, 
advertising  manager  of  the  Evening 
Transcript,  the  recent  boycott  on  the  ad¬ 
vertising  columns  of  that  daily  by  sev¬ 
eral  of  the  important  New  England  shoe 
concerns  is  practically  entirely  assuaged. 
Starting  about  the  week  of  June  19  sev¬ 
eral  of  the  larger  local  concerns  engaged 
in  the  shoe  business  became  aggravated 
with  the  Transcript  because  of  matter 
appearing  in  its  news  columns.  For 
some  time  the  Transcript  has  made  a 
specialty  in  their  Monday  issues  of  siz¬ 
ing  up  the  shoe  and  leather  industry, 
and  as  this  industry  received  a  decided 
blow  about  this  time  brought  on  by 
wholesale  cancellation  of  orders  and  nat¬ 
ural  flooding  of  the  market,  it  appeared 
that  boots  and  shoes  were  in  line  for  a 
decided  drop. 

.■Adhering  strictly  to  its  policy  of  print¬ 
ing  the  news,  the  Transcript  took  occa¬ 
sion  in  a  Monday  review  to  touch  upon 
this  situation  and  present  the  facts  as  it 
had  some  months  before  presented  con¬ 
ditions,  indicating  that  shoes  were  slated 
for  a  general  increase,  which  naturally 
pleased  those  behind  the  industry.  When 
shoes  seemed  in  line  for  a  slump  in  price 
the  Transcript  included  in  its  w'eekly 
shoe  and  leather  article  information  to 
this  effect,  it  precipitated  a  boycott, 
which  lasted  about  seven  weeks.  Since 
the  latter  part  of  July  these  concerns 
have  dribbled  back  into  the  advertising 
columns  of  the  Transcript,  until  today 
they  arc  practically  back  on  the  old 
basis. 

In  speaking  of  general  business  condi¬ 
tions,  Mr.  Rogers  feels  quite  confident 
that  advertising  will  hold  up  well  during 
the  next  six-month  period.  Local  adver¬ 
tising  has  been  much  heavier  during  the 
past  seven  and  eight  months  than  for 
the  corresponding  months  of  the  previous 
year,  although  foreign  and  national  ad¬ 
vertising  is  not  running  in  such  great 
volume  as  last  year,  partly  due  to  the 
fact  that  in  1919  it  was  experiencing  a 
big  boom. 


BARRY  RETURNS  FROM  MEXICO 


Business  Good  and  Improving,  Says 
N.  Y.  Commercial’s  Investigator 

John  F.  Barry  has  returned  to  New^ 
York  from  a  three  month.s’  trip  to 
Mexico,  where  he  went  to  study  present- 
day  business  conditions  for  the  New 
York  Commercial.  He  visited  Mexico 
City,  Puebla,  Cuadalajara,  Toluca,  San 
Luis  Potosi,  Monterey  and  other  impor- 
tait  business  centers  of  the  Republic,  and 
he  reports  that  business  conditions  are 
good  and  that  Mexico  will  get  back  on 
her  feet,  economically  speaking,  much 
more  quickly  than  is  generally  expected. 
The  railroad  situation  is  serious,  owing 
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The  Chicago  Evening  Post  has  led 
the  Chicago  evening  field  in  display 
.\utomobite  advertising  each  and 
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to  the  shortage  of  freight  cars  and  loco¬ 
motives,  ond  the  goveinr.'.ent  is  having 
'.  hard  time  arriving  at  a  solution  of  the 
transportation  problem.  The  demobiliza¬ 
tion  of  the  revolutionary  army  is  pro¬ 
ceeding  smoothly,  and  the  country  is 
rapidly  returning  to  normal  after  ten 
years  of  unrest. 

Business  men  in  Mexico  believe  that 
Obregon,  who  takes  office  as  President 
on  December  1,  will  make  an  excellent 
President.  President  De  La  Huerta  is 
handling  this  difficult  job  with  entire 
success  and  has  proven  one  of  the  most 
efficient  presidents  Mexico  has  ever  had. 

“Everything  points  to  a  big  boom  in 
Mexico,  unless  all  the  signs  lie,’’  says 
Mr.  Barry. 

“The  general  opinions  regarding  Mex¬ 
ico  which  prevail  in  the  United  States,’’ 
says  Mr.  Barry,  “are  entirely  absurd. 
Probably  no  country  in  E.urope  is  bet¬ 
ter  off  economically  today  than  Mexico.’’ 

The  New  York  Commercial  will  pub¬ 
lish  a  special  Mexican  supplement  deal¬ 
ing  with  the  economic  situation  about 
the  end  of  September. 


Lackawanna  Journal  Names  Hunter 

Buffai-o,  N.  Y. — The  Lackawanna 
Journal  has  appointed  John  W.  Hunter, 
formerly  with  the  New  .York  Globe,  to 
represent  it  west  of  Pittsburgh.  Mr. 
Hunter’s  office  is  in  the  ^farquette 
Budding.  Chicago. 


EASY  TALK 

By  PHILIP  R.  DILLON 


Quoting  Poetry. — One  morning, 
not  long  ago.  I  read  the  headline 
“Empress  Eugenie  Dead  at  92  Years." 
Did  I  recall  Louis  Napoleon,  the 
“.American  Dentist,”  the  Zulu  War, 
Chi.selhurst,  etc.,  salient  things  in  the 
life?  Not  at  all.  There  came  to  me  the 
shadowy  picture  of  a  lazy  May  day, 
twenty  years  ago,  at  Cabin  John’s  Bridge 
(you  all  know  your  Washington,  I  as¬ 
sume)  sitting  with  Jacob  Waldeck  of 
Scripps-McRae,  and  King  of  the  Cin¬ 
cinnati  Times.  .\t  an  adjacent  table  sat 
.T  party  of  French  people,  one  of  them 
a  striking  woman,  possibly  of  the  diplo¬ 
matic  coterie.  King  quoted  softly: 

“The  empress,  too,  had  a  tear  in  her 
eye. 

You’d  have  said  that  her  fancy  had 
gone  back  again. 

For  one  moment,  under  the  old  blue 
sky. 

To  the  old  glad  life  in  Spain.’’ 

I  marvelled,  not  at  the  woman,  but  at 
King,  that  he  should  be  able  to  speak 
poetry  like  that.  And  when,  a  little 
later,  referring  to  another  table,  he 
spoke — ■ 

“The  Marchioness  there,  of  Carabas, 

She  is  wealthy,  and  young,  and 
handsome  still.” 

1  was  drawn  to  King  for  his  sweetness, 
and  that  he  should  know  poetry  so  aptly. 
In  reply  to  my  question  he  told  me  that 
both  quotations  were  from  “Aux 
Italiens”  by  “Owen  Meredith”  (the 
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pseudonym  of  Earl  of  Lytton).  Yes,  I 
had  read  “Aux  Italiens,”  as  most  people 
read  it,  feeling  its  beauty,  remembering 
not  a  line,  nor  a  phrase,  except  the  fa¬ 
mous  “jasmine  flower.”  That  very  night 
I  sat  alone  and  read,  over  and  over, 
“Aux  Italiens.”  I  committed  the  entire 
poem.  I  have  not  forgotten  it.  It  was 
not  until  some  years  later  that  I  knew 
“The  empress”  was  Eugenie.  So  that 
is  why  there  rings  in  my  head,  Walt 
Whitman’s  line — “Sermons,  creeds,  the¬ 
ology,  but  the  fathomless  human  brain!” 

Waldeck  is  dead.  I  do  not  know 
whether  King  be  living.  They  used  to 
say  he  was  the  best  Shakesperean  in  the 
press  gallery  at  Washington.  I  shall 
never  cease  to  thank  him  for  showing 
me  a  new  way,  a  way  that  is  always  won¬ 
derful. 

Have  you  not  observed  that  there  is 
a  sort  of  freemasonry  among  those  who 
know  the  poets,  and  quote  them?  It  is 
not  enough  to  have  read  poetry,  and  to 
say  of  some  piece — “Yes,  I  have  read  it. 
It  is  beautiful.”  The  vast  majority,  even 
of  college  men  and  women,  are  of  the 
sort  who  speak  so.  Among  the  craft  of 
poetry  readers,  it  is  essential  that  each 
shall  be  able  to  quote  off-hand,  at  least 
one  line,  or  one  phrase,  from  the  poet  he 
mentions  while  conversing  easily. 

Suppose  a  group  of  average  eultured 
people,  should  walk  along  Riverside 
Drive  (New  York)  any  day,  or  evening, 
these  summer  times,  and  look  down  upon 
the  fleet  of  warships  moored  in  the  Hud¬ 
son  River.  And  one  of  them  should  ut¬ 
ter,  at  the  right  time,  and  distinctly — 
“Like  Leviathans  afloat 
I^y  their  bulwarks  on  the  brine.” 
He  (or  she)  would  instantly  be  re¬ 
garded  by  the  others,  and  probably  some 
one  would  ask — “Who  wrote  that?”  upon 
which  he,  or  she,  would  reply : 

“It  is  a  couplet  from  that  fine  poem 
‘Battle  of  the  Baltic’  (which  is  printed 
in  your  school  books)  by  Thomas  Camp¬ 
bell.  It  was  written  late  in  the  year 
IPOl,  to  celebrate  the  victory  of  the 
British  fleet  under  Nelson  over  the  Dan¬ 
ish  fleet,  near  Copenhagen,  in  April, 
1801.  Undoubtedly,  the  nautical  vogue 
own  selecting  directly  from  a  poem,  or 
of  the  word  “Leviathan”  began  with  this 
poem,  and  since  then  the  British  navy 
has  always  had  a  ship  named  “Levia¬ 
than.”  In  these  times,  you  hear  much 
about  one  of  the  German  ships  appro¬ 
priated  by  the  United  States,  newly 
named  “Leviathan.” 
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The  lecturer  who  has  delivered  the 
above,  inevitably  is  accorded  higher  dis¬ 
tinction  by  his  (or  her)  hearers. 

Of  course  I  do  not  mean  to  advise 
anyone  to  cram  with  encyclopedic  facts, 
and  spout  these  facts  for  the  purgpse  of 
getting  a  fraudulent  reputation  for  learn¬ 
ing.  It  is  perfectly  honest  and  cultural 
to  say  to  yourself,  when  you  have  before 
you  a  poem  which  is  much  talked  about, 
or  which,  for  any  reason  interests  you 
personally — “I  will  commit  to  memory 
a  stanza  of  this  poem.”  And  afterwards, 
you  may  honestly  recite  it  to  your 
friends.  I  think  they  will  be  glad  of  you, 
that  you  can  speak  it,  or  write  it,  and 
thus  give  them  pleasure.  To  be  sure, 
Bartlett’s  “Familiar  Quotations”  should 
be  in  the  library  of  every  newspaper  man, 
but  I  found  a  keen  pleasure  in  doing  my 
prose  piece.  If  I  find,  later,  that  Bart¬ 
lett  also  selected  the  same,  so  much  the 
better. 

Yes,  you  will  admit,  he  is  a  likable 
fellow  and  valuable  companion  who  is 
able  to  quote  poetry  aptly.  He  is  also 
a  better  journalist  for  being  able  to 
quote  correctly. 
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publican  or  a  Democrat  in  politics? 

Brainerd — Well,  with  the  understand¬ 
ing,  Senator,  that  it  does  not  obligate 
me  to  go  any  further.  , 

Chairman  Kenyon — Answer  the  ques¬ 
tion  and  then  when  he  asks  you  other 
questions - 

Brainerd — He  was  a  Republican. 

Reed — Now,  I  will  ask  you  if  he  was 
connected  with  any  of  the  Republican 
committees? 

Brainerd — I  decline  to  answer  that. 
Senator. 

Reed — I  will  ask  the  question  in  an¬ 
other  way.  What  was  his  name? 

Brainerd — I  decline  to  answer. 

Senator  Pomerene — In  order  to  make 
the  record  complete,  I  move  that  the 
witness  be  instructed  to  answer  the 
question. 

Senator  Spencer  said  he  thought  the 
answer  would  be  helpful,  that  it  was  a 
fair  question  and  that  there  was  no 
privilege  which  would  excuse  the  wit¬ 
ness  from  answering.  But  he  recalled 
the  fact  that  in  Washington  in  the  case 
of  other  newspaper  men  the  committee 
had  allowed  an  exemption  and  had  not 
insisted  that  the  witnesses  should  an- 


“Therefore,”  he  said,  “in  the  case  of 
this  witness  it  would,  in  my  judgment, 
be  manifestly  unfair  to  invoke  a  rule 
different  to  that  which  we  have  made 
in  similar  circumstances  in  this  same 
investigation.  I  hope  that  the  question 
will  be  certified  to  the  same  end  that 
we  will  have  an  authoritative  ruling  in 
regard  to  the  matter  for  future  inves¬ 
tigating  committees.” 


Other  Reporters  Called 

Chicago. — Newspaper  writers  have 
been  called  into  the  Senatorial  investi¬ 
gation  of  Gov.  Cox’s  charges  of  a  huge 
slush  fund  by  the  Republican  ■•.  During 
the  last  week  Eunice  Coyne,  a  reporter 
of  Aberdeen,  S.  ’  D.,  was  called  to  the 
stand  in  connection  with  an  invcs'iga- 
tion  she  had  made.  To  Miss  Coyne  is 
given  credit  for  the  expose  of  the  al¬ 
leged  collection  of  funds  in  South  Da¬ 
kota  from  female  federal  employes  by 
the  Democratic  organization.  Miss 
Coyne  heard  reports  of  this  practice 
and  followed  them  for  weeks. 

The  assistant  city  editor  of  the  Chi¬ 
cago  Daily  News  was  questioned  as  to 
a  story  appearing  in  that  paper  setting 
$70(1,000  as  the  goal  for  the  'Republican 
fund  in  Chicago  and  Cook  county.  He 
stated  this  figure  was  obtained  from 
publicity  literature  put  out  by  the  Re¬ 
publican  organization. 
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MRS.  ALEXANDER  TROUP  DEAD 


Widow  of  Founder  of  New  Haven 
Union  Long  in  Newspaper  Work 


{Special  to  Editor  &  Publisher) 

New  Haven,  Conn. — Mrs.  Augusta 
Lewis  Troup,  widow  of  Alexander 
Troup,  founder  of  the  New  Haven 
Union,  died  September  14  after  an  ill¬ 
ness  which  dated  back  a  year.  Mrs. 
Troup,  up  to  the  time  she  was  taken 
sick,  was  an  ardent  newspaper  worker 
and  a  daily  contributor  to  the  columns  of 
the  Union  and  other  papers.  Before  her 
marriage  to  Mr.  Troup,  she  served  as  an 
apprentice  and  then  as  a  typesetter  on 
the  New  York  Era  and  later  the  New 
York  World. 

She  was  a  frequent  contributor  to 
magazines  and  was  an  intimate  friend 
of  Susan  B.  Anthony,  Charles  Diqkens, 
Elizabeth  Cady  Stanton,  Henry  Ward 
Beecher,  Horace  Greeley  and  other  noted 
men  and  women  of  letters. 

Mrs.  Troup  leaves  two  sons  and  three 
daughters.  They  are  Alexander  Troup, 
proprietor  of  the  Union ;  Postmaster 
Philip  Troup,  Mrs.  Ralph  Daignault  of 
Woonsocket  and  the  Misses  Elsie  and 
Grace  -Troup. 


©bituary 


The  Detroit  Journal  is  getting  good 
results  from  a  “lucky  number”  automo¬ 
bile  license  contest.  Owners  of  cars, 
whose  numbers  are  picked  at  random 
on  the  streets  and  printed  in  the  Jour¬ 
nal,  are  given  10  gallons  of  gasoline  free. 
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Cleveland 


dent  two  weeks  ago.  He  was  born  in 
New  York  City  in  1852.  After  com¬ 
pleting  his  education,  he  engaged  in  the 
printing  supply  business  and  later  be¬ 
came  manager  of  the  Enterprise.  A 
daughter  and  son  survive  him. 

Mrs.  S.  V.  Steele,  widow  of  Samuel 
Vernon  Steele,  originator  of  the  Press 
Club  of  Chicago  and  widely  known  in 
newspaper  circles  twenty  years  ago,  was 
buried  last  week  from  her  home  in 
Evanston,  Ill. 


William  G.  Musgrove,  aged  77  Con¬ 
federate  veteran  and  publishe/  of  the 
Lexington  (Mo.)  Cauvasian,  Ihirber 
County  (Kan.)  Index,  and  -toeral  o'her 
papers,  died  in  Lexington  la-^;  v.eek 


Mosse  Left  Over  Billion  Marks 

Berlin.  —  Rudolph  Mosse,  German 
publisher  and  ad'ortising  agent,  whose 
death  was  noted  in  i-'iiiToR  &  Publisher 
last  week,  left  a  fortune  estimated  at 
KKl.OOO.fXX)  gold  marks  and  more  ’ban 
1 ,0(X).f)00.000  marks  in  paper  currency. 
While  his  papers  will  go  to  his  adopted 
daughter  and  her  husband,  Hans  I^ck- 
man  Mosse,  Theodor  Wolff  will  re¬ 
main  as  managing  head. 


Peter  Shevlin  Dead 

Pittsburgh. — Peter  P.  Shevlin,  aged 
45,  a  widely  known  newspaper  man  and 
writer,  died  September  10  following  an 
operation  for  appendicitis.  Mr.  Shevlin 
during  the  Russian-Japanese  v.  ar  served 
as  a  war  correspondent  on  the  Man¬ 
churian  front.  At  one  time  he  was  ed¬ 
itor  of  the  National  l  abor  Journal.  Mr. 
Shevlin  was'on  i  •  e  charter  members 
of  the  .America:  1  -'ss  Humorists’  .■\s- 


BENNETT  HOME  BODY  FORMED 


May  Ask  Court  Appointment  as  Ex¬ 
ecutor  of  Herald  Publisher’s  Estate 


W.  A.  Garpner,  aged  64.  former  ed¬ 
itor  of  the  Central  Law  Journal,  St. 
Louis,  died  i'  that  city  recently.  He 
had  not  be  •  actively  engaged  in  busi¬ 
ness  sinc''  be  suffered  a  stroke  of  par¬ 
alysis  twe  years  ago. 


IIenr.  P.  Murphy,  aged  58,  of  Lock- 
port.  >s.  Y.,  died  at  Johns  Hopkins 
Memorial  Hospital  in  Baltimore  on  Sep¬ 
tember  6  following  a  stomach  operation. 
In  early  youth  Mr.  Murphy  came  to  the 
United  States  from  Ireland  and  learned 
the  printing  trade  in  Washington.  Later 
he  went  to  Lockport,  where  he  became 
a  correspondent,  later  reporter  and  an 
editor. 


The  j'ames  Gordon  Bennett  Associa¬ 
tion  is  being  organized  to  carry  out  the 
Home  for  Journalists  provision  of  the 
will  of  the  former  proprietor  of  the- 
New  York  Herald.  .-Xccording  to  the 
Bennett  will  the  Home  for  Journalists 
is  to  be  a  memorial  to  the  elder  Bennett, 
founder  of  the  Herald,  and  was  to  be 
maintained  out  of  the  profits  of  the  New 
York  Herald,  the  F! veiling  Telegram 
and  the  Paris  Herald,  which  project  has 
been  complicated  by  the  purchase  of 
these  papers  by  Frank  .A.  Munsey. 

The  will  provided  that  the  fund  was 
to  be  administered  by  the  trustees  of 
what  was  to  be  known  as  the  James 
Gordon  Bennett  Memorial  Home.  That 
organization  has  already  been  incor- 
[KDrated  and  the  executors  appointed 
five  men  to  be  trustees,  only  two  of 
whom  were  journalists,  and  one  of  these, 
J.  K.  Old,  managing  editor  of  the 
Herald,  has  since  died.  It  is  felt  that 
the  newspaper  men  of  Manhattan  should 
have  some  kind  of  organization  that 


William  Francis  Mannix,  manager 
of  the  Astoria  (Ore.)  Morning  .Astor- 
ian,  died  recently  following  a  brief  ill¬ 
ness.  He  was  a  veteran  of  the  Spani.sh 
war  and  also  served  in  the  late  war  as 
a  major  of  ordnance.  He  was  formerly 
with  the  Philadelphia  Public  Ledger  and 
other  eastern  newspapers. 


Benjamin  F.  McDermott,  former 
owner  of  the  Port  Chester  (N.  Y.)  En¬ 
terprise,  now  the  Item,  died  September 
14  in  Port  Chester  as  the  result  of  in¬ 
juries  sustained  in  an  automobile  acci¬ 
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This  Is  Because  Many 
ISetvs  Services  Depend 
on  The  Japan  Advertiser. 


The  Mana(?in(f  Editor  of  the  Min¬ 
neapolis  Journal,  one  of  the  leading 
dail'es  in  the  United  States,  writes: 

“The  Japan  Advertiser  is  one  of 
the  most  valuable  papers  we  receive 
here  at  the  Journal  and  furnishes 
us  with  many  important  Far  Eastern 
happenings  day*  aheiut  of  the  news 
services.” 


would  adequately  represent  their  inter¬ 
ests  both  with  the  executors  and  the 
trustees. 

A  meeting  of  the  committee  to  draft 
the  constitution  and  by-laws  for  the 
James  Gordon  Bennett  Association,  Car¬ 
toonist  W.  A.  Rogers,  chairman,  and 
Martin  Petry,  secretary,  was  held  last 
Saturday,  and  a  general  meeting  for 
organization  and  election  of  officers  is 
to  be  called  on  or  before  October  1  at 
the  New  York  Press  Club. 

Immediate  provision  will  be  made  for 
pensions  or  other  care  of  needy  former 
employes  of  the  Herald  and  the  Tele¬ 
gram.  Funds  are  expected  through  in¬ 
itiation  fees  and  dues  of  membership  in 
the  association,  to  which  all  newspaper 
men  who  have  been  employed  on  any 
New  York  daily  for  five  years  or  more 
arc  eligible. 

After  the  organization  has  been  com¬ 
pleted  it  is  expected  that  Samuel  Un- 
termyer  will  apply  to  the  court  for  a 
transfer  of  the  administration  of  the  en¬ 
tire  Bennett  estate  from  the  pre.sent  ex¬ 
ecutors  to  the  trustees,  with  whom  the 
new  association  will  corporate. 


FIRST 


in  automobile  advertising 


For  SIX  years  The  News  has  carried  a  larger 
volume  of  automobile  advertising  than  any 
other  paper  six  da^  a  week,  morning  or 
evening.  In  1919  The  News  carried  more 
than  any  other  Indiana  paper.  Results 
count. 


[NDiANApolis  News 


Frank  T".  Carrott,  Adyerttunft  .Managtr 
Oan  A.  Carroll,  New  York  Kepresentaiive 
J.  E.  Lutz,  Chicago  Reprcicntatiye 

Use  Newspapers  on  a  3  Year  Basis 


The  Boss  says: 


Consistent  and  continuous  in¬ 
creases  in  circulation— A.  li.  C. 
quality  confined  to  Marion  County 
— enhance  the  advertising  value  of 


SThe  Vi  njininn 


New  Size — 8  Col.  12  £ms  Measure 
The  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 


Population  25,000 — Member  A.  B.  C. 


Hepresonted  by  MacQuoitl  Agency 
lOv?  Park  Avenue,  New  fork 


Still  Li’ 


In  the  local  trading 
territory.  The  News 
has  more  circulation 
week  days  than  all  its 
competitors  combined, 
and  74,617  more  circu¬ 
lation  Sundays  than 
the  other  Sunday  paper. 


FIRST 


In  eiglit  months  of  this  year  The  New 
York  'Limes  published  1,883,109  agate 
lines  of  financial  advertising,  much 
more  than  twice  as  much  as  the  sec¬ 
ond  newspajicr,  and  a  greater  volume 
than  the  combined  financial  advertising 
publisheil  by  the  three  New  York 
morning  newspapers  second,  third 
and  fourth  in  financial  advertising. 


Ncut  Ifork  Sltmro 


SUPPLIES  &  EQUIPMENT  For  Newspaper  Making 


FOREIGN  ADVERTISING  OFF  IN  NEW  YORK 


EQUIPMENT  WANTED 


EQUIPMENT  FOR  SALE 


A  XALYSIS  of  advertising  carried  by  New  York  daily  newspapers  during  the 
■^'month  of  August  by  the  Statistical  Department  of  the  Xew  York  Evening 
Post,  shows  that  foreign  advertising  was  slightly  less  in  volume  this  year  than  in 
August,  1919,  while  local  copy  is  considerably  larger.  The  total  and  volume,  as 
given  in  Eijitor  &  Publisher  last  week,  was  3.5  per  cent  larger  this  year  than  last. 

The  classified  tabulation  follows; 

Morning  Kvening  Sunday 


Wanted 

floss  Ooinet  or  similar  press.  State  price,  ternu 
and  condition  of  press.  -Address  Coiriet, 
Grants  Pass,  Oregon. 


For  Sale 

Model  14  linotype;  immediate  delivery;  good 
as  new:  metal  feeder,  motor,  extra  mats  and 
magazine;  consolidation.  \V.  J.  Galvin,  Box 
7,  l  ima.  Ohio. 


Total  «Jpace 
Amusements 


For  Sale 

A  Goss  I’ress,  prints  4,  6,  8  &  12  pages,  equip¬ 
ment  includc<l,  strrotyfie  outfit.  8  turtles,  8 
chases,  20  h.  p.  motor,  complete.  Must  be  sold 
at  once,  vacating  building.  Don’t  write.  If 
interrsted  come  and  hok  it  over.  Will  be  sold 
clnap.  .Standard  Sentinel,  Hazleton,  Pa. 


Auction  sales  . 

Automobile  display  . 

A*.itom»bile  undispl.iy  ... 

Bf/Ots  and  shoes . 

Building  material  . 

Candv  and  gum . 

Charity  and  religious.... 

Dancing  . 

Deaths,  etc . 

Druggist  prep . 

Dry  goods  . 

Financial  . 

Ffod  etnflfs  . 

Fitrni  cure  . 

Hoteir  and  restaurants... 

Jewelry  . 

Tcgr.l  . 

Men’s  furnishings  . 

Musical  instruction  . 

Musical  instruments . 

Miscellaneous  flisplay  ... 
M  iscellrincous  undisplay  . 

Newspapers  . 

Oftice  appliances  . 

Prop,  medicine  . 

Public  service  . 

Perioftical  fmac.»  . 

Prhlif^hers  . 

Railroads  . 

Real  estate  . 

R<sf>rts  . 

S.  S.  and  travel . 

S^'hocls  and  colleges . 

Tobarcri  . 

Want«  . 

\yines  and  liquf.rs . 

Non- intoxicating  beverapef 
WoiTjcn’s  spec,  shops . 


Goss  Straight  Line  Quadruple  Four* 
Deck  Two-Page  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  224^”. 


For  Sale 

I'or  Sale — Account  consolidation,  the  following 
(•(|uiiiiiicnl:  1  nuplex  8  Page  flat  bed  press,  1 
Model  9  I.inotype.  1  Perforator  24  fn.  foot 
[tower,  lac  Emersi  n  motor  Yi  II. P.,  1  Oak 
type  cabinet,  21"  x  25"  x  69",  40  cases,  steel 
rims.  Alst)  other  items.  Write  for  particulars. 
C(  mmerrial,  Vincennes,  Ind. 


WALTER  SCOTT  A  COMPANY 
PLAINFIELD.  NEW  JERSEY 


For  Sale 

TViprr  at  10  cents  per  lb.:  Sixty  tons.  66  inch; 
Twenty-five  tons.  33  inch;  Fifteen  tons,  4944 
inch-  Adflress  Pox  C-533,  care  of  Editor  ii: 
Publisher. 


THE  CUSHMAN 


F.urnpcan  . . 

RrooMyn  . 

JlarUni  arnl  Bronx 
New  Jersey  . 


PRICE  $16,000 


MUST  BE  TAKEN  OFF  FLOOR  BY 
PURCHASER 

Address  Salt  Lake  Herald, 
Salt  Lake  City,  Utah 


re  section 


OFFSET  UNOTYPE  MOTOR 
Has  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  give  you  tho  benoAt  of 
our  fourteen  yeara’  oxparienco  fa 
manufacturing  linotype  motora. 

Write  for  prices.  Addresa: 

CUSHMAN  ELECTRIC  CO. 

CONCORD,  N.  H. 


Office  aflv 


Total  oaces  .  5,454  5.932 

Office  and.  afliliatcd  advertising  not  included  in  totals. 


Revive  Gaylord  Sentinel 

•Smith  Center,  Kan.— Alfred  Gledhill 
and  his  son,  George  Gledhill,  have  pur¬ 
chased  the  (jaylord  Sentinel,  which  sus¬ 
pended  pnhlication  several  months  ago, 
and  hav'e  resumed  publication.  George 
Leary  was  the  former  publisher. 


INCORPORATIONS 


Open  24  hour*  out  of  24 
The  Fasteat  Engraver*  on 
the  Ecarth 

Powers  Photo  Engraring  Co. 
154  Naaaau  SL,  Tribnao  Bldf. 
Now  York  Chy 


New  Vosk. — Port  Morris  Printing  Com¬ 
pany,  $1,000  to  $10,000. 

High  Power  Printing  Company  $30,000;  J. 
and  H.  Ueliene.  S.  Montana,  12  Spring:  street. 

Harman  Brothers  Corporation,  printing  and 
engraving;  $5,000;  1.  I-andman,  j.  Greenman, 

^  Ilarman,  1536  St.  Johns  place,  Brooklyn.  Texas  Plant  Burns 

Investors  Financial  Monitor,  $100,000;  J.  PERRyToWN,  Tcx. — The  plant  of  the 

Ochiltree  Countv  Herald  here  was  de- 

30th  street.  New  York.  j  t.  ^  *t  ,  e  ..  .  . 

Metro  Printing  Company,  $10,000;  S.  Gold-  Mroyed  by  fire  last  week  following  the 
hand.  H.  P*  Margolin.  1524  Seabury  explosion  of  a  gasoline  engine.  New 

Triangle  Service,  advertising  and  printing,  equipment  has  been  ordered  and  publi- 


First  Class 
Newsprint  Mill 
For  Sale 


For  Prompt  Service 


For  excellent  reasons 
ow’tiers  will  sell  mill  of  40- 
ton  daily  capacity.  Well 
located.  Water,  steam  and 
electric  power.  Owns  raw 
materials.  Wood  supply 
15-20  years.  Exceptional 
mechanical  condition.  Pro¬ 
duction  costs  very  low. 
Has  not  been  offered  for 
sale  before.  Quick  action 
essential.  A  rare  opportuni¬ 
ty  for  publisher. 


TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediat*  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Cose” 

AMERICAN 
TYPE  FOUNDERS  CO. 

Pituburgh 
Cleveland 
Detroit 
Chicago 
Cincinnati 
St.  Loula 
Minneapolia 


Kansas  City 

Denver 

Los  Angelas 

San  Francisco 

Portland 

Spokane 

Winnipeg 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Fresno  Herald  Plant  Burns 

Frf.sxo,  Cal. — The  Herald  plant  was 
destroyed  by  fire  September  8  and  pend¬ 
ing  the  installment  of  new  machinery 
the  pajier  is  iK'ing  printed  outside. 


H.  C.  WILDER 

MALONE,  N.  Y. 


3.150 

219.822 

46,744 

8.6.58 

2,602 

167,358 

35,508 

8,994 

1,588.254 

1,643..304 

4,107,992 

3,989.268 

137.298 

121.694 

8,036 

9,628 

32,370 

64,022 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  is  here  that  you  will  find  the  man  you  are  looking  for  who  directs  the  activities  of  your  business  office,  adver* 
tising  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
Manned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 


efficiency.  A  classified  ad  in  EDITOR 
newspaper  and  advertising  field. 

'  SITUATIONS  WANTED 

Advertisements  under  this  classificatian,  tea 
eeitt  per  line,  each  insertion.  Count  six 
rerds  to  the  line.  Cash  with  order.  For 
tkeee  unemployed,  not  to  exceed  M  words, 
two  insertions  FREE. 


Advertising 

York  University  evening  student,  thor¬ 
oughly  experienced  stenographer  and  typist, 
desires  to  make  permanent  connections  with  an 
advertising  agency.  Kmil  Schenkel,  267  South 
5th  St.,  Brooklyn,  N.  Y. 


Advertising 

.idvertising,  lajout  man  with  an  allround 
knowledge  of  printing,  paper,  engravings,  etc., 
would  like  to  c(,nnect  with  a  live  advertising 
agency  in  need  of  a  man  to  take  complete 
care  of  typngra|iliical  details.  Address  Box 
C-UtS.  care  of  Kditor  S:  Publisher. 


Do  You  Need  This  Man? 

.Advertising  Solicitor  who  has  secured  contracts 
amounting  to  over  450,000  agate  lines  minimum 
g)ace  in  less  than  eight  months.  Has  developed 
accounts  which  were  classed  as  undcvelopaole, 
feels  that  he  has  ability  to  do  greater  things. 
Ten  years’  experience  in  the  field  of  hard 
knocks  and  practicability.  This  man  has  the 
abber  of  an  A 1  executive,  a  personality  which 
IS  acceptable,  a  viewpoint  that  brings  the  pro¬ 
spective  and  advertiser  to  the  realization  that 
tie  money  invested  is  well  spent.  Not  a 
mediocre  or  has  been,  but  alert  to  the  possi¬ 
bilities.  Address  C-510,  Editor  &  Publisher. 


Classified  Advertising 

VoiinR  lady  thoroughly  ^perienced  in  classi¬ 
fied  advertising  wishes  position  either  as  solic¬ 
itor  or  classified  adv.  clerk.  Best  of  references. 
.\ddress  Box  C-532,  care  of  Kditor  &  Publisher. 

Newspaper 

Advertising  Executive 

E.xperience  in  newspaper  and  advertising  field 
covers  fifteen  years,  as  manager,  solicitor  and 
copy  writer;  hard  worker,  with  a  clean  record, 
wants  connection  with  some  live  publisher, 
pr'*ferably  in  the  South,  where  possibilities  are 
limited  only  to  a  producer’s  ability;  would 
consider  salary  and  commission  c.n  increased 
business:  open  for  immediate  connection  (if 
yon  have  the  kind  of  permanent  connection 
that  I  seek).  For  interview  address  C-537, 
rare  of  Kditor  &  I*ublisher. 


Auditor 

Was  with  New  York  Herald  over  20  years,  16 
years  as  Assistant  Auditor.  Can  you  use  me? 
Address  Joseph  K.  Lambert,  474  West  148th 
St.,  X.  Y.  City. 


Representative 

I  have  twenty-five  years’  experience  of  the 
newspaper  .and  book  publishing  trades,  and 
am  m  a  position  to  act  as  commercial  agent 
or  business  manager  for  any  American  pub¬ 
lisher  wishing  to  open  out  or  expand  in  the 
United  Kingdom.  The  publishing  business  of 
which  I  have  for  554  years  been  Manager  has 
doubled  its  sales  in  the  time  with  lower  costs 
and  consequently  increased  profits.  I  am 
starting  business  on  my  own  account,  and  my 
services  are  at  the  disposal  of  any  publisher 
wishing  to  gain  a  place  in  the  English  Market. 
Joshua  I.tynds,  care  Bazaar  Exchange  &  Mart, 
Bream’s  Buildings,  Ij>ndon,  E.  C.  4. 


Position  Wanted 

Graduate  of  School  of  Journalism  wants  to 
start  with  small  town  newspaper  in  any  capacity. 
Willing  to  start  at  bottom.  Can  offer  best 
references.  Address  Box  C-518,  care  of  Editor 
%  Publisher. 


i  Managing  Editor 

I  Newspaper  man,  35,  now  managing  editor  morn¬ 
ing  newsifaper.  seeks  new  connections.  Prefer 
sfterncon  field.  Familiar  with  every  phase  of 
editorial  department,  with  general  knowledge 
of  others,  T.nng  service  with  high  standard 
newspaper  may  he  taken  as  gauge  of  ability. 
Consider  any  editorial  executive  post.  Mar¬ 
ried.  Present  salary  $60.  Address  C-534, 
care  f)f  Kditor  &  Publisher. 


News  Editor 

Newspaperman  competent  to  handle  any  desk 
Or  beat  seeks  position  where  permanent  location 
w  possible.  Married.  Eight  years’  experience. 
Is  available  ui>on  notice.  Address  R.  N.  N., 
Box  C-530,  care  of  Kditor  &  Publisher. 


Newspaper  Manager 

Young  man.  about  '30,  who  was  born  in  a 
sewspaper  family  and  brought  up  in  a  pros¬ 
perous  daily,  now  managing  editor  of  the  same, 
wishes  a  change  of  location.  Is  thoroughly 
familiar  with  news  and  business  end  of  a  plant. 
Would  make  a  good  private  secretary  to  a  large 
publisher.  No  immediate  need  for  hunting  a 
job.  but  can  come  any  time.  Address  Box 
C-5I2.,  Editor  &  Publisher. 


Wanted  Position 

W'anted  position  by  reporter  or  publicity  work 
reliable  concern.  Familiar  with  advertis¬ 
ing  Refe*-*'n'*e«  furnished  Address  C.  R. 
Sayre.  <)90  I  angley  Read.  Hampton,  Va, 


A  PUBLISHER  U  Ihs  shortest  route 


SITUATIONS  WANTED 


Newspaper  Woman 

Competent  newspaper  woman,  experienced  in 
both  reportorial  and  feature  work  and  in  ad¬ 
vertising  field  on  city  daily,  wants  good  connec¬ 
tion  on  northern  or  eastern  dailv.  Can  furnish 
satisfactory  references,  but  work  is  best  refer¬ 
ence.  Address  Box  C-531,  care  of  Editor  & 
Publisher. 


Washington  Correspondent 

Young  Washington  correspondent  who  knows 
the  (  apital  tliorr.ughly  desires  connection  with 
some  reliable  pajier.  Would  be  willing  to  serve 
on  a  subscription  or  space  basis.  No  account 
considered  too  small.  Tell  me  your  wants — we 
can  pet  together.  Raynioiid  Lecraw,  4035  New 
Hampshire  .Ave.,  Washington,  D.  C. 


European  Correspondent 

Why  not  have  your  own  Euroitean  corre- 
slKindent?  Weekly  letter  devoted  to  jxtlitical, 
social  and  economic  conditions  in  England, 
France.  Italy  and  Spain  by  experienced  edi¬ 
torial  writer  and  editor.  Harvard  graduate. 
Duly  ni  miiial  cost.  Special  attention  given 
extraordinary  events.  Photegraphs  furnished 
if  desired  Service  intelligently  rendered  with 
ereat  gocxl  will.  Why  not  write  for  details? 
Box  707,  Glencoe,  Illinois. 


Young  Man 

2P,  four  years'  general  office  experience  on 
paper  of  3.500  circulation,  for  past  year  busi¬ 
ness  manager,  desires  change,  prefers  oppor¬ 
tunity  to  gradually  acquire  interest  in  plant. 
.\ddress  Box  C-528.  care  of  Editor  &  Publisher. 


HELP  WANTED 

Advertisementa  under  this  clMsificatian 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 


Wanted  Advertising  Manager 

Wanted — Advertising  Manager  (or  lively  Wis- 
coi  sin  Paily  in  city  ff  twenty  thousand.  Fine 
opijortunity  for  advancement.  Record  Herald, 
W’ausau,  Wis. 


Wanted  at  Once 

Wanted  at  once:  l.ive  young  salesman,  familiar 
with  newspaper  and  advertising  business  and 
acquainted  with  Editors  and  Publishers.  Must 
h.''ve  personality  and  aggressiveness,  and  be 
willing  to  travel.  Fine  opportunity  for  right 
man.  Apply  by  letter,  stating  qualifications, 
sitlary  desired,  etc.,  to  Bo.x  C-539,  care  of 
Editor  &  Publisher. 


Wanted 

Wanted — A  capable,  energetic  circulation  man¬ 
ager  for  a  large  middle-west  daily  paper.  The 
man  who  attemiits  to  fill  this  position  must  be 
resourceful  and  a  worker  as  there  is  ample 
fiom  for  both  qualifications.  It  is  an  excellent 
opportunity  for  one  who  can  qualify.  State 
full  details  of  experience  .and  past  connections, 
and  include  references  with  application.  .Ad¬ 
dress  Box  C-535.  care  of  Editor  &  I'ublisber. 


There  Is  a  Big  Job 

Waiting  for  the  right  man. 

A  job  he  cannot  outgrow  no  matter  how  fast 
he  develops 

He  will  hold  the  position  of  Managing  Editor 
of  a  newspaper  syndicate  that  during  the  last 
two  years  has  established  an  international 
renntation. 

The  right  man  will  have  had  new.spaper  ex¬ 
perience  as  managing  editor,  Sunday  editor 
tor  assistant),  and  will  have  ideas.  He  will 
know  a  feature  when  he  sees  it.  lie  will  he 
?.  good  judge  of  fiction.  He  will  be  ambitious, 
loyal,  a  hard  worker,  and  have  the  confidence 
in  himself  that  will  insure  the  co  operation  of 
his  assistants  and  asst  elates. 

.And  he  will  hold  down  a  well-paid  job,  and 
get  real  satisfaction  out  of  it. 

If  you  are  the  right  man  (not  older  than_  42) 
anil  want  to  locate  permanently  in  New  A’ork, 
write  fully  and  in  absolute  confidence.  No 
refererces  will  lie  consulted  without  your  per¬ 
mission.  .Address  Bix  ('-536,  care  of  Editor 
i  Publisher. 


Wanted 

Desk  mar.  thoroughly  comoetunt  to  edit  both 
local  and  telegraph  copy.  Ttica  Morning  Tele¬ 
gram.  I’tica,  N.  Y. 


Managing  Editor  Wanted 

By  successful  long  e.«tal>lislied  morning  paj^r 
in  rapidly  growing,  healthful,  attractive  city 
of  seventy  thoiis;ind.  Fine  oppurtnnity  for  the 
right  man.  Min?t  he  exf>erienced,  industrious 
and  ambitious,  with  originality  and  progressive 
ideas,  hut  not  sen'iatirfnal.  Must  be  capable  r  f 
writing  an  editorial  if  necessary,  and  of  di¬ 
recting  entire  edit#  rial  and  news  fwlicy.  and 
of  watching  all  upstairs  ex|)enses.  Would  be 
given  opportunity  after  reasonable  time  of  ac¬ 
quiring  moderate  strek  interest  if  proved  to  be 
right  man.  Would  prefer  man  having  this  in 
view.  Sa'arv  to  start  not  less  than  $4,000.00. 
.\fbFe«<i  “Managing  Editor.**  care  American 
Newspaper  Publishers*  .Xssociation,  World 
P.’iilding.  New  York,  giving  age,  experience, 
rcfe’cnces,  religion,  salary  expected  and  full 
details 


employer  and  employee  in  the 


HELP  WANTED 


State  Editor 

l.ive  copy  man  wanted  to  handle  desk,  substi¬ 
tute  one  night  a  week  on  telegraph.  Good 
onening  for  one  who  seeks  permanent  place. 
Address  Editor,  VVaterbury  (Conn.)  Republican. 

Wanted 

Experienced  desk  man  for  news  desk,  morning 
paper,  middle  west.  $50.  State  experience  and 
where  obtained;  also  reporter  wanted  capable 
of  handling  general  assignments.  Address  Box 
C-529.  care  of  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

Advertisements  under  this  classificatifm 
forty  cents  per  line.  Cash  with  order.  Count 
six  words  to  the  line. 


For  Sale 

FOR  SALE:  Afternoon  daily  newspaper, 
democratic,  in  Indiana  city  of  between  10,000 
and  11,000.  City  and  county  have  democratic 
administrations.  Circulation  in  excess  of  3,300. 
One  other  paper  with  less  than  half  our  circula¬ 
tion.  In  own  building  66x118.  Profit  last  year 
was  $8,840.  Profit  for  first  8  months  this 
year  is  $10,897,  in  addition  to  chief  owner 
drawing  $90  per  week  salary.  Splendid  equip¬ 
ment  including  more  than  $7,000  new.  Print 
[lapcr  tc.nnage  sufficient  to  March.  Chief 
owner  interested  in  aeroplane  invention,  to 
which  he  desires  to  give  all  his  attention.  It 
will  take  $73,000  if  real  estate  is  desired, 
$55,000  if  you  don’t  want  real  estate.  MUST 
BE  CASH  PROPOSITION.  Address  Box 
C-520,  care  Editor  &  Publisher. 

GOODYEAR  DEALERS  USE  DAILIES 

Rubber  Firm  in  California  Acts  as 
Agency  and  Counsellor 

(Special  to  Editor  &  Publisher) 

Seattle. — The  advertising  department 
of  the  Goodyear  Tire  &  Rubber  Com¬ 
pany  of  California  has  been  doing  yeo¬ 
man  service  in  interesting  thousands  of 
its  dealers  in  the  West  in  using  news¬ 
paper  advertising  to  increase  sales. 

“Aggressive  salesmanship  and  adver¬ 
tising  can  usually  be  deiiended  on  to  in¬ 
crease  sales.”  says  .1.  X.  Kennclly,  adver¬ 
tising  chief  of  the  Goodyear  Tire  & 
Rubber  Conijiany  of  California,  who  has 
just  comiileted  a  business  tour  of  the 
West.  “Many  oT  otir  dealers  had  never 
before  used  newspaper  sjtace  until  we 
began  our  educational  campaign  and 
the  results  that  have  been  obtained  have 
been  so  iironounccd  that  a  regular  ad¬ 
vertising  budget  is  planned  by  the  deal¬ 
ers  for  next  year.  In  some  instances 
our  dealers  have  arranged  contracts  with 
their  papers  covering  an  entire  year. 

“Goodyear  is  now  a  sort  of  ‘advertis¬ 
ing  agency’  for  all  of  its  dealers.  Wc 
not  only  give  advice  concerning  how  to 
formulate  good  copy  but  actually  write 
it  for  them.  We  also  work  out  adver¬ 
tising  plans  and  make  up  layouts. 
Hundreds  of  onr  service  stations  are 
taking  advantage  of  this  service,  for 
which  wc  make  no  charge  whatever. 
Onr  sole  aim  is  to  help  the  dealer  who 
wishes  to  advertise,  to  spend  his  money 
judiciously  in  the  medium  that  our  ex¬ 
perience  has  shown  will  bring  the  re¬ 
sults.” 


WARNS  AGAINST  BOOZE  ADS 


South  Bend  Tribune  Solicitors  Apply 
Law  to  Copy  Offered 

(Special  to  Editor  &  Pi-rmsiier) 
SofTn  Rend,  Ind. — Advertising  solici¬ 
tors  and  copy-men  on  the  South  Rend 
Tribune  have  been  cautioned  by  F.  .\. 
Miller,  vice-president,  against  accepting 
copy  which  is  not  in  accord  with  the 
federal  prohibition  ^aw.  Sections  of  the 
law  that  apply  to  beverage  advertising 


Many  newspapers  have  paid  more 
income  and  excess  profits  taxes 
than  the  law  requires.  Probably  I 
can  help  you  if  you  are  not  sure 
that  yon  paid  the  correct  amount. 
I  have  helped  others. 

CHARLES  M.  PALMER 

Newspaper  Propertiae 

225  Fifth  Ave.,  New  York 


CONSOLIDATION 

■  Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

Tlie  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


FOR  SALE 

(iOSS  Straightline  Quadruple  Press. 
4  deck,  2  page  wide,  with  single  tapeless 
folder,  and  one  extra  color  and  combina¬ 
tion  top  deck.  One  extra  color  can  be 
printed  on  outside  pages  of  any  product 
or  section  of  collected  product,  and  three 
extra  colors  can  be  printed  on  outside 
pages  of  4,  6,  8,  10  or  12  page  papers. 
Three  extra  colors  can  be  printed  on  out¬ 
side  pages  of  each  section  of  8,  12,  16, 
20  or  24  page  papers  printed  in  two  sec¬ 
tions.  Capacity:  25,000  per  hr.  4,  6,  8,  10, 
12,  14,  16  page  papers.  12,500  per  hr.  20,  24, 
28  or  32  page  papers. 

Delivery  about  December. 

Price  $15,000  on  the  floor. 

Write 

Southern  Publishers  Exchange,  Inc. 

P.  O.  Box  1S97,  Richmond,  Virginia 


MEN  WANTED 

BY 

SOUTHERN 

NEWSPAPERS 

EDITORS 

REPORTERS 

ADVERTISING  SOLICITORS 
CIRCULATION  MEN 
COMPOSITORS 
STEREOTYPERS 
PRESSMEN 

Southern  Newspaper  Pub. 
Association 

BOX  228  CHATTANOOGA,  TENN. 


arc  (|uoted  in  the  order  to  the  staff  and 
the  advice  is  given  that  “advertisers  or 
prospective  advertisers  appearing  to  be 
affected  by  this  law  should  be  shown 
these  sections.  If  they  insist  that  their 
products  or  iheir  recipes  do  not  come 
under  this  law,  they  should  be  courte¬ 
ously  and  tactfully  rc(|uired  to  convince 
the  Trilnme,  if  possible,  that  their  claims 
arc  true  before  their  copy  is  accepted.” 
In  the  event  of  accepted  copy  being 
found  to  violate  the  law,  it  is  eliminated 
from  the  paper. 


New  Orleans  Office  for  Rice  Men 

Xew  Orleans. — In  preparation  for  a 
contemplated  advertising  campaign  Hugh 
M.  Rlain,  manager  of  the  .Associated 
Rice  Millers  of  .America,  Inc.,  has 
opened  offices  in  Xew  Orleans. 
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FOR  THE  CIRCULATION  MANAGER 

This  department  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  1115  World 
Building,  New  York. 


Postal  Rates  Imperil  Future  of  Press 


1  NJUSTICE  worked  upon  newspapers, 
large  and  small,  by  the  hastily  en¬ 
acted  postal  legislation  of  October,  1917, 
not  only  financially  but  by  disturbance  of 
long-standing  relations  between  news¬ 
papers  and  their  readers,  is  graphically 
described  by  Louis  Wiley,  business  man¬ 
ager  of  the  New  York  Times,  in  a  letter 
to  W.  C.  Redfield,  acting  chairman  of 
the  Advisory  Committee  on  Postal 
Regulations,  dated  September  1.  The 
disproportion  between  cost  of  railway 
mail  service  and  similar  service  by  the 
railways  and  express  companies  is  said 
by  Mr.  Wiley  to  run  as  high  as  800  per 
cent  and  the  hardship  of  excessive 
charges  of  the  post  office  is  aggravated 
by  inadequate  terminal  facilities,  late 
deliveries,  arbitrary  distinctions  between 
news  and  advertising,  with  unnecessarily 
high  rates  on  advertising,  careless  han¬ 
dling  of  newspaper  bundles,  etc.  Mr. 
W’iley’s  letter  follows : 

“September  1,  1920. 

“The  higher  price  of  newsprint  paper, 
the  inadequate  supply  and  the  sharp  ad¬ 
vance  in  the  cost  of  material  used  in 
the  manufacture  of  newspapers,  with 
the  growing  labor  expense  and  demands 
have  created  serious  financial  problems 
for  newspapers,  imperiling  their. future. 

“The  postal  zone  rates  are  oppressive. 
They  have  curtailed  the  circulation  of 
important  newspapers  by  forcing  higher 
subscription  rates.  The  tendency  of  the 
postal  zone  rates  is  to  limit  the  spread 
of  education  and  knowledge  by  circum¬ 
scribing  the  influence  of  the  public  press. 

Tt  is  most  important  to  public  morale 
and  the  maintenance  of  good  govern¬ 
ment  that  daily  newspapers  be  widely 
circulated  and  read.  It  is  detrimental 
to  national  policy  and  destructive  of  the 
basic  American  principles  of  govern¬ 
ment  to  decrease  by  law  the  influence 
of  the  publie  press.  The  dissemination 
of  knowledge  through  newspapers  and 
the  development  of  national  entity 
through  their  influence  is  essential  to 
the  public  welfare. 

“The  present  uncertain  position  of  the 
newspaper  industry  can  be  stabilized  by 
the  enactment  of  equable  laws  that  will 
assist  in  readjustment  and  permit  the 
natural  development  of  newspapers  and 
the  growth  ef  their  circulation  but 
avoiding  an  increased  tax  on  the  people 
through  higher  subscription  rates. 

“The  act  of  October  3.  1917,  estab¬ 
lishing  a  zone  system  of  second-class 
postal  rates,  is  discriminatory  and  was 
passed  during  an  emergency  which  no 
longer  exists.  This  act  was  a  war  meas¬ 
ure  embodied  in  the  war  revenue  bill, 
and  expedition  was  the  first  requisite. 
There  was  not  time  to  properly  con¬ 
sider  the  legislation  in  accordance  with 
its  importance. 

Law’s  Effects  Not  Foreseen 

“No  one  then  knew  with  assurance, 
nor  seems  to  know  yet,  the  exact  cost 
of  the  second-class  mail  privilege  or 
what  proportion  of  it  should  be  charged 
to  newspaper  carriage  and  distribution. 
.\s  a  result  of  the  hastily  passed  law, 
injustice  was  done  to  the  newspaper 
industry  by  a  law  which,  through  war 
conditions,  was  framed  so  unintelligent- 
ly  that  it  does  not  serve  the  purpose  of 
the  government  or  the  people  and  in¬ 
jures  an  industry  of  the  greatest  public 
service  to  both. 

Postal  conditions  and  regulations  tax 


and  harass  all  newspaper  publishers. 
Traditions  and  precedents  of  the  news¬ 
paper  business  have  been  upset.  What 
has  been  news  or  editorial  matter  from 
time  immemorial  is  now  labelled  adver¬ 
tising  by  the  Post  Office  Department 
and  heavily  taxed.  The  Postal  Depart¬ 
ment  has  thumb-marked  the  pages  of 
editions,  often  changing  long-established 
relations  with  readers,  until  the  new 
order  of  things  has  become  burdensome 
in  far  more  than  a  monetary  way. 

“Aside  frorn  the  increased  rate  and 
the  zone  system,  we  have  endured  other 
irritating  orders.  The  inclusion  of  the 
American  Expeditionary  Forces  in  the 
eighth  zone  was  an  example.  In  that 
case  publishers  gladly  paid  the  extra 
cost  as  a  service  to  the  soldiers. 

“.\nother  is  the  inefficient  space  sys¬ 
tem  now  in  vogue  in  the  Railway  Mail 
Service. 

“.^Iso  the  late  running  of  mail  trains 
should  be  corrected. 

Insurance  Against  Late  Delivery 

“Publishers  should  be  insured  through 
some  plan  similar  to  the  Parcel  Post 
Insurance  against  the  later  arrival  and 
non-receipt  of  dealers’  bundles.  By 
paying  a  slight  premium,  the  govern- 


EJECTIONS  to  opinions  stat- 
”  ed  on  this  page  will  be  gladly 
printed.  This  is  your  page.  Per¬ 
haps  you  would  like  to  see  some¬ 
thing  discussed  here.  Other  ad¬ 
vertising  managers  are  pretty  free 
with  their  comment.  It’s  your 
privilege  to  be  just  as  free  as  they 
are. 


ment  might,  in  equity,  reimburse  pub¬ 
lishers  for  the  heavy  credits  necessarily 
allowed  dealers  for  unsold  copies  be¬ 
cause  of  late  delivery  and  the  discon¬ 
tinuance^  of  subscriptions. 

“Is  there  any  legitimate  reason  for  the 
denial  of  mail  bags  for  outside  mail  de¬ 
livery  of  newsdealers?  Canvas  is  no 
longer  required  by  the  army  and  navy 
for  tent  purposes.  Such  mail  bags 
would  save  large  credit  now  allowed 
for  damaged  papers. 

“The  government  complains  of  the 
high  cost  of  the  second-class  mail  sys¬ 
tem.  It  does  not  realize  that  parcel 
post,  ‘franked’  letters,  seeds  and  such 
merchandise  overload  the  mails.  Such 
matters  should  be  sorted  before  being 
loaded  on  the  Railway  Mail  Service 
cars.  Publishers  have  their  newspapers 
routed  in  sacks,  made  up  and  sent  di¬ 
rect  to  the  towns  intended,  requiring 
only  one  handling  on  trains. 

“If  five  bundles  of  newspapers  weigh- 


The  New  Orleans  Item 

Statrnicnt  of  Circulation  for  the  period 
ending  April  1,  1920: 

Daily  .  «.IM 

Sunday  . t4,T17 

Average  .  n,tM 

Circulation  counts!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them.  too. 
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ing  200  pounds  are  sent  to  the  Pennsyl¬ 
vania  Station  at  Washington  by  postal 
service,  the  cost  to  a  publisher  on  a  SO¬ 
SO  basis  of  news  and  advertising  would 
be  $4.  Yet,  for  the  same  service,  rail¬ 
roads  will  transport  for  SO  cents.  The 
postal  rate  is  800  per  cent  of  that. 

“Since  the  Post  Office  Department  in¬ 
sists  on  rate  increases,  some  reduction 
should  be  made  on  weight  charges  for 
outside  bundles,  direct,  in  club  sacks. 
Express  or  railroad  companies  transfer 
bundles  of  100  pounds  of  ‘necessaries’ 
thrown  off  trains  at  stations ;  for  in¬ 
stance,  Albany,  for  fifty  cents.  The 
same  bundle  on  the  same  train,  by 
R.  M.  S.  and  throw'n  off  the  same  way 
would  cost  a  publisher,  providing  the 
publication  was  half  reading  and  half 
advertising,  $1.25  or  150  per  cent  more 
than  the  express  charge.  While  ex¬ 
press  companies  have  increased  their 
charges  on  bundles,  the  increase  does 
not  compare  with  the  postal  rate. 

“The  postal  rate  on  reading  matter 
in  newspapers  going  to  the  eighth  zone 
is  now'  1J4  cents;  on  advertising,  7J4 
cents  per  pound.  Postal  conditions  are 
harder  on  New  York  newspapers  than 
on  publishers  elsew'here  in  the  United 
States  by  reason  of  the  geographical 
location  of  New  York.  New  Yorkers 
have  the  advantage  of  only  half  the 
circle  of  the  zone :  there  is  greater 
population,  more  trains,  greater  conges¬ 
tion,  more  numerous  mail  delays, 
higher  expenses,  larger  circulation  and 
more  competition  through  more  news¬ 
papers. 

"To  meet  the  above  conditions  the 
price  of  newspaper  must  be  increased  to 
readers.  Though  the  price  should  not 
be  raised,  postal  conditions  leave  pub¬ 
lishers  no  alternative.  The  present  pos¬ 
tal  charges  make  subscription  prices 
prohibitive  in  the  farther  zones.  The 
extraordinary  increase  in  the  cost  of 
mailing  alone,  not  to  speak  of  the  in¬ 
crease  in  the  cost  of  everything  else  in 
the  making  of  a  new’spaper,  tends  to 
limit  and  concentrate  the  circulation  of 
metropolitan  newspapers  of  national 
character.  Out-of-town  subscribers  and 
newsdealers  cannot  pay  the  required 
price. 

“For  example,  a  Sunday  newspaper 
weighing  two  pounds  costs  9  cents  to 
mail  plus  five  or  six  cents  for  the  news¬ 
paper  itself,  making  the  rate  to  dealers 
about  15  cents  a  copy,  for  which  they 
naturally  wish  to  charge  20  cents.  Since 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreisn  Representativa 

171  Madison  Ave.  NEW  YORK 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Feral ga  AdvartlalBg  Rapras  sntatlvaa 

Metropolitan  Towar,  Peopiri’  Gas  Bldg, 
I.  A.  KLEIW  JOHN  GI.ASac 

New  York.  Chicago. 


all  newspapers  pay  a  tax  upon  their 
income,  there  does  not  seem  to  be  a 
just  reason  why  so  many  and  so  great 
extra  taxes  should  be  levied  under  the 
parcel  laws  in  addition  to  the  tax  on 
incomes. 

Facilities  Inadequate 

“One  of  the  phases  of  the  postal 
problem  as  it  affects  newspapers  is  the 
lack  of  adequate  facilities  at  Railway 
Mail  terminals.  There  has  been  little 
increase  for  many  years  in  the  facilities 
at  the  great  receiving,  transfer  and  dis¬ 
tributing  stations  in  the  large  cities. 
Some  of  the  machinery  is  old  and  out- 
of-date  and  in  many  respects  unsuited 
for  the  most  expeditious  handling  of 
newspaper  mail.  The  department  con¬ 
tinues  to  use  man-power  where  machin¬ 
ery  would  do  the  work  with  greater 
speed  and  accuracy.  Systems  are  in  use 
which  private  enterprise  long  ago  dis¬ 
carded  as  so  antiquated  that  its  opera¬ 
tion  meant  financial  loss. 

“There  needs  to  be  a  study  by  expert 
mechanical  engineers  of  the  Post  Office 
department’s  terminal  facilities  for  the 
handling  of  new'spaper  mail  with  a  view 
to  the  installation  of  improved  machin¬ 
ery  specialy  adapted  to  solving  the  prob¬ 
lems  with  which  the  railway  mail  serv¬ 
ice  has  to  contend.’’ 


The  third  annual  picnic  of  the  Decatur 
(Ill.)  Review  was  held  recently,  with 
300  employes  present.  Numerous  sport¬ 
ing  contests  were  staged,  and  the  day 
concluded  with  dancing.  On  this  an¬ 
nual  occasion  the  Review  publishes  a 
two-page  “Special  Extra,’’  and  if  any 
member  of  the  force  is  overlooked  in 
mention  it  is  no  fault  of  the  editor. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerfni 
advertising  medium  in  the  Jewish  field. 

The  National  Jewish  Dsuly 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
memlbership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 


The  Associated 
ITS  Broadway 


Newspapers 
New  York 


We  can  increase  your  businese — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  business- 
builder  for  you. 


BURRELLE 

lA")  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Century 
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Red  and  Gold  Are  Creeping  in  Among 
the  Foliage  of  the  Northern  Hills 


The  chill  winds  are  sweeping  across  lakes  and 
in  the  cities  people  step  along  with  more  snap  and 
ginger. 

Here  and  there  throughout  the  state,  county 
fairs  are  attracting  great  crowds  who  marvel  at 
the  wonderful  exhibits  of  vegetables  and  prize 
cattle. 

WHAT  DOES  THIS  ALL  MEAN? 

It  means  that  autumn  in  all  its  glory  and 
renewed  energy  has  its  first  grip  on  this  mighty 
state  of  giant  industries,  wonderful  farms  and 
famous  dairies. 

It  means  that  New  York  State — the  greatest 
state  in  the  Union — is  welcoming  an  autumn  of 
greater  prosperity,  greater  health,  greater  accom¬ 
plishments  and  greater  anticipations  than  ever 
before  in  history. 

It  means  that  it  is  time  to  start  the  fall  cam¬ 
paign  of  advertising — and  make  it  a  big  one. 

Don’t  miss  a  single  big  city  in  this  wonderful 


state.  Don’t  miss  even  the  most  distant  corner 
where  there  may  be  located  a  town  or  village. 

The  list  of  progressive  New  York  State  news¬ 
papers  presented  here  gives  you  the  opportunity 
to  cover  completely  this  wonderful  state.  In¬ 
creased  circulations  indicate  a  greater  desire  on 
the  part  of  everybody  in  New  York  State  to  be 
up  to  the  minute  in  politics,  business  and  social 
life. 

There  is  only  one  way  to  be  up  to  the  minute 
in  these  matters,  and  that  is  to  be  in  daily  touch 
with  what  happens  in  each  branch  of  modern 
American  life.  There  is  only  one  way  for  the 
people  to  keep  in  daily  touch  with  these  matters, 
and  that  is  through  reading  the  daily  newspapers 
of  their  own  home  town. 

Advertisers  who  realize  and  fully  appreciate 
these  conditions  will  begin  at  once  their  fall  cam¬ 
paigns  in  the  daily  newspapers  of  New  York 
State,  where  the  atmosphere  of  autumn  has  re¬ 
newed  energy  in  industry  and  just  now  is  reaping 
the  fruits  of  the  farmers’  effort — all  of  which 
spells  W-E-A-L-T-H. 
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FOR  THE  CIRCULATION  MANAGER 

This  department  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  U15  World 
Building,  New  York. 


Postal  Rates  Imperil  Future  of  Press 


1  NJUSTICE  worked  upon  newspapers, 
large  and  small,  by  the  hastily  en¬ 
acted  postal  legislation  of  October,  1917, 
not  only  financially  but  by  disturbance  of 
long-standing  relations  between  news¬ 
papers  and  their  readers,  is  graphically 
described  by  Louis  Wiley,  business  man¬ 
ager  of  the  New  York  Times,  in  a  letter 
to  W.  C.  Redfield,  acting  chairman  of 
the  Advisory  Committee  on  Postal 
Regulations,  dated  September  1.  The 
disproportion  between  cost  of  railway 
mail  service  and  similar  service  by  the 
railways  and  express  companies  is  said 
by  Mr.  Wiley  to  run  as  high  as  800  per 
cent  and  the  hardship  of  excessive 
charges  of  the  post  office  is  aggravated 
by  inadequate  terminal  facilities,  late 
deliveries,  arbitrary  distinctions  between 
news  and  advertising,  with  unnecessarily 
high  rates  on  advertising,  careless  han¬ 
dling  of  newspaper  bundles,  etc.  Mr. 
Wiley’s  letter  follows : 

“September  1,  1920. 

“The  higher  price  of  newsprint  paper, 
the  inadequate  supply  and  the  sharp  ad¬ 
vance  in  the  cost  of  material  used  in 
the  manufacture  of  newspapers,  with 
the  growing  labor  expense  and  demands 
have  created  serious  financial  problems 
for  newspapers,  imperiling  their .  future. 

“The  postal  zone  rates  are  oppressive. 
They  have  curtailed  the  circulation  of 
important  newspapers  by  forcing  higher 
subscription  rates.  The  tendency  of  the 
postal  zone  rates  is  to  limit  the  spread 
of  education  and  knowledge  by  circum¬ 
scribing  the  influence  of  the  public  press. 

“It  is  most  important  to  public  morale 
and  the  maintenance  of  good  govern¬ 
ment  that  daily  newspapers  be  widely 
circulated  and  read.  It  is  detrimental 
to  national  policy  and  destructive  of  the 
basic  .American  principles  of  govern¬ 
ment  to  decrease  by  law  the  influence 
of  the  public  press.  The  dissemination 
of  knowledge  through  newspapers  and 
the  development  of  national  entity 
through  their  influence  is  essential  to 
the  public  welfare. 

“The  present  uncertain  position  of  the 
newspaper  industry  can  be  stabilized  by 
the  enactment  of  equable  laws  that  will 
assist  in  readjustment  and  permit  the 
natural  development  of  newspapers  and 
the  growth  «f  their  circulation  but 
avoiding  an  increased  tax  on  the  people 
through  higher  subscription  rates. 

“The  act  of  October  3,  1917,  estab¬ 
lishing  a  zone  system  of  second-class 
postal  rates,  is  discriminatory  and  was 
passed  during  an  emergency  which  no 
longer  exists.  This  act  was  a  war  meas¬ 
ure  embodied  in  the  war  revenue  bill, 
and  expedition  was  the  first  requisite. 
There  was  not  time  to  properly  con¬ 
sider  the  legislation  in  accordance  with 
its  importance. 

Law’s  Effects  Not  Foreseen 

“No  one  then  knew  with  assurance, 
nor  seems  to  know  yet,  the  exact  cost 
of  the  second-class  mail  privilege  or 
what  proportion  of  it  should  be  charged 
to  newspaper  carriage  and  distribution. 
As  a  result  of  the  hastily  passed  law, 
injustice  was  done  to  the  newspaper 
industry  by  a  law  which,  through  war 
conditions,  was  framed  so  unintelligent- 
ly  that  it  does  not  serve  the  purpose  of 
the  gOYcrnmcnt  or  the  people  and  in¬ 
jures  an  industry  of  the  greatest  public 
service  to  both. 

Postal  conditions  and  regulations  tax 


and  harass  all  newspaper  publishers. 
Traditions  and  precedents  of  the  news¬ 
paper  business  have  been  upset.  What 
has  been  news  or  editorial  matter  from 
time  immemorial  is  now  labelled  adver¬ 
tising  by  the  Post  Office  Department 
and  heavily  taxed.  The  Postal  Depart¬ 
ment  has  thumb-marked  the  pages  of 
editions,  often  changing  long-established 
relations  with  readers,  until  the  new 
order  of  things  has  become  burdensome 
in  far  more  than  a  monetary  way. 

“.^side  from  the  increased  rate  and 
the  zone  system,  we  have  endured  other 
irritating  orders.  The  inclusion  of  the 
American  Expeditionary  Forces  in  the 
eighth  zone  was  an  example.  In  that 
case  publishers  gladly  paid  the  extra 
cost  as  a  service  to  the  soldiers. 

“Another  is  the  inefficient  space  sys¬ 
tem  now  in  vogue  in  the  Railway  Mail 
Service. 

“.Mso  the  late  running  of  mail  trains 
should  be  corrected. 

Insurance  Against  Late  Delivery 

“Publishers  should  be  insured  through 
some  plan  similar  to  the  Parcel  Post 
Insurance  against  the  later  arrival  and 
non-receipt  of  dealers’  bundles.  By 
paying  a  slight  premium,  the  govern- 


^  EJECTIONS  to  opinions  stat- 
”  ed  on  this  page  will  be  gladly 
printed.  This  is  your  page.  Per¬ 
haps  you  would  like  to  see  some¬ 
thing  discussed  here.  Other  ad¬ 
vertising  managers  are  pretty  free 
with  their  comment.  It’s  your 
privilege  to  be  just  as  free  as  they 
are. 


ment  might,  in  equity,  reimburse  pub¬ 
lishers  for  the  heavy  credits  necessarily 
allow'ed  dealers  for  unsold  copies  be¬ 
cause  of  late  delivery  and  the  discon¬ 
tinuance^  of  subscriptions. 

“Is  there  any  legitimate  reason  for  the 
denial  of  mail  bags  for  outside  mail  de¬ 
livery  of  newsdealers?  Canvas  is  no 
longer  required  by  the  army  and  navy 
for  tent  purposes.  Such  mail  bags 
would  save  large  credit  now  allowed 
for  damaged  papers. 

“The  government  complains  of  the 
high  cost  of  the  second-class  mail  sys¬ 
tem.  It  does  not  realize  that  parcel 
post,  ‘franked’  letters,  seeds  and  such 
merchandise  overload  the  mails.  Such 
matters  should  be  sorted  before  being 
loaded  on  the  Railway  Mail  Service 
cars.  Publishers  have  their  newspapers 
routed  in  sacks,  made  up  and  sent  di¬ 
rect  to  the  towns  intended,  requiring 
only  one  handling  on  trains. 

“If  five  bundles  of  newspapers  weigh- 


The  New  Orleans  Item 

Statement  of  Circulation  for  the  period 
ending  April  1,  1920: 


Daily  . M.IM 

Sunday  . (4,717 

Averare  .  7t.SM 


Circulation  counts!  We  know;  and  we 
have  it;  but  one  hundred  per  cent 
merchandising  and  distribution  connec¬ 
tions  are  likewise  essential  to  advertis¬ 
ing  success.  Our  Trade  Extension 
Department  will  tell  you  how  to  get 
them.  too. 


ing  200  pounds  are  sent  to  the  Pennsyl¬ 
vania  Station  at  Washington  by  postal 
service,  the  cost  to  a  publisher  on  a  SO¬ 
SO  basis  of  news  and  advertising  would 
be  $4.  Yet,  for  the  same  service,  rail¬ 
roads  will  transport  for  SO  cents.  The 
postal  rate  is  800  per  cent  of  that. 

“Since  the  Post  Office  Department  in¬ 
sists  on  rate  increases,  some  reduction 
should  be  made  on  weight  charges  for 
outside  bundles,  direct,  in  club  sacks. 
Express  or  railroad  companies  transfer 
bundles  of  100  pounds  of  ‘necessaries’ 
thrown  off  trains  at  stations;  for  in¬ 
stance,  Albany,  for  fifty  cents.  The 
same  bundle  on  the  same  train,  by 
R.  M.  S.  and  thrown  off  the  same  way 
would  cost  a  publisher,  providing  the 
publication  was  half  reading  and  half 
advertising,  $1.25  or  150  per  cent  more 
than  the  express  charge.  While  ex¬ 
press  companies  have  increased  their 
charges  on  bundles,  the  increase  does 
not  compare  with  the  postal  rate. 

“The  postal  rate  on  reading  matter 
in  newspapers  going  to  the  eighth  zone 
is  now  1^2  cents;  on  advertising,  7K 
cents  per  pound.  Postal  conditions  are 
harder  on  New  York  newspapers  than 
on  publishers  elsewhere  in  the  United 
States  by  reason  of  the  geographical 
location  of  New  York.  New  Yorkers 
have  the  advantage  of  only  half  the 
circle  of  the  zone;  there  is  greater 
population,  more  trains,  greater  conges¬ 
tion,  more  numerous  mail  delays, 
higher  expenses,  larger  circulation  and 
more  competition  through  more  news¬ 
papers. 

“To  meet  the  above  conditions  the 
price  of  newspaper  must  be  increased  to 
readers.  Though  the  price  should  not 
be  raised,  postal  conditions  leave  pub¬ 
lishers  no  alternative.  The  present  pos¬ 
tal  charges  make  subscription  prices 
prohibitive  in  the  farther  zones.  The 
extraordinary  increase  in  the  cost  of 
mailing  alone,  not  to  speak  of  the  in¬ 
crease  in  the  cost  of  everything  else  in 
the  making  of  a  newspaper,  tends  to 
limit  and  concentrate  the  circulation  of 
metropolitan  newspapers  of  national 
character.  Out-of-town  subscribers  and 
newsdealers  cannot  pay  the  required 
price. 

“For  example,  a  Sunday  newspaper 
weighing  two  pounds  costs  9  cents  to 
mail  plus  five  or  six  cents  for  the  news¬ 
paper  itself,  making  the  rate  to  dealers 
about  15  cents  a  copy,  for  which  they 
naturally  wish  to  charge  20  cents.  Since 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 
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all  newspapers  pay  a  tax  upon  their 
income,  there  does  not  seem  to  be  a 
just  reason  why  so  many  and  so  great 
extra  taxes  should  be  levied  under  the 
parcel  laws  in  addition  to  the  tax  on 
incomes. 

Facilities  Inadequate 

“One  of  the  phases  of  the  postal 
problem  as  it  affects  newspapers  is  the 
lack  of  adequate  facilities  at  Railway 
Mail  terminals.  There  has  been  little 
increase  for  many  years  in  the  facilities 
at  the  great  receiving,  transfer  and  dis¬ 
tributing  stations  in  the  large  cities. 
Some  of  the  machinery  is  old  and  out- 
of-date  and  in  many  respects  unsuited 
for  the  most  expeditious  handling  of 
newspaper  mail.  The  department  con¬ 
tinues  to  use  man-power  where  machin¬ 
ery  would  do  the  work  with  greater 
speed  and  accuracy.  Systems  are  in  use 
which  private  enterprise  long  ago  dis¬ 
carded  as  so  antiquated  that  its  opera¬ 
tion  meant  financial  loss. 

“There  needs  to  be  a  study  by  expert 
mechanical  engineers  of  the  Post  Office 
department’s  terminal  facilities  for  the 
handling  of  newspaper  mail  with  a  view 
to  the  installation  of  improved  machm- 
ery  specialy  adapted  to  solving  the  prob¬ 
lems  with  which  the  railway  mail  serv¬ 
ice  has  to  contend.’’ 


The  third  annual  picnic  of  the  Decatur 
(Ill.)  Review  was  held  recently,  with 
300  employes  present.  Numerous  sport¬ 
ing  contests  were  staged,  and  the  day 
concluded  with  dancing.  On  this  an¬ 
nual  occasion  the  Review  publishes  a 
two-page  “Special  Extra,’’  and  if  any 
member  of  the  force  is  overlooked  in 
mention  it  is  no  fault  of  the  editor. 


The  amalgamation  of  the  two  leading 
progressive  Jewish  newspapers  of 
New  York 

THE  DAY 

AND 

THE  WARHEIT 

brings  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  field. 

The  National  Jewish  Daily 


Fifty  leading  newspaper  pub¬ 
lishers  in  the  United  States  and 
Canada  will  tell  you  that  their 
memlbership  in  The  Associated 
Newspapers  was  worth  more  than 
it  cost  at  the  start  and  has  steadily 
increased  in  value  since. 

If  your  city  is  open,  you  may  join 
at  the  same  proportionate  rate,  and 
secure  the  greater  value  they  have 
already  built  up. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 
170  Broadway  New  York 


We  can  increase  your  business — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  business - 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  el  a  Contury 


Editor  &  Publisher  for  September  18,  1920 


Red  and  Gold  Are  Creeping  in  Among 
the  Foliage  of  the  Northern  Hills 


The  chill  winds  are  sweeping  across  lakes  and 
in  the  cities  people  step  along  with  more  snap  and 
ginger. 

Here  and  there  throughout  the  state,  county 
fairs  are  attracting  great  crowds  who  marvel  at 
the  wonderful  exhibits  of  vegetables  and  prize 
cattle. 

WHAT  DOES  THIS  ALL  MEAN? 

It  means  that  autumn  in  all  its  glory  and 
renewed  energy  has  its  first  grip  on  this  mighty 
state  of  giant  industries,  wonderful  farms  and 
famous  dairies. 

It  means  that  New  York  State — the  greatest 
state  in  the  Union — is  welcoming  an  autumn  of 
greater  prosperity,  greater  health,  greater  accom¬ 
plishments  and  greater  anticipations  than  ever 
before  in  history. 

It  means  that  it  is  time  to  start  the  fall  cam¬ 
paign  of  advertising — and  make  it  a  big  one. 

Don’t  miss  a  single  big  city  in  this  wonderful 
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state.  Don’t  miss  even  the  most  distant  corner 
where  there  may  be  located  a  town  or  village. 

The  list  of  progressive  New  York  State  news¬ 
papers  presented  here  gives  you  the  opportunity 
to  cover  completely  this  wonderful  state.  In¬ 
creased  circulations  indicate  a  greater  desire  on 
the  part  of  everybody  in  New  York  State  to  be 
up  to  the  minute  in  politics,  business  and  social 
life. 

There  is  only  one  way  to  be  up  to  the  minute 
in  these  matters,  and  that  is  to  be  in  daily  touch 
with  what  happens  in  each  branch  of  modern 
American  life.  There  is  only  one  way  for  the 
people  to  keep  in  daily  touch  with  these  matters, 
and  that  is  through  reading  the  daily  newspapers 
of  their  own  home  town. 

Advertisers  who  realize  and  fully  appreciate 
these  conditions  will  begin  at  once  their  fall  cam¬ 
paigns  in  the  daily  newspapers  of  New  York 
State,  where  the  atmosphere  of  autumn  has  re¬ 
newed  energy  in  industry  and  just  now  is  reaping 
the  fruits  of  the  farmers’  effort — all  of  which 
spells  W-E-A-L-T-H. 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

•New  York  Post . 

.(E) 

33,813 

.25 

.20 

♦The  Sun  and  New  York  Herald... 

(M) 

211,320 

.48 

.42 

♦The  Sun  and  New  York  Herald.. 

(S) 

233,996 

.48 

.42 

♦New  York  Evening  Sun . 

.(E) 

205,335 

.48 

.42 

New  York  Morning  Telegraph  -  ■ . . . 

(M) 

52,247 

.25 

.175 

New  York  Morning  Telegraph . 

.(S) 

56,890 

.35 

.315 

New  York  Times . 

(M) 

327,275 

.60 

.582 

New  York  Times . 

(S) 

499,924 

.60 

.582 

New  York  Tribune  .  - . 

(M) 

120,243 

.40 

.36 

New  York  Tribune  . 

.(S) 

114,861 

.40 

.36 

New  York  World . 

(M) 

343,053 

.60 

.58 

New  York  World . 

(S) 

581,965 

.60 

.58 

New  York  World . 

•(E) 

366,503 

.60 

.58 

Niagara  Falls  Gazette . 

.(E) 

13,222 

.04 

.04 

♦Poughkeepsie  Star  and  Enterprise 

(E) 

10,373 

.05 

.05 

♦Rochester  Herald  . . . . 

(M) 

27,288 

.07 

.07 

♦Rochester  Times-Union  . 

.(E) 

65,575 

.20 

.18 

Schenectady  Union-Star. . 

.(E) 

15,225 

.06 

.05 

tStaten  Island  Daily  Advance . 

.(E) 

6,000 

.04 

.03 

Syracuse  Journal . 

(E) 

45,875 

.09 

.09 

Troy  Record... . '...(M&E) 

23,188 

.05 

.05 

Utica  Daily  Press .  . 

(M) 

20,678 

.05 

.045 

Yonkers  Daily  News . 

.(E) 

3,830 

.03 

.025 

Government  Statements,  April  1st,  1920. 
*A.  B.  C.  Report,  April  1st,  1920. 
tPublishers’  Statement. 


liibuialtion 


To  Newspaper  Publishers : 


Manufacturers  have  given  notice  of  a  reduction  in 
supply  to  customers  for  1921  exceeding  200,000  tons. 

Foreign  print  paper  is  quoted  at  from  9  to  10  cents 
alongside  dock,  New  York,  C.  I.  F. 

Domestic  and  Canadian  spot  paper  is  quoted  from  10 
to  I2V2  cents  F.  0.  B.  mill.. 

There  is  every  reason  to  believe  that  the  manufacturers 
are  going  to  try  to  make  8  cents  a  pound  the  minimum 
price  for  1921. 

There  is  no  shortage  of  stumpage. 

There  is  and  will  be  an  artificial  shortage  of  mechanical 
equipment  to  make  paper. 

Present  prices  are  absolutely  unjustified. 

I  am  going  forward  with  new  mill  construction  plans 
as  providing  the  only  way  out. 

I  have  now  on  hand  and  am  assured  ten  year  contracts 
for  upwards  of  200  tons  a  day. 

Publishers  who  realize  the  seriousness  of  the  hour  will 
do  well  to  send  along  their  contracts  and  thus  secure  in¬ 
dependence  a  few  months  hence. 

I  am  working  entirely  independent  of  associations  or 
corporations  for  the  well  being  of  the  newspaper  industry. 

I  will  protect  all  signers  from  exposure  to  any  possible 
reprisal  by  keeping  identities  absolutely  confidential. 

JASON  ROGERS, 

Publisher,  Neu'  York  Globe 

Sew  York.  .Sept.  16,  1920. 


